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ABSTRACT

The purpose of this study was to find out the
acceptability of the three currently available Swahili
Scripture translations in terms of how well readers Kknew
them, and their attitudes and opinions toward them.

Although in one language, the three versions are not
equally successful at all socio-educational levels. Readers
view them with different feelings: too colloquial, or
informal, or over literary are familiar comments. Not all
of the translations have been appreciated and accepted into
use and readers have received no guidance as to their
suitability.

To encourage the usefulness of translations, the study
aimed at exploring the audiences views and recommendations by
conducting a survey research on the Swahili Scripture
readership.

The study shows that these translations are not well
used since many readers do not know about the existence of
all the three versions. Those who know about them do not
know the when and where to use them.

It is hoped that this research will yield relevant
information on what the Bible producers and translators

should know about their audience.
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CHAPTER I
INTRODUCTION AND BACKGROUND TO THIS STUDY

Introduction

Most translators recognise the relevance of the
judgement of Friedrich D.E. Schleiermacher (1814) who once
said that "No consistent and coherent theory of translation
resting on firm principles has made its appearance yet. What
has been put forward is fragmentary.'" (Salevsky 1991:101).

The Church has grappled with the problem of how best to
go about translating the Scriptures into other languages and
for different societies. We know that it is a difficult task
because the translator seeks to grasp the dynamism of the
"communicative process with its situational and subjective
variables" (Ibid. p.102).

The Swahili translators inevitably encounter several
problems. Some of these include the following:

First, they are confronted with the question of audience
in their quest to translate.

Secondly, the translators get caught between several
alternatives: be faithful to the structure, words, style and
ideas of the original; or read like a translation.

Thirdly, languages are not the same in their morphology
and inflections, in phonology, phonetics, syntax, nor are
they similar 1in semantics. Each language is distinctive
because differént cultures employ different forms of language
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for different purposes.

We shall be reflecting on these challenges and their
implications as we evaluate the acceptability of three
Swahili translations: Kiswahili Union Version (KUV), the New

Testament versions, Habari Njema (HN) and the Neno.

Background on Swahili Translations

For the transmission of the Word of God in Swahili, we
owe gratitude to the pioneer groups. One such a group was
the British and Foreign Bible Society (BFBS) which sponsored
translations of the gospels in Swahili in 1892 and 1909.
In that period the BFBS "had the largest responsibility in
terms of languages and geographical area'" (Nida, 1991:5).

The translators produced two different Swahili
translations. These were:

(1) The Kiunguja: This translation was used in the
regions of Tanganyika, its east-coast, Zanzibar,
and adjacent islands.

(2) The Kimvita: This was produced for use at the
Kenyan coast: Mombasa, Malindi, and other towns and offshore
islands within this region.

There was no revision of the above translations. The
reasoni for this might be detected in the conclusions

'arrived at during the first international conference of Bible

translators held in Wouldschoten, Netherlands, in the autumn

of 1947.

Kiswahili

"Several aspects of the approach to the Bible
translating wete carefully considered and the
following points of view were largely agreed upon:
1. A high percentage of so called missionary
translations should be revised.
2. The role of the national translators needed
to be expanded.
3. Instead of checking translations they had
produced, help should be given to
translators as soon as possible (in early
stages of work).
4. Mere consistency of usage was not enough, since
translators could be consistently wrong as well
as consistently right" (Nida, 1991:3).

next stage was the introduction of the UBS

Union Version.

A. The Kiswahili Union Version (KUV)

The KUV was published in 1952. The objectives of the

translation team or sponsors can be summarized under four

points as found in the KUV preface:

1,
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To phase out circulation of several translations.
To consolidate the printing of various translations
under one society, i.e. UBS.

To try to unite Kiswahili readers and speakers by
providing one common or standard language.

Using the translation team's competence in other
languages 1like Greek and Hebrew, to thoroughly
scrutinize and select what was worth retaining

from the previous translations.



B. Habari Njema

The Habari Njema (HN) was first published in 1977.
The present edition was revised and reprinted in 1982. The
translation team envisaged the translation would fulfil
three purposes:

(1) To provide the best understood Swahili Version.

(2) To provide a faithful and accuradte Version.

(3) To translate, with linguistic awareness, the Koine

Greek (see preface of Habari Njema).

C. The Neno (NT)

The Neno NT was published in 1985, but was withdrawn
almost immediately, completely revised and republished in
1989. This work was sponsored by Living Bibles
International. Unlike the first two versions, the
translators did not give the reader the purposes which the

translation purports to fulfil.

Problem

Swahili is a language which spread under the influence
of economic forces during the early trade periods. These
forces gave the Swahili language a good standing because
trade - facilitated «contact with different linguistic
communities from other countries later on. Swahili language
has undermined the linguistic identity of some of the coastal

tribal 1languages but the majority of speakers have been

consistent and maintained, their tribal language albeit with
heavy leaning on Swahili. Although there has been no language
shift, the ethnic communities have been so affected that
prevailing opinion is that vernacular literacy has little

1
value.

It is possible that the above trend influenced the
missionaries, who eventually tried to produce a single
version of Scripture by combining the spoken Swahili dialects
into one literary form. This posed serious problems of
acceptability with regard to the Kiswahili Union Version.

The KUV translation team borrowed words from both the
Kimvita and the Kiunguja translations. This merging was
not a natural idiom of either dialect, and it is evident
through the early versions that KUV considered only the form
and not the content of the Scriptures. KUV therefore forced
the majority of Swahili speakers at the Coast of East Africa
to adjust to its artificial language form.

The Habari Njema and Neno NTs are widely perceived by
the Swahili Bible readership as inferior because the language
does not seem to capture what is considered by readers as the
"richness" of the word of God; and that they try to cater for
popular or idiomatic patterns.

Although the Swahili translations are in a single

1
R.W. Walker also notes the same trend among the
Portuguese speaking Indian Communities in the Brazilian
Amazonia, 1964:10.



language they are not readable by all socio-educational
levels of society. Wonderly sets out various user

variation levels:

(_ Literacy elaborations:
learned vocabulary,
technical terms
(] rhetorical refinements,
etc.
Higher socio- Unelaborated language,
educational common to speech of both
dialect range higher and lower socio-
(educated 3 educational levels.
language)
Lower socio-
educational
dialect range
(uneducated L J
language)
Non-standard elabora-
tions: slang, jargon,
substandard vocabulary
and grammar, etc.
Fig.2 Overlap between higher and lower social

dialects (See Wonderly 1968:13 and
Chambers & Trudgill 1980:3f)

According to the diagram, there is a large overlap of
language levels which is common to all sectors of society,
and called "common language". It is the intersection of
total wealth of any language that is common to usage for all
socio-educational levels. On the one hand common language
avoids the use of non-standard and slang forms that are not
well received (sometimes partly unintelligible) by the higher

class, and on the other hand it avoids literary decorations

that are beyond the reach of those without much formal
education. Usage common to both of these classes, represents
the area of overlap. It is the variety of language which is
acceptable by both the educated and by those with less formal
education.

A translation's faithfulness and accuracy must not be
measured only by standards of textual criticism and
exegetical interpretation, but more so by its
communicativeness in the common language that everyone can
read and respond to its message equally. As will appear
later on in Ch. 4 & 5, the Swahili versions do not seem to

excel in this aspect.

Objectives of the Study
The objectives that will guide this thesis are:

1. To study the extent to which the Swahili readers
of the Bible in Kenva are aware of the three
translations (KUV, HN, and Neno) by asking recognition-
oriented questions on the interview schedule.

2. To study how much these readers have interacted with
the three translations.

3. To study the readers' attitudes and opinions
about the three translations.

a). To find out what they think about the three

translations.



b). To find out whether they react positively to all,
one or two of the versions.
c). To find out which translation they prefer among
three, and why.
This point will be determined by using three Bible passages
in Bible studies to be conducted in churches.
4. To provide translators and Christian booksellers with
basic audience or market research that will help
them make decisions which will foster positive opinions

in their audience.

CHAPTER II

REVIEW OF RELATED LITERATURE

AL BACKGROUND ON SWAHILI LANGUAGE
1. Introduction:

The early spread of Swahili from coastal into Eastern
Central Africa can be attributed to the Arab and Swahili
traders. Where these traders 1lived in any numbers, small
islands of Swahili-speakers have persisted. Some have
flourished and others, like Mumias (in Western Kenya) are
declining. In general we can say that the farther the
language spread from the coast the more divergent from the
standard form it became. Thus in Western Kenya, North Uganda
and parts of Eastern Zaire (Sim 1993) it is essentially a
simplified means of communication for people of various
ethnolinguistic communities, pruned of all refinements, and
its link with the coast a weak one.

The origins of the Swahili language aré attributed to
th. 3hirazi2 from Persia and Arab colonists who made
Zanzibar their headquarters. During their trade they sn»read
in)~nd by establishing centres in areas like Mombasa, Pemba,

Tanga and other small towns along the coastal mainland.

2shi~azi is a name derived from Shiraz town in Persia.
“The original Persian element was probably a family or clar
which would have made migrations to establish ruling families
at the Coast in Kilwa and elsewhere (see J.E.G Southern, "The
E.A. Coast: An Historical & Archaeological Review”, Dar-es-
Salaam, EAPT. 1966: 10f).
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Later, the Shirazi established a dynasty in Mombasa. 3
These groups intermarried @ith local Africans. In this way
the culture and civilization of the Shirazi Arabs came to the
east coast of Africa. “Many people on the coast adopted
Islam as their religion and Swahili as their language, with
Arabic as their second tongue” (Hickman, 1990:64). Socially
all of Arab extraction insist that they are'Kenyans, and not
Arabs. The Bajuni community is an example of one of these
groups that recognises itself as an indigenous Kenyan tribe
located in Mombasa.

Swahili language apparently arose out of the contact
between South Arabian Islamic and East African Bantu cultures
and Larry points out that "although its development was
greatly influenced by an infusion of Arabic wvocabulary, the

structure of that language is Bantu" (Larry: 1979:11).

2. Development of Swahili in East Africa: Standardization
and Dialectology.
The adoption of Swahili not only as a lingua franca but
as a national language among East African countries in the
colonial and post—colonial period met varied reactions. Prior
to 1918 the Government of German East Africa, welcomed it as

3see J.C. Russell (p.19) who writes about the Shirazi
dynasty in connection with Shehe Mvita who was the founder of
Shirazi dynasty. [To date the Mvita ‘family’ is still alive
and their Kiswahili dialect has been known as Kimvita.]

11

a ready-made lingua franca'among a welter of widely differing
vernaculars. Among Christian missions, Swahili was seen as
the language of Moslems because it was greatly influenced by
an infusion of Arabic vocabulary. Some people felt that
Swahili was a language for the lower economic class and it
did not foster the acquisition of wealth and power as did its
rival language English. In later years Swahili met an even
greater obstacle: Swahili was perceived as a vehicle of Arab
imperialism. The natural course 1is that Tanzania (and in
particular Zanzibar), received the brunt of Arab penetration
and domination. She has made the most enthusiastic
commitment to the language. The Arab impression on Kenva,
except on the coast, was comparatively light and short lived.
Undoubtedly, it is quite clear that "Swahili is less a child
of Arab imperialism than English is a child of British

imperialism" (Mazrui, 1967:60).

2.1 Developments in Tanganyika

The Germans encouraged the use of Swahili as a family-
based lingua franca and a medium of instruction in schools.
Swahili language did not penetrate the Sukuma, Haya and
Nyamwezi very much. One possible reason for this lack of
penetration was the lack of well-staffed administrative
and educational centres. This lack, which was experienced
between 1920-1930, later changed as Swahili continued to

spread orally without formal instruction. The use of the
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administrative agents, akida, also spread Swahili rapidly.
The decision of the government at the time of independence
(1961) was only to recognize de jure a situation that already

existed de facto.

2.2 Developments in Kenya

Kenya has several large ethnic groups which dominate
the language situation, but which did not have dominant,
centralized dynasties. She had a strong body of settlers
from Europe which coincided with the spread of Swahili; and
the coastal area has used Swahili as though it was one of the
vernaculars.

Swahili met with some antagonism among the North Nyanza
inhabitants (which include the Luhyia and Luo) to the
extent that it was later withdrawn from schools in those
areas as a medium of instruction. In Central Province
Swahili has been used alongside the Kikuyu vernacular since
the 1930s.

The settlers developed an inferior form of the
language that became known as Kisetla. This form
was so widespread in urban centres that it gave rise to the
thought (according to Whitely) that "Swahili (was) fit for no
more than elementary communication, or alternatively that up-
country Africans could not learn anything more complex than
Swahili" (Whitely 1956:34f cited in Russell). English became
a prestige language especially if one was proficient. These

factors affected the use of Swahili not only as lingua
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franca but also as a nat%onal language.

There was a change in policy in 1974 that saw Swahili
become the national language. Kenya's official language is
English. Although Swahili is the national language,

prestige still rests with English.

2.3 Developments in Uganda

Luganda had become the official language of Buganda as
early as 1912. The years that followed saw the reception of
Swahili language with mixed reactions. In 1927 the then
Governor of Uganda, Sir W.F. Govers, wrote a Memorandum on
“The Development of Kiswahili as an Educational and
Administrative Language in the Uganda Protectorate'. In this
he proposed that Swahili should be reintroduced as "a
compulsory language examination for government officials as
an alternative to Luganda" (Ibid., p. 45). The governor's
suggestion embraced adoption not only at government level
but also at the educational level. Swahili was to be
introduced and strongly encouraged among the smaller ethnic
groups of eastern and western Uganda. These groups were not
as large as the Buganda and had not been pervaded by the
Luganda language. They could easily use a fast-growing
language 1like Swahili to enhance unity and trade. In
response, the Kabaka, Sir Daudi Chwa, protested against the
use of Swahili as the official 1language by publishing an
article in the Uganda News of 22 February 1929, (Ibid., p.

346). This early negative view was embraced by many other
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leaders in Uganda.

Although languages such as Acholi, Teso, Runvyankore and
Runyoro were promote&i Luganda remained the most influential
and dominant. Swahili did not disappear from Uganda, and
certain provinces used it for communication. The changing of
government in recent years reduced the dominance of Luganda
such that we now have Ugandans, and even the Baganda,

becoming more receptive to Swahili than they had been

before the 1980s.

2.4. Developments in Zaire

In Zaire, Swahili is spoken along the eastern sector
especially in Shaba province. In the early years Catholic
missionaries preferred the form that is spoken in East Africa
while the Protestants favoured the rather simpler local form.
At present both groups desire a standard Swahili, and are

transferring their literature into it.

B. ROLE OF RESEARCH IN BIBLE TRANSLATION.

Research in Bible translation is important because
there is a need to define the market in terms of which
sectors of population read the Bible; what kind of
translation would best speak to their situation; what
attributes of a translation may be important to them; and
what standards readers use to evaluate the acceptability of a
translation.

DeWaard and Nida suggest that before embarking on a

15

new translation for any audience the following factors ought

to be considered:
A
v
a). What translation or translations are in use.
b). How they are regarded, and
c). What suggestions a constituency may have as
to improvements which can or should be made."
(1986:45).

This study will concentrate heavily on the last two issues.

The result of research will ensure that the translations
produced are well received, clear and natural. Barnwell
writes that the '"translator is constantly struggling to
achieve the ideal 1in all these three areas (accuracy,
clarity, and naturalness), no easy task." (Barnwell 1984:15).
This struggle can be aided by continuous research, and
interaction with the audience.

There are four possible factors that must be
invesfigated as a basis for a coherent conclusion on peoples'
attitudes and opinions regarding a translation. These are:
1). Studving the level of a translation in terms of its

readability and acceptability. It is important to study both

the external factors (that is, the audience's attitudes and
opinions), and also to consider some internal aspects of the
translation. The internal factors include a consideration
of passages, phrases or words to find out how well they
communicate, and whether they have been rightly wused.
Communicability of a translation will be discussed under
Translation Process. Both the external and internal factors

should guide any serious consideration of a translation's
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reception among the public.

2). It is important to monitor current relevant trends in
language use. This is“linked with the notion that languages
are in constant change, and also that at times the style of a
translation may create different reactions among the users.
Cust considers that 'continuing to read a faulty, and
erroneous version, 1is dangerous'" (Cust 1950:16). Mistakes
can be corrected when the translation is revised or
reprinted, but since revisions and new editions take time
and are costly, the real answer is careful work and testing
before publishing. The versioné remain with people for over
thirty years and a bad version creates an ugly image on the

translation.

3). Assessing the communicability of the translation. The

Word of God, once placed in people's hands, should speak to -

them in a way that they can respond to the message through
the very language in which it is written. For readers of the
Swahili Scrptures there is a problem. Firstly, there are
over twenty geographical dialects (Khalid 1977:v) along the
coast of East Africa alone. There is no coherent standard
form in Swahili. Secondly, to assess how well a piece
of literature communicates to a diverse community is no

easy thing. Hatim and Mason (1990) enumerate a number of
language varieties, for example, temporal, social, standard,

non-standard dialects, as well as use variation such as

register. These varieties should be considered in audience

17
research.
. a . . .
4). Research will provide information on how translations
are used in a community. Until a version is recognized and

embraced by the Church it will not be used for services and
fellowships because it might be considered inadequate in its
communication. Readers can judge the effectiveness of a
particular version, where it has been read and used by the
Church for several years. Sometimes, if in the early stages
the translation did not get secure publicity in Church and
Bible study groups, then the translation remains peripheral
to the church's life. As will be seen, this might be the
case with the Neno NT as the pre-test indicated. Many people,
even Christian workers, hardly know about it. Dye, writes
that the promotion of Scripture must "concern itself at some
point with encouraging existing churches to use the
Scriptures" (1988:2). Scripture in use 1is therefore, a
translation that the believers have acknowledged as not only
being at their language level but that also communicates
satisfactorily to their understanding of the Word of God.
But if the translation is inadequately distributed then the
translation will not be used by the intended audience.

In considering these four factors,it will not be enough
to adequately evaluate people's opinions by what one hears
concerning comments on a translation from but a few solitary
voices. Individual comments are valid only when gathered with

the purposes of evaluating them jointly. Intuition is
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the purposes of evaluating them jointly. Intuition is
necessary in formulating hypotheses, but research must test
the hypotheses. Re;earch as a means of evaluating
translation - programs V;ill not only save translators the
embarrassment of embarking on translations that do not meet

people's needs but will also save large sums of money and

other resources from being spent on translations that people

do not accept. In other words, research will help the
translation agencles set objectives, develop a plan of
action, and organize their work. As far as marketing

1s concerned, research provides the awareness. needed for
effective advertising. The outcome 1is that translation
publishers will be encouraged to make changes in their
advertisement of the product. Such an outcome will create a
positive attitude among the readers toward the translation.
This takes place because research provides the publishers
with information about the public's awareness concerning a

translation.

G s BACKGROUND OF SWAHILI BIBLE TRANSLATION.

Since the 19th Century the Swahili speaking communities
of Mombasa and Zanzibar have always differed markedly. The
causes of difference in the dialects was possibly twofold:
first, that the Arab migrants chose to dwell either in
Mombasa or Zanzibar area from very early periods. The
geographical distance between the two groups made interaction

minimal and even then, the different groups often preserved
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their dialects. Thus, with time, variations increased.
Secondly, the Mombasa Swahili speaking community had been at
the coast longer than teg Zanzibaris for about two decades.

It should further be noted that Mombasa community who
had already 1lived 1longer at the coast disparaged the
Zanzibari language. Russell quotes from Krapf's writing that
the "Mombasians therefore, consider the dialect of Zanzibar
as the "maneno va Kijingajinga''", that is, the language of
lignorant people, or of newly-arrived slaves and other
foreigners, (Russell nd:74).

The indifference toward the dialects was seemingly
shared by the principal missionaries in the region at the
time. Ludwig Krapf of the Church Missionary Society (CMS)
arrived in Mombasa area in 1844. He left the island for the
interior of East Africa where he did most of his missionary
work. Krapf settled in Rabai (Mombasa) with his wife and set
himself to learn Swahili. The Universities Mission for
Central Africa (U.M.C.A.) started work in Zanzibar (having
failed to start work around Lake Nyasa). Bishop Edward
Steere belonged to this mission organization. The two
missionaries did not only work in different geographical
locatiops, but neither seemed to agree on which dialect to
use.

A controversy arose between Krapf (CMS) and Steere
(UMCA) . Steere spent over a period of six vyears in

Zanzibar. He had produced several pieces of literature in
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Kiswahili and had even published a Handbook of the Swahili

Language as spoken at Zanzibar by 1870. These materials had
been well received by the éritish and Foreign Bible Society
(BFBS) and the Society for the Propagation of Christian
Knowledge (SPCK). By 1882 he had submitted to BFBS a
corrected copy of the New Testament for publishing.

It might be postulated that Steere knew that the
zanzibar dialect was modern or going to bé used more than
the Mombasa dialect because there were two aspects of
sociolinguistic interest relevant to the later question of
which dialect to choose for the standard language. First.,
the very fact that‘there was a conflux of nations in Zanzibar
suggests that the form of Swahili used was already on the wav
to becoming a lingua franca. Second, now that Busaidi rule
over the coast (from 1837 wunder Savyid Said) was an
established fact with the ruling house having visible
political and commercial links with world powers., the
language associated with the seat of government and centre of
commerce could not fail to acquire prestige in the eyes of
many people in Zanzibar itself, and on the adjacent mainland
and 1n the growing commercial settlements along the interior
trade routes.

Krapf, on the other hand, finished work on the NT
translation by 1876. He was not very confident, as Russell
quotes him: "As to the printing of my translation of the NT

in Kiswahili I fear not all of them have come to sufficient
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maturity'" (Krapf to CMS 29.7.1876) cited in Russell, nd:74)

He nevertheless sought to publish it through BFBS, but BFBS

refused because they did not want '"rival versions in
circulation." Krapf VEriticized the idea, suggesting that
4

Zanzibar Swahili was not the best for use.

However, the controversy continued and a NT for
Kimvita Swahili was published in 1909 by BFBS. After the
First World War, BFBS was urging some unification between the

5 .
two dialects. The endeavour to produce a Union version saw

Mombasa Swahili neglected and the Zan21bar variety was
selected 1nstead. Nevertheless, the translators continued to

choose vocabulary from Mombasa Swahili.

D. THE NEED FOR POPULAR COMMON LANGUAGE TRANSLATIONS

Although Swahili standardization was largely effected

See also Gilbert Ansre, '"To Unify or Dialectize"
(p.193), writes that "... the works of Krapf were reportedly
unusable because of dialect differences so E. Steere under-
took a different version. The New Testament appeared

in 1883."

5
Ibid, p.194, A Committee for the standardization
of the Swahili language was set up to choose between the two
rival dialects which will be the official grapholect. "At a
meeting 1n Mombasa... the Zanzibar dialect was elevated as
the standard language/grapholect to be adopted. This cau;ed
a lot of 1ll-feeling. It has been felt that the selection

was done by foreign Europeans' (Whltelgy 1957:245):.. a;§o
got rid of wunnecessary Arabic spellings e.g. .ba551 ,
“hatta', “shidda', and others. This standardization took

place 1n 1925 by a conference which was called by the
Governor of Tanganyika in October of the same year (Russel;,
nd:83). See also Introduction to Johnsons' Standard Swahili-

English Dictionary revised, ed. 1991)
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by the early 1930s, we are still faced with a dialectal
issue. That 1is, depending on their geographical
location, the Swahili Vreaders/speakers are faced with a
dialect. We have no option but to work on a "common
language" - a language level which is not exclusive to any
particular group. This is possible among the Swahili readers
because standardization has been promoted with significant
success 1n the past vyears.
The ideal for a Swahili version now is to wunify at a
common language level rather than diversify ;he language.
This can be done by aiming at a possible "common language'
level when translating. The KUV translators attempted a
unity that is for the highly literate and not suitable for
lower strata of socio-educational levels (Wonderly 1968:13).
It is not only time consuming and financially costly,
but also difficult to translate for every sociolect and
grapholect. (For example, a Swahili reader who chooses
between KUV and HN is in essence choosing a language variety
within Swahili. This is how the term sociolect has been

employed here. Grapholect refers to the written variety of a

language). There are three alternative from which to
choose -according to Ansre (1988: 188): First, one might
produce grapholects for as many as possible of the

dialects; Second, one might select a dialect to be the
single grapholect for all dialects of the language; and

third, one might attempt a grapholect which incorporates the
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linguistic characterfétlcs common to as many of the dialects
as possible.

The first alternative deals with how best we can
satisfy every dialect and if possible give the people some

freedom of having their literature, thus making it

“autonomous' (Chambers and Trudgill, 1980:10-14) from all the
other dialects. For example, this might be what 1s
necessary ZIor some divergent Luhyia dialects. The last

alternative above would be the best for our concern because
instead of separating the Swahili audience, it wzill ‘“unify’
them. It has been suggested during the resesarch that this
thesis snould advocate separate literature for inland Kenva-
Uganda varieties of Swahili and let the upcountry people or
Wabara have thelr own language since either Mombasa or
Tanzania Swahili 1s bevond Wabara's capability to emplov
adequately. Rather than dialectize the Kibara Swahili, the
best solution should be to unify it (through common language!
yet maintain the standard level of the language wilth 1its
orthography, semantics and syntax. After all, who actually
speaks the written Swahili that we £find in the pages of
Kiswahili Union Version? (This matter will be treated in
chapter four). An example in this area includes the
unification of the» Kalenjin dialects. Kiswahili might be
compared to the Kalenjin Union Version, though its case was
hore of dialectization where the Zanzibar dialect was adopted

as opposed to the Central Swahilai.
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The Kalenjin Union Version met with a mixed reception.
Fish and Fish (1990:317) write that
A\
"though the Kipsigis people used the Nandi Bible,
they were not totally satisfied with it. Even
though classed in the same family of languages,
not all of the vocabulary and grammatical forms
used by the Nandi were wused by the Kipsigis
people."
This 1s one example where Ansre's alternative number two was
employed. Standardization was forced upon other groups (since
the Nandi Bible was the first to be published many other
ethnic communities within the same family of Kalenjin had to
be encouraged to use 1t because of their 1linguistic and
attitudinal problems). This situation seemed to have
adjusted itself during the revision of the Bible. Fish and
Fish continue to write that
"In 1954 a committee was set up to work on
a revision of that earlier Nandi Bible and put it
into Kalenjin. The aim, obviously, was to produce
a translation which would serve the entire
Kalenjin area which comprised the Nandi, Kipsigis,
Tugen, South Tugen, Keiyo, Marakwet, and Terik- as
different dialects of Kalenjin."
The words that occasioned disputes or misunderstandings were
mostly taken from Nandi dialect than from Kipsigls or any
other. Even so, the heavy leaning on Nandi dialect saw it
become the standard language. This mix created
misunderstandings on the use of some words and were
eventually left to be used only within Scripture.

In multilingual societies, such as the East African

countries, a national language must combine these essential
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elements: a) that it should be the main language of
government and polit§;5,6 b) the national language is also
used as a medium of instruction, and c) serve as the
principal means for all forms of unofficial communication

outside the various tribal and ethnic communities.

The strongest argument Tfor the promotion of Swahili was
a political one: to replace the language of the former
rulers. Today 1t is not only in the arena of politics that
Swahili 1is most effettively employed, but commercial,
educational, and social interaction require the use of
Swahili. Harris writes that
“"these functions have not been subordinated to a
much higher function of making Swahili not only
the expression of a newly created African culture,
(after independence), but also an important medium
of achieving the new culture.”
The most striking development has been the spread of a
generally accepted written standard of the language

throughout Kenya by means of primary education and the mass

media.

San official language which must be instituted by the
government in consideraton to the whole spectrum of
linguistic variation in a given location (see Fasold 1984).
In language planning the planners are involved with more than
regulating and improving existing languages but also creating
new common regional, national or international languages
(Cooper 1989:30).
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1. Language Attitude & Choice.

Any given language is an expression of the culture of
its people. The debate is whether one can accept a language
without accepting (it gs a vehicle of) the culture to which
it belongs. Ali M. Mazrui writing on the use of colloquial
and classical Arabic asks a pertinent question saying, 'can
anyone necessarily infer attitudes towards a language from
attitudes towards its speakers or vice versa?" (1980:75).
This might not be the case in every situation, but counter
cases are not hard to find. Kiswahili was seen as a
vehicle of a coastal culture & Islamic faith. The result was
a resistance to the language. Those who embraced Swahili in
years past were seen as being inculturated and were called
Waswahili even if they came from different ethnic groups.

The majority of non-native Swahili speakers receive most

of their practice through competition of other vernaculars

around them. They begin with a tribal tongue. Later they
will learn some Swahili, and possibly, one oOr more
vernaculars. But their education does not make use of this
early and informal training; it proceeds in English. The

typical Swahili Bible reader's language training is thus
dispersed over three languages. The consequence of this
dispersal may be his inability to express himself fully in
any language.

The inland Swahili speakers' attitudes toward their

usability of the language is then characterized by avoidance
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of the many rare words and expressions which do not come
immediately to their mind or of whose use they are unsure of.
Before a proper Swahili‘speaker they are inferior and cover
up painfully for their Enferiority.

The inland Swahili speaker's command of Swahili cannot
possibly be as fluent, exact, and comprehensive as that of a
monolingual native Swahili speaker as a general case. His
articulation excludes the wider area of educated and
technical speech because he has a limited vocabulary.

It is not possible to expect that the inland Swahili
reader will bother to read and communicate in highly literary
language, especially when he is not being forced to read that
particular literature. His attitude is not positive to that
literature. The choice he makes is to either ignore any
technical Swahili literature or read that which has been
simplified to cater for his language level.

24 Swahili Language Maintenance and Spread in Kenva.

Although it was earlier asserted that there is a
generally accepted written standard Swahili, there is a
strong feeling that there is no oral standard Swahili
widespread in Kenya. Very many people who use Swahili either
in writing or verbally strongly suggest that some improvement
should be made. One must say that it is a little late to re-
Create a fresh interest which could improve the Kenyan oral
style to the Tanzanian level.

Language maintenance means that the community continues
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to use a language(s) that it has used all along. In other
words it maintains its language and does not abandon it in
favour of another. , Language shift is the opposite of
language maintenance Vin which a community abandons its
traditional 1language. Shift may wultimately result in
"language death" (Fasold 1984:213).

Swahili speakers are not likely to undergo any shift in
their language. It will be maintained as a lingua franca, and
if anything, it will grow in urban settings. Swahili may be
the cause of shift from other languages that have embraced
its vocabulary and use for scores of years. A different group
that is affected by Swahili is the urban dweller. Among
this group there is a majority who feel gquite at home with
the language; all they speak at their homes is this new
language. The survey carried out in this thesis was mostly
.done in the urban and peri-urban areas and it indicated
that, of those interviewed, about 58% would feel comfortable
speaking Kiswahili, while about 40% would feel comfortable
reading it. We have numerous cases where parents encourage
the children to speak Swahili rather than the parental
mother tongue. The children are then able to communicate well
bilingually in the wurban setting. Some parents do this
consciéntously. Children of these parents may not be
perfect in their mother tongue but it seems that the
underlying assumption is that the children will have numerous

opportunities to pick up their mother tongue. As they grow up
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they seem to perfect both of these languages
simultaneously, in addition to English if they have that
opportunity. This s%}uation can be likened to the account
which Fasold gives of stable French-English bilingualism in
Montreal, (Fasold 1984:241).

Detribalization brings a decreasing observance of ethnic
customs and rules as well as the emergence of new extra-
ethnic loyalties. These might be in form of social class,
religion, ethnic or national identity. Swahili has played a
role in both these senses of detribalization. With these
‘issues in mind it is not possible to speak of Swahili as a
language inferior to other tribal languages. Swahili
language maintenance will also be encouraged by the
aggressiveness of Islam which is now being experienced in
East Africa.

Swahili maintenance is and will often be subject to
the direction in which socio-economic conditions,
communication, modernization and religion develop. The other
effective causes of the spread of Swahili are urbanization

(where Swahili serves as a lingua franca), industrialization

and commerce.

E. BASIC STEPS OF THE TRANSLATION PROCESS

Interlingual translation increases effective
understanding between peoples. This understanding can be
realized in large international gatherings, in a small remote

situation among ethnic groups that require the Word of God,
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and even in translating scientific and political abstracts.
Translation is not an.easy task. Some people think it

an impossible task because one cannot be exact to the point
where the translator gi;es the receptor the original text in
its most accurate form. Underlying any objection to
translation is the fact that languages differ from one
another; sometimes as though in a continuum where we work
from one extreme to the other. In the case where two
languages differ radically, some people will insist that '"one

cannot communicate adequately in one language what has been

said originally in another" (Nida, 1964:2).

Formal Versus Functional Equivalence in Translation

Translators are always torn between literal and
idiomatic translation. Some insist on a word for word
rendering, while others say that this is not possible and
that we must endeavor to give the sense of the discourse.
The latter group insist that translation is an approximation
where equivalence of reader response and intended effects is
aimed at (Hatim & Mason, 1990:7). However, there is a place
where formal equivalence is necessary. Where a translator
decides to employ formal equivalence we are at that point
left with the conclusion that the translator has examined the
facts and there may be a good reason for being literal. This
approach to translation strives to achieve an acceptable
reader-response.

The translation continuum illustrates two extremes: the
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highly 1literal ‘and the unduly free translations. These
translations constantly engender negative attitudes. On the

one hand the 1literal ignores the receptor language (RL)
grammatical rules and may insist on slavishly following the
source language text (SLT) Word for word. The highly literal
has a tendency to match a single word in the SL by a single
word in RL. This often creates nonsense. Another by-product
of this way of translating is the creation of ambiguity.

Below is a continuum that illustrates this point.

Modified

literal — —Idiomatic

Highly_ nduly free

literal

Fig. 3 Translation Continuum.
(see also Beekman & Callow 1974)

The passage of Matthew 15:29-39 is an example of this, which
will be discussed in Chapter three. A word does not
necessarily express the same concept 1in every passage Or
sentence since words have multiple senses. A further problem
enéountered in highly literal translations is in the area of
figures of speech and idioms.

Whereas the highly literal translation is engaged in
reproducing the form of the SL, the unduly free translation
ignores the linguistic form of the SL. In this category we

experience distortion in the content of the message. The
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reader/listener is given a product that does not match what
the original intended to say, or imply. This category has

a tendency to say less or more than was the authorial

4
v

intention.

Unduly free translations will give the RL a
"misrepresentation of the original message and include
extraneous, unnecessary information which the author did not
intend in his writing" (Beekman & Callow 1974:23).

The modified literal and the idiomatic translation seem
to be the two approaches that are acceptable, but with a
great deal of care. The translator must be willing to depart
from the form of the original but not unnecessarily. He
conveys the message in the RL in a manner that it will

communicate to the hearer/reader.

F. TRANSLATION THEORY.

From Cultlip and Center we read that effective
communication is "... the interpretation, transmission and
receiving of ideas or information, a transaction."” (1985:260)

This element of transaction for all readers is what
translating the Word of God in different languages aims at.
It means that the translator negotiates meaning through the
communicative elements of source, message, and receptor's
setting (De Waard and Nida 1986:11). The foregoing
definition suggests that there must be common understanding
between the sender and the receiver. Ault and Agee assert

that communication is the
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"... act of transmitting information, ideas and
attitudes from one person to another.
Communication can take place, however, only if the
speaker and the listener (called the sender and
receiver) have a common understanding of the
symbols being used" (1986:168).
Interaction in underst;nding can be arrived at when '"meaning"
-- a highly ambiguous term -- is well handled, to identify
the sense (among various senses) in which a term is emploved.
Hatim & Mason (1990:10) would suggest that "we seek to
recover what is 'meant' in a text from the whole range of
possible meanings -or - meaning potential" (see also Halliday
1978:109 cited in Hatim & Mason 1990). Meaning has two vital
distinctions: denotation and sense; that is, between what is
being spoken about and what is being said about it. Meaning
can be defined in terms of words or sentences, thus '"the
meaning of a word is the contribution it is capable of making
to any sentence in which it may be found. The meaning of a
sentence 1is wha£ the speaker intends to convey by the
sentence'" (Caird 1980). But meaning is not as simple as
this. The meaning of a text is more than just the words
and the grammar of an utterance. It also concerns the broad
range of 1issues commonly Xknown as pragmatics -- the
interaction between language and context, that is essential
for a correct rich interpretation of utterances. This leads
to what‘ Hatim and Mason call author-centred and reader-
centred translation (1990:161). In the former the

translator tries to pass on the author's intended meaning as

far as the translator perceives that intention. In the



34

latter the translator works at provoking a particular kind of
response from the readef. The words that are used to express
this idea are illocut;on and perlocution. Illocution means
that there 1is an inherent force in the sentence that a
speaker has uttered. The speaker has an intended meaning in
his utterance. Perlocution is the effect an-utterance causes
on the hearer (Hatim & Mason, 1990:60). The purpose of
communicative translation is to ensure that the translator's
meaning and the reader's meaning coincide. Failure to
understand the .translation is a breakdown of communication.
In conclusion it must be said that a translator who
wishes to be intelligible takes account of the capacity of

his audience such that his choice of words then are the most

likely words to help the audience.

1. The Translator's Role.

The translator's task is that of intermediary between
the message and the receptors. The most critical role of
the translator is his success in conveying the message to
the reader. This success means that the translator
"preserves, as far as possible, the range of possible
responses; ...'" (Hatim and Mason 1990:11).

If a lack of credibility surrounds the interpretation,
no matter how important that message is, the translation will
not be acceptable. The translator will try to communicate
the intention (which is very elusive) of the translation.

This includes passing on the “spirit' of the original author
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as well as he can perceive them (Nida 1964:151). This
reproduction of the message and its "passing on the
“spirit' of the originél author" (Ibid.) is essentially the
task of the translator. How he does it depends on his

understanding of the progression and coherence of SL and
conveying that structure into the language in which he is
translating. A translator who wants ts translate the
Scriptures faithfully will focus on meaning of the original
text as he endeavours to transfer meaning to the readers. He
must ask himself whether the translation communicates the
illocutionary force of the original. As he translates with a
natural use of the linguistic structures of the RL he will be
asking whether it has communicated as idiomatically as the
original as far as the receptor is concerned or has the
receptor been left playing a passive role? This is not easy;
but requires a lot of exegetical involvement in interpreting
sentences and contexts of both SL and RL. 1In this process he
translates the utterances with sufficient force for the text
act (i.e. the predominant illocutionary force) to create a
response.

The translator's objective is to arrive at the closest
equivalence in translation, and what matters most is the
degree of fidelity with which the translator expresses the
author's 1ideas. It is possible to lose the philosophical or
theological '"feeling". But the issue is really whether the

new translation is effectively and efficiently saying what
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the SL intends to say. Hatim & Mason say that the translator
must achieve '"maximum transmission of relevant content... in
the most economical way, involving minimum expenditure of
processing effort" (1990:93).

2. The Message.

The message translated must evidence certain elements
for receptors to say that it is coherent. ‘

First, the SL message comes to the translator in a
particular texture, i.e. the words on the pages (which is the
form); and the negotiation of the meaning of those words
(whiéh is the content). The form is carried across from SL
conventions. The form includes single words or expressions
as they can be read on paper. The content embodies the
meaning relayed by the words which are written. It is not
possible to separate the two for they are so connected that
any separation tampers with the style of the SL producer.
Style here refers to linguistic usages of particular language
users in paricular settings. Hatim & Mason call it the
"indissociable part of the message to be conveyed" (1990:9).
In this regard style includes semiotic matters as these are
found in SL context. Since there exists some degree of
variation between SL and TL it is generally not possible to
transfer the form of SL to TL. The translator has only one
option which is to make the message coherent and cohesive.

Second, the message is expected to be coherent (i.e.

show continuity of sense). Coherence does not only depend on
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lexical choices employed. Lexical entries or syntactic
patterns are to be taken generally as indicators and not
causes of coheréﬁce. According to Beaugrande (1980), a
coherent message has a threefold definition: "(1) logical
relations, (2) organisation of events, objects and situations,
and (3) continuity in human experience" (cited in Hatim &
Mason 1990:195). The hearers/readers interpret the meaning
intended by text producers with the use of language as the
former receive it on the surface of the text.

Third, the message is also expected to be cohesive
(i.e. it should show some sequential unity of the surface
components of the message). These are "devices capable of
relaying, say, a given relationship between propositions"
(Ibid.). It is then necessary that the text coheres
lexically and grammtically.

The above factors need to be considered if the message
is to be made accessible to the readers/hearers. Message,
then, can be viewed as the joining together of mutually
relevant intentions through a careful consideration of form
and content, coherence, and cohesion.

3. The Receptors.

It has been said before in this thesis that translation
is communication. Sperber and Wilson say that to communicate
is to «claim an individual's attention (1986:vii). The
receptor must understand and in turn act upon the message.

As for Swahili Bible translations the receptors come
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from different socio-educational and economic classes. They
also assume different statuses in their society. For
Y
translation to be effective, it must take into consideration
the variety of receptors.
Concerning effectiveness and efficiency in translation
Hatim and Mason say that
"The judgments that text producers make about what

can be assumed to be shared with text receivers
often exert a determining influence on the form an

emerging text will take. Any text seeks to
achieve a balance between new, evoked and
inferable entities, such that the fusion of the
three allows the reader/hearer to infer the

producer's communicative intention. The balance is
regulated by the principles of effectiveness
(achieving maximum transmission of relevant
content or fulfilment of a communicative goal)
and efficiency (achieving it in the most economical
way, involving minimum expenditure of processing
effort)" (Hatim & Mason 1990:93).

For any translation to create an acceptable impact it is
not possible to rely on speculation, but research must be
done into the demographics, educational levels, perceptions,
attitude; and opinions of the readers. If research is not
undertaken the translation may be an unfruitful effort. The
social strata intended to be affected may rate these efforts

as totally inappropriate if research is not taken note of.

CHAPTER III

4  METHODOLOGY

A Population Studied.
1. Introduction

Since the focus of this thesis is the issue of
attitudes, it is necessary to wuse various methods.
Attitudes consists of three components.

(1). A cognitive component: which consists of the
individual's beliefs or knowledge .about the
attitude object;

(2). An affective component: the individual's feelings
about the attitude object;

(3). A behavioral component: the individuals needed to
be questioned concerning their predisposition to
act toward Kiswahili translations in a particular
way (Boyd & Gall 1989:311).

It is crucial that Bible publishers relate well with
their market. There are certain factors that characterize
most audiences that must be considered in assessing any
relationship between the market and the product. These may
include differing socio-educational 1levels, rising/falling
income, and shifts in the age composition for which a

translation may be targeted, as well as changing features of
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the language itself.

One of the common ways of relating with the market is
through survey resea{sh. This method ensures that data for
specific desired answers are gathered and the responses
related to the image of the translations and Bible promoters.
The research method employed in this paper and the rationale

behind it, are the issues of this particular chapter.

1.1 Population Studied

The respondents studied in this thesis were Kiswahili
Bible readers in Kenya. Translators may have other audiences
(namely teachers, Christian workers and others), but the
Kiswahili congregations and Bible schools were considered
key categories as subjects of this thesis. The reasons
for this were:

1). In' Kiswahili congregations and Bible Schools the
research would cut across various demographic and
socio-educational levels.

2). They experience the translations on a weekly
if not on a daily basis.

3). No prior research has been done among them
to consider their views.

To reach these congregations, contacts were made
through the churches and Bible school teachers. To better
represent the views of Kenyan Kiswahili Bible readers the
research was conducted in Western Kenya, Rift Valley, Nairobi

and Mombasa. Two Bible schools were surveyed in Western
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Kenya, and Rift Valley. The research could not be conducted
in churches in these areas due to certain limitations like
poor contacts with th%,leaders. In Nairobi a survey was done
in a theological institution and in two congregations (One
mainline and the other an Independent Church). In Mombasa,
the survey was conducted in a Bible school, a church-
sponsored translation conference, an indepéndent church, and
one mainline congregation. Bible schools and congregations
had members from either mainline or Independent Church
congregations. Although this was not planned for, it provided
the research with many different congregational views.

Five major categories of churches are commonly
identified 1in Africa: Protestants, Catholics, Orthodox,
Anglican and Independent (Nairobi Church Survey 1989:23 ).
The present research selected the first two of these groups;
Anglicans were considered Protestants.

The research excluded the Roman Catholics and the
Orthodox. The former was excluded because the particular
versions under question were considered unfamiliar to them!
As such it would have regquired enormous amount of time to
locate groups or individuals who would spend time in Bible
study and filling out the questionnaires. Constraints of
personnel, finance and time were a limiting factor for this
group. The latter group, the Orthodox, was also excluded
because it was not possible to locate any of their

congregations that use Kiswahili.
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However, some isolated respondents from these groups
were interviewed: seven from the Catholics, and five from the

Orthodox. This was a very small and insignificant percentage
v

to represent opinions of these groups. Note here that
respondents from these two categories were not met in a
group-administered survey but individually. These sessions

were time-consuming and not very productive.

The two remaining groups were then taken to be
representative of the population of those who use Swahili
Bible versions. The reasons are that, first, the groups and
individuals were mostly gathered from various churches'
membership and attendance. Secondly, they were in most cases
familiar with one or more Swahili versions. Thirdly, they
were also seen as the "public" whose attitudes and opinions
toward the translations could be taken seriously as
récommendations to the Bible Society or to any group wishing
to embark on any translation for the Swahili readership.

Four Bible Schools were contacted. These were St.
Paul's School of Divinity - Kapsabet (sponsored by CPK),
Kapsabet Bible College (sponsored run by the AIC), Kaimosi
Bible Institute (sponsored by the Quakers) and NEGST
(sponsored by AEAM). The interviews were done by the author
himself. This was, given the circumstances, the best way to
ensure a correct and consistent interpretation of questions

and interviews. Both English and Swahili was wused.
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25 Sample Size and Rationale.
There are millions of Swahili Bible readers. It would
not be possible to approach all of them. A sample size of
A

one hundred and si£%y was set as representative of the
population. Although this sample size was small it was
realistic to deal with in this thesis due restrictions of
cost, time, and personnel.

It was estimated that a total of 80 interviews were to
be done in each church group. This was to be taken as
representative for each church group. However, it was not
possible to administer the 80 interviews from the Independent
Churches because some congregational members were not
educated enough to handle the questionnaire by themselves.
Further, these two church groups represent a very large
number of Swahili Bible readers. Certain churches were very
open and supportive of this research, while others were not.
Reaching some respondents was not easy as either the leaders
failed to keep their appointment to provide introduction to
the congregations or otherwise made themselves unavailable.
Repeated failure to keep appointments was time consuming, and
drastically affected the completion rate, as well as being
disappointing.

3. Sampling Procedure.
An indirect sampling procedure was chosen. A list was
made of the mainline protestant churches (including Anglican)

and the African Independent Churches. From the list a non-
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probability sampling was employed in which not all the
churches 1listed were to be included nor selected
congregations were ggentified. A problem with this method
was that not all mainline churches were given an equal chance
of being included in the sample, but it cut down on the cost
of travel, time, personnel and finance (Boyd & Westfall
1972:431). The non-probability sampling technique was
adopted as the most advantageous given these limitations.
(For details on respondents from churches interviewed see
Appendix B). These churches were listed and identified for
contact either by telephone or by visiting the church. »

While no stratified sampling was employed for this
study, it was felt that a convenience sampling of
respondents in a gathering would cut across demographic,
educational and economic aspects of the population. This
method achieved the most variegated representative sample of
churches. The sample would then be quite representative of
what Swahili readers from Protestant and African Independent
Churches knew and thought about the three Kiswahili versions.
4. Sampling Error and Confidence Level.

For any data to be calculated for the sake of sampling
error, one must relate this error to a specific set of data,
namely the arithmetic mean (x) and standard deviation (0).
It is not possible to say categorically what the sample error
is for the total population of Swahili Bible readers (since

we did not have an exact estimate of this population) without
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it being related to the standard error of the mean scores for

the data "N' or sample Pize used.
A\

B. Research Approach.
The survey approach to marketing research was employed
to gather data for this study.
a) The advantages that this method contribﬁted to this study
included follow-up:
1. 1Individuals were more open in their responses in the
questionnaires.
2. Respondents had more time to think.
3. Translation of the questions was more difficult to
deal with but was needful.
4. Individuals were greatly assured of anonymity.
b) As far as the interviews were concerned,
1. Opportunity for asking respondents more questions
was utilized.
2. Responses were obtained to issues where specific
questions were difficult and needed clarification.
3. Respondents did not mind taking the time to answer
and fill out the questionnaire and yet would not
respond by mail.
4. Non-response was low.
5. Since more control was possible, generalization of
findings was more certain.

The survey approach also allowed the researcher to
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directly observe several variables covering demographics,

lifestyle information, motives, knowledge, and attitudes of

the audience that was studied (Wimmer and Dominicke
1987:103). v

Two common methods of research were employed. These
were group-administered questionnaires and individual
interviews. These methods were <chosen as the most
appropriate for the study. They ensured the researcher's

confidence that the individuals who responded understood the
demands that were being made of them and reliably filled out
the questionnaires.

Mail survey was considered inappropriate; but in areas
where time ran out for Bible studies and interviews, the
researcher left behind the questionnaires to be mailed later
to him. It took weeks of follow-up to receive the
questionnaires through the mail; all in all out of 160 about
25 questionnaires did not get back to the researcher. (This
was not due to the unreliability of the postal system at
all). Even though interviews are expensive to conduct as far
as time is concerned they are necessary, and time well spent.
The return rate of questionnaires to be mailed cannot be

predicted.

1. Research Tools.
The research tools employed were Bible studies and an
interview schedule. These were done in the same session.

These were designed to cover:
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A. The Bible studies (three passages of Scriptures were
used).
\‘l

1. Matthew 15:29-39

2. John 3:1-15

3. Acts 3:1-10

A group Bible study was conducted prior to
administering the questionnaires. The passages were
photocopied and given to the group. Respondents were then
asked comparison questions on the vocabulary and grammar of
the translations: are there word differences and do vyou
understand all the words used? Is the grammar clear or
awkward? Where does a particular translation express the
message fairly well and where does it become unclear? For
details of questions see Appendix D. The researcher chose
the passages with the assumptioﬁ that they were familiar
sections of the Word of God to many Bible readers.

Among the passages used for the Bible studies Matthew
15:29-39 had much more to offer in terms of differences in
vocabulary and grammar than John 3:1-15 and Acts 3:1-10. The
Bible study was more of a discussion for about 10 to 15
minutes and sometimes longer depending on the different
groups' interest and time available. After the Bible study
the respondents were finally asked to react on the language
of the versions of which they had interacted.

B. Data Categories:

The questionnaire covered three major areas of
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investigation:

1. Audience demographics

2. Knowledge of versions

3. Attitude and gpinions

There were two type of questions: closed and open-ended.
These were answered only after the Bible study was completed,
at which point questionnaires took about fifteen minutes or
more.

In the closed questions, the respondent selected the
appropriate response from a list of possible responses
according to Guttman Scale: where we have interviews and
open-ended questionnaires. To allow for unexpected answers
outside the given categories there was room to specify other
responses. The closed questions comprised about 88 per cent
of the questionnaire.

The open-ended questions offered the respondents a free
response. For example, one asked respondents to state why
they preferred a particular Bible translation. Open-
ended questions were considered most appropriate for
eliciting attitudes and opinions concerning the various
translations. These questions were used sparingly due to the
difficulties they pose for tabulating the results. The
research was also by nature exploratory (Boyd & Westfall
1972:47) and did not attempt too much detail.

In addition to the closed question which provided

nominal and ordinal data, a Likert-type scale was also used.
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This scale asked questions regarding attitudes and opinions
toward the three translations. The individual was encouraged
to check one of five possible response to each statement as
"strongly agree," "agf;e" , "meutral", or "don't know",
"disagree," and "strongly disagree."

2. Pre-Test.

A pretest was carried out to review the quality of the
questionnaire, and give opportunity for revision before it
was used for data gathering.

The pre-test was carried out on eight church leaders
and Swahili Bible readers from NEGST and two different
churches: the Good Shepherd Church and Buruburu Baptist
Church. After the pre-test it was clear that some questions
need to be reworded and others to be omitted. Most of the
rewording was to simplify the language and make the question
clearer. A copy of the questionnaire can be found in the
Appendix A.

3. Completion Rate.

About 160 interviews were conducted, out of these 135
responses were completed. This meant that about 84 per cent
completion rate was achieved. This rate was achieved because
of the personal contacts made with the pastors and school
leaders. It was expected that the 25 interviews that were not
returned would be posted to the researcher but these were not
returned. This rate of completion (135 responses ) was also

possible to arrive at because they were administered directly
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and collected on completion.
Cs Data Collection.

Straight tabulations and percentages were calculated for

A

each category and eachvwas interpreted for the significance
of the responses appropriate to the purpose of this study.
1 Data Reliability and Validity

Test scores must produce consistent results. Hatch and
Farhady define reliability as the "extent to which a test
produces consistent results when administered under similar
conditions" (1982:244). Although total reliability cannot be
guaranteed, Hatch and Farhady suggest that the following
factors increase reliability:

"l. Length of test (the longer the test, the more
reliable it will be in general),

2. Homogeneity of items (if the items are
testing the same trait or traits, the
reliability will be higher),

3. Discriminatory power of items (items
which disseminate well among subject(s) will
increase the reliability)

4. Sufficient test-taking time" (1982:250)

The validity of the test is dependent upon the research
tool. The survey schedule was pre-tested to optimise the
results. Although there are several methods (the alternate-
form method or parallel forms, slit-half technique and
observer reliability) the survey schedule was used to
estimate reliability. It is also one of the most common

approaches to establishing reliability. It permitted the

instrument to be compared by itself and it helped reveal the
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the continuity or stability of instrument.
The interview schedule was used for all the respondents
so that the responses were standardized with one instrument

rather than a variety St tools.

It was also assumed that the Swahili Bible readers'
answers were reasonably reliable measures of what they really
knew and felt about the translations.

2; Reporting of Data

Chapter Four of this study contains a review and
analysis of the results of this research. A variety of
reporting methods will be used to make the data intelligible
to the reader. These include, tables, graphs, and charts,
where appropriate. A complete collection of the items can be

found in the Appendix C (Data tables).

D. Limitations of this Study

1. The study was restricted to Swahili translations
in Kenya and how well these were received by the
readers of Swahili Bibles.

2. The research approach (of exploratory survey) was
a limiting factor in answering some of the deep
attitudinal issues in a specific way.

3 The bias of the questions themselves and the
placement of those questions in a particular

order may have been a limitation. It was, however,
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assumed that the pre-testing of the instrument
eliminated some of this bias and the results of
the intervié&s did not indicate that this was a
significant issueﬂ
Personal and group interview situation.

People are generally quite awarq of the answers
they give and would wish to be considered
knowledgeable people especially when they believe
they have a good grasp of the subject. However,
some did answer the questions by "guessing." 1In
‘other words some people did not want to give their
true opinions; or they assumed the knowledge even
when they did not have the facts right. This
guessing might have affected results of this
research.
Accessibility to the interview population was a
strong limitation. This resulted from leaders'
inconsistencies in keeping the appointments (as
they were used as intermediaries to congregations
as key respondents), Some leaders did not seem to
Support research efforts and perhaps this attitude
made them think otherwise about the survey. Some
congregations met at night and this was the best
opportunity for getting respondents. But after
attending an evening worship or Bible study it was

not possible to make further inroads on this time.
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Such groups were left with the questionnaires and
the return rate was about 15 per cent of the total
questionnaif;s. One of these congregations (in
Mombasa) had to Dbe revisited and certain
clarifications made, but still the return rate did
not improve.

A further 1limitation was that some respondents
lost attention because the research instrument
took a lot of time. Recall that the population
was first exposed to the translations by a brief
Bible study on three different passages (see page
49). By the time the Bible studies ended and the
respondents embarked on the gquestionnaire, much
time had elapsed.

The period of the research was three months. Due

to lack of funds, personnel, and time, it was

not possible to prolong the study. Because of
these inadequacies, the research had to limit
the population studied and the sample size.

This meant that the information gathered can be
taken as tentative generalizations.

It is possible that in conducting the survey
interviews some distortion may have crept in due

to translation by the researcher into Kiswahili.

These biases were in many instances ironed out,

hopefully, by the researchers' use of both English
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and Swahili to facilitate understanding. But from

the sheer fact that the interviews were done by
i
the researther himself some biases may have

arisen.

CHAPTER IV

SWAHILI READERS' VIEWS OF THE THREE TRANSLATIONS

Introduction. .

As explained in‘Chapter One, the purpose of gathering
information was to study audience awareness and attitudes and
opinions about the three translations. The research defined
audience in terms of types and kinds of Bible readers, their
needs, and the particular translation attfibutes that were
important to them. The data analyzed in this section will
give a comprehensive view of how widely the Swahili audience
receive the three translations.

Data was collected and reported in‘three ways: (1) by
reporting observations from Bible studies; (2) by
assessing relevant observations about the frequency of
responses in various data-categories (straight tabulations);
and (3) by seeking correlation between selected data
categories (for example, respondents readership vs.
educational level).

1. Observations from the study Passages

A. Vocabulary.

It was realized that at times the translations used a
variety of vocabulary that was not familiar to the
respondents. The word differences included such as:

1. Mkutano. (Mt. 15:30).

a) KUV uses an archaic word makutano for crowd. It is

not used today to give the same sense as mkutano. Currently
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it gives a meaning of a '"crossroad" or a "junction." In its
archaic form it does not-fully communicate and readers are
left to guess its mean}ng.

b) HN gives us ;/phrase, watu wengi, which means "many
people". This phrase is a simplified vocabulary for the
readers. Most Swahili speakers/readers, especially those of

the lower socio-educational 1levels, will comprehend its

meaning.
c) Neno employs a different word, umati, which is
commonly used for "crowd(s)". This is better vocabulary that

. 1s in vogue and it is also common to both higher and lower
socio-educational levels.

Among the three translations Neno uses the best
vocabulary that the audience will readily understand.

2 Bubu, (Mt. 15:30) "the dumb'". This is a word that can

be used for both singular and élural.

a) KUV's word, mabubu, stresses the fact that there
were many dumb people in the meeting. At present this word is
not used in the plural form. In oral wusage the plural
will be allowed, while in the written the singular form will
be adequate.

b) HN translators seem to have identified the

differénce. Tt uses bubu. This 1level of vocabulary is

adequate for all socio-educational levels.
c) Neno does not use the word at all, but instead omits

the group of the dumb people from the Scriptures. This surely
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is an oversight, and must be acknowledged to be a defect of
Neno in this passage.

While KUV employs the plural form which is not
necessary for today, ‘éN captures the best word for the
current generation. By omitting a specific group that was

brought to Jesus, Neno becomes inaccurate at this point.

3. The word '"crumbs" (Mt.15:37) has been variously
translated.
a) KUV uses masazo to mean "leftovers" or "crumbs". It

is a foreign word to the average user of the Kenyan Swahili
language. When taken with the whole phrase, masazo ya
vipande vya mikate KUV elaborates on the meaning of crumbs as
though the translators could not find a better rendering. The
phrase that follows, that is ya vipande vya mikate, (of the
pieces of bread) is the only clue to the reader that the
translator is talking about crumbs. Apart from guess-work few
respondents could tell the exact meaning of the word.

b) HN employs an ambiguous word, makombo for "crumbs".
Makombo is a word that suggests that the '"small crumbs" of
food were collected after they '"fell when the hand or mouth
were wiped" (Mounce 1985:156). The HN's makombo (crumbs) is
a present-day word that is common to most Swahili users and
can be used according to context. In most cases the word is
used in a derogatory sense. This leads to a question
whether the crumbs or fragments which were collected were

still usable. This sense of the word then is suggesting
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that Jesus saw the need qf collecting what remained for the
sake of teaching the people that God can use and multiply
whatever little we giﬁe to him. Another suggestion was that
since the leftovers were not edible again, Jesus was only
collecting them to clean the environment. In most cases
respondents found that makombo did not clearly express the
true meaning. .

c) The respondents seemed to prefer this translation though
it did not help them much out of the quagmire. Neno uses
vipande vilivyvosalia in Neno. This phrase gives the sense of
pieces that remained. The questions asked were whether these
pieces were still edible or not. The respondents chose this
translation only because they did not understand phrase used
in KUV, while the word in HN carries a negative connotation.
The respondents felt that the Neno's phrase was appropriate
because it suggested that there was plenty of food left
behind.

Whatever the meaning, one will still agree that what
the translators wanted to pass on is that there were remains
of food or pieces of bread (cf. Mt. 14:20; Mk. 6:43, 8:8,
191f).

4. Vikapu, "Baskets" (Mt.15 37).

KUV uses Makanda. This is not a common word, and in
fact is unknown to the respondents. Respondents needed to
guess its meaning. KUV uses vocabulary that is suitable for

a higher literary audience. It does not adequately
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communicate.

The other versions ,use vikapu which is direct and
explicit; and it is also a commonly used word. Vikapu has
been borrowed by mdﬁy languages in East Africa and 1is
therefore widely known and understood. At this point it is
important to note that both English and Kiswahili fail in
passing on to us the kind of basket that was used. The Greek
word udotvog (is a flexible mat basket of Mt. 15:38),
is different from onuplg (cf. Mt. 14:20, probably a

large heavy basket for carrying things).

B. Grammar.

1. The respondents felt that at certain times KUV did not
maintain quality grammar throughout. Verse 31 in KUV reads
hata ule mkutano wakastaajabu walipoona. The grammar is poor
and this should read hata ule mkutano ukastaajabu ulipoona
It could have had a greater force if the translator had

written watu wakastaajabu since it seems the mind of the

translator was on ""people" as opposed to "crowd".
In this case the deictic ule i.e. "that"/'"the" (crowd) should
be deleted. HN and Neno use two words that are closely

related in meaning to KUV's translation: umati ule wa watu

ulishangaa (HN) and watu wakashangaa (Neno). The most
commonly wused word today in Kiswahili for "wonder",

"amazement" or "astonishment" is kushangaa, and respondents

preferred this word (kushangaa) to kustaajabu.
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From the above observations, KUV was found to be heavy
in its vocabulary. HN was. seen to be vague in its
translation, while Nene’attempted to be current and with good
vocabulary for most of the respondents.

Concerning the other passages, John 3:1-15 and Acts
3:1-10 the respondents felt that they were rendered better in
the HN and Neno and that KUV was heavier in.its language and

less natural grammatically.

2. Data Analysis.

Although data can be analyzed in a wide variety of
ways, 1t 1is not possible to consider <closely all the
variations in this thesis as has been mentioned in
limitations nos. 7 and 9. For this reason, straight
tabulations for every gquestion are reported in Appendix C.
Howevér, the research attempted to point to significant
information on which translators and Bible Societies could
base their decisions regarding its audience. The reporting of
the data will be organized as follows:

1) A general descriptive overview of the respondents, so as
to present the various audience characteristics pertinent
to the research.

2) A aescription of Kiswahili Bible readers' knowledge of
the three translations.

3) A discussion of Kiswahili readers attitude and opinions

toward the three translations.
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1. General Audience Characteristics.

The respondents in&ﬁrviewed came from thirteen different
church denominations. (A complete 1list of the churches is
contained in Appendix C).

One hundred and thirty-five Swahili Bible readers were
interviewed from these churches. Of the one hundred and
thirty five respondents interviewed, 58 ( 43%) were pastors,
with 39 (29% ) single and 18 (13.4%) married in this
category. 23 (17%) were lay 1leaders, and 38 (28%) were
church-goers.

About 81% respondents were men and about 19% were women.
This figure is certainly surprising because the greater
attendance in chufch is normally that of women. Men seemed
to be readily responsive and could take longer than women in
the interview schedule. Secondly, it is an obvious fact that
in most churches the formal leadership is male dominated.

Over 98% of the respondents were Kenyans while the other
2% were Tanzanians and Ugandans. It was originally hoped
that the survey would be done also in Tanzania but due to
certain limitations it was confined to Kenya. Concerning the
age of the respondents, about 52% were within 20-29 years of
age, about 32% were of 30-39 years, while 14% were over 40

(including 50+) years categories.
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¥ .22% 19 years and under

51.85%

31.85% 20-29

30-39

Fig. 3 Age Groups of Respondents.
The cross-tabulations show that about 58 (43.2%) of the
single respondents were in the age bracket of 20 - 29 vyears,

and 10 (7.4%) of this age were married. 6 (4.4%) of the

single were in the age bracket of 30 - 39 vYears while 32
(23.9%) of this age were married. There was no single
respondgnt in the age bracket of 40 - 49 years. However,
there were 10 (7.4%) married respondents. Only 4 (3%)

respondents in the age of 50+ years indicated that they were
married. There was no single respondent in this age group,

but there was 1 (0.7%) who was of separated/divorced
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category. In total there were 48.5% single respondents and
about 42.5% married respondents. For more details see
appendix D. v

While one might expect that church membership and
involvement would be greater among the elderly, this research
seems to suggest the opposite. The views that are presented
in this paper suggest that the Swahili Scfipture readership
is of a fairly young age group whose views are pertinent and
necessary to consider for translations planning. This group
is up to date on current use of the Swahili language.
Attention to them should influence the choice of register and
other uses of language for the purpose of creating an impact
on this audience as they read the translations.

Marital and Family Status

The majority of the respondents (48.1%) were single.
Surprisingly, the married respondents' percentage (42.2%) was
not far from that of the singles. The categories of
separated/divorced and widow/widower respondents shared the
same percentage (2.2%) respectively - a figure that was not
very significant except in the discussion on the translations
used in devotions. The figures below indicate the
percentage of parents who had children who could read and
understand the Bible.

Code Count Percent

0 85 63% Missing data
1 15 11.1% One
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2 12 8.8% Two
3 10 7.4% Three
4 v 2 1.4% Four
5 6 4.4% Five
6 5 3.7% Six

The highest percentage of about 63% proves that either
the majority of the respondents were single or some did not
respond to the question. There were also single parents whose
category the questionnaire did not include. Although the
parents were not asked whether they had family devotions it
was assumed that this issue would be clarified by item no.
26(p.129). In this column respondents indicated that about
81.4% had devotions using one or some of the translations.
With the assumption that a big majority had devotions with
their families we generalize that the respondents had a fair
knowledge and interaction with one or more of the
translations. This fact is strengthened by the result which
show that among the married about 18 (13.4%) and 15 (11.2%)
were pastors and lay leaders.

We also note that the age category of 30-39 vyears
indica;ed by a very big margin (31.8%) that they had children
who could read and understand the Bible. The chi-square value
(58.21) was quite high indicating a statistical significance
of a strong relationship between the age factor and children

who could read and understand the Bible.
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Education

Well over half (57.7%) of the respondents had secondary
education with about G%fhaving reported university level. Out
of the 57.7% who had secondary education, about 47 (34.8%)
were Pastors and 13 (9.6%) were lay leaders. About 11 (8.1%)
church-goers were also in this category. There were only 2
(1.5%) with university level of education..s (3.7%) of the
pastors had primary education. When one 1looks at the
educational level of respondents, which is a representative
group of the target audience, one finds that over 63%
(secondary and university levels) have had a good educational
background. This particular group of respondents were fairly
educated. (This is perhaps not the trend with all Swahili
readers). Generally the Kenyan population is about 64% non-
literate and another 45% literate (according to 1988 Kenya
Rural Literacy Survey conducted by Central Bureau of
Statistics). If we can generalize from the respondents that
their education made them contribute meaningfully to this
research, then we must take their views very seriously.
It tells us that even the educated have some
difficulties in appreciating the language used in the
translations. It was assumed prior to the survey that the
lower educational levels would form the greater part of
respondents and that their views would differ drastically

from the higher educational 1levels respondents. These
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findings suggest the contrary. We shall consider some of
these issues as we evaluate the communicability of the three

translations. W

Language
71 (52.5%) respondents indicated that they felt most

comfortable with Swahili while 1less <than 70 (51.8%)
preferred English. 35.5% preferred their vernacular. As to
which language respondents read, about 46% read English and
39.2% read Swahili often. This would be the expected
norm as was briefly discussed in Chapter Two: Language
Attitude and Choice. About 11.1% of the respondents read in
the vernacular. These percentages plus the fact that the
survey was done in churches and Bible schools, aid us in
generalizing that the Swahili translations are read and
widely appreciated. If that generalization is true, then it
appears, therefore, that Swahili readership audience 1is
familiar with the language used in the translations, and may
possibly want to read more of the Bible in a language that
they easily understand. This present position of the
Swahili readers may also be a strong statement as to why they
seem to have settled on certain versions for their
preferénce. This point will be elaborated in the preference
section (page 71).
The graph below depicts how far respondents felt

comfortable with Swahili in any given situation; and on how
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1.11%  Answer refused

17.78% Vernacular

2 5.93%
English
1 28.89%
; ! } { { I !
0.00% 5.00% 10.00% 15.00% 20.00% 25.00% 30.00%

Fig. 4 Languages most often read by Respondents.
often they read in the language respectively. There were
double responses for every category in this item.

2. Respondents Awareness of the Translations.

Section 2 of the questionnaire intended to probe the
respondents' knowledge of the three translations. Respondents
were asked on four broad categories of questions: 1) which
translations they were aware of; 2) which translations they

felt they preferred after the Bible study was conducted; 3)
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whether they had ever heard of the translation; and 4)

through which medium they had heard of the translations.

A4
v

Translations Known by Respondents
The three translations were displayed all the time to
make sure that the respondents made the right choice during
the interviews. .

As to whether the respondents were aware of the
translations and which ones in particular, 32.5% of the
respondents said they knew of KUV; 26.3% indicated they knew
of Habari Njema; while 5.1% said they knew of Neno. The
missing data in this section was also very high (34.4%).

KUV ranked top and this can be attributed to two
factors: (1) it has been in the market for a longer time and,
(2) it is the only complete Bible. - Some respondents
indicated either that it was the only version used in their
churches, or that it had both the O0.T. and N.T. (see
questionnaire item 27).

The displaying of the versions and having an actual
Bible study for the respondents to gain a feel for each of
the versions was in itself enriching and profitable both to
the audience and to the research. Also, the differences in
grammar and understanding could be realized objectively. The
findings here are consistent with the general notion that KUV
is widely known and wused more than the other two

translations. But the interest in other versions was stirred
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in the interview schedules. Even then it must be stated that
Swahili readership is not as aware of the other two
translations, (especia%ly Neno) as the publishers might
imagine. The stranges; finding to this researcher was that
most pastors did not know which version they used, let alone
its qualities. This should be taken seriously by the
publishers. The audience needs to be educated on the
differences and how each translation could be best used.
Respondents were further asked as to how often they read
any Swahili translation. The item acted as a follow-up of
(item 12) their real knowledge of the translations. "Real
knowledge 1is taken here to be more than awareness but that
the respondents do read the Swahili Scriptures and
consequently speak about their views confidently. So the
respondents were asked to freely indicate knowledge of the
translations by stating how often they read the Swahili

translation.

ow Often Swahili Scripture is Read

Twice a month or less 20%

Once a week 22.2%
A few times a week 24.4%
Daily 27.4%
Answer refused 4.4%
Missing data 1.4%

With about 74% of the audience reading the Scriptures
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every week, it 1is an obvious fact that the Swahili
respondents had good interaction with one or the other of the
translations. In th%s regard more Swahili translations
should find room in ﬁ%oples' homes and, hopefully, the kind
that they can benefit from. This finding suggests that

Swahili Scriptures are often read. Readers can be guided on
which versions to use for their socio-educational levels.
They in turn will realize that there is a choice to suit
their needs for different functions, occasions and socio-

educational levels.

Swahili Translation Most Often Read

KUV 58.5%
HN 27 .4%
NENO 8.8%
None 2.9%
Answer Refused 0.7%

More than 58.5% had a good interaction with the KUV.
The possible reasons may be that KUV has enjoyed the monopoly
of the market; and as stated above it is also used in every
church. The other reason given is that it has an 01d
Testament portion to make it complete. If the last reason is
true then there is a strong need for the other two to have
the O0.T. portion. It is possible to assume that readers do
not stop to question grammatical or communication issues in

KUV  because they do not, in most cases, have an

71

alternative version of their preference. As has been seen
before, their knowledge of other versions 1is quite limited.
The publishers need %p strengthen readership of the other
translations in chu;ches, fellowships, seminars and in
personal and family devotions. This will help pave the way
for a readiness of the audience to receive a common language
translation. Such an approach might bridge the language gap
since at this point the two other versions (which are seen as

low 1in language quality), apart from KUV, are not well

accepted.

Preference of Translation After Bible Study

Concerning which translation the respondents preferred
after the Bible Study was conducted, about 43% said they
would choose Neno, 29.6% and 17.7% preferring HN and KUV
respectively. This is a big reversal of what we had assumed
and noted before in the area of translation awareness. But
this must be taken as the true picture of the respondents for
they desire a language that they can clearly understand.
This strongly speaks for a common language version. Perhaps
Neno could be put into the hands of the readers to test
whether it could be used for such a purpose. It is hoped that

it will pave the way for a common language translation.

Why respondents preferred a particular Translation after the

Bible Study

Through some observation it was noticeable that the
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Bible studies helped the respondents to be fully aware of
their language needs. The figures below show that a majority
preferred Neno, followed by HN and KUV respectively.

For KUV 11(8.1%) ”;aid that the language was readable
enough by all socio-educational levels, while 10 (7.4%) said
that they preferred it because it contains OT and NT. For HN
19 (14%) of the respondents preferred it because it was
comprehensible and it had good grammar. As to Neno 20 (14.8%)
preferred it because it was clear and natural, and also easy
to understand (See Appendix D for full results).

Main categories in the area of preference for KUV were
either that the language is readable by all socio-educational
levels or that some felt that it is authoritative. The
respondents are probably saying that they are used to KUV's
language. The other area was that KUV preserves the
authenticity of God's word.

About 14% respondents felt that HN was clear in meaning,
while about 9% said it was well explained or that it had a
good grammar. Those who responded for the Neno said that it
was clear and natural and it was also easy to understand.
Both of these categories shared the same percentage (14.8%).
The percentages realised in the sections under HN and Neno

are still individually higher than those of KUV. It is

noticeable that the translations evoke different responses.

The responses were coded after the interview schedules so as

to be fair to each translation in accordance to the answers
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given about them.

The missing data catégory for every translation is high.
Perhaps it 1is a sign‘of non-commitment or as others said,
they did not think that translations should be compared since
this is playing about with the word of God.

We notice a lot of difference between KUV and other
translations as far as language 1is céncerned. While
respondents said that KUV uses a highly literary language
there was none commenting on its language level as clear in
meaning, good grammar, natural or easy to understand. It
seems that when the respondénts thought of HN and Neno they
instantly thought of the language rather than prestigious
position the translation holds among the readers. The
language needs indicated by the respondents should be used
positively in relation to translations that are clear in

meaning and easy to understand.

Medium through which Respondents Heard of the Three

Translations

This question (item 23) was coded under five categries
prior to the interviews. It was assumed that respondents or
general Swahili Bible readership had heard about the
translations through:

a). Friend or family member.

b). Church leader/missionary.
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c). Pastor.
d). Church (bookstalls or during the
A
church serviges).
e). In the interview schedule.

Respondents said they had heard of the KUV translation
through the above media. 56 (41.4%) respondents had heard of
the version through the church, 20 (10.3) respondents had
heard of the version through either a friend or family
member; 6 (4.4%) respondents had heard of the version through
a pastor; and 4 respondents (3.2%) also claimed to have heard
of this version in the interview schedule. 5 (3.7%) said that
they had heard of KUV through a church leader/missionary. One
can notice that the Church has been instrumental as a channel
of communication for the KUV. It is possible that it is used
well in the church so that people who go to church easily get
exposed to it.

The medium through which respondents heard of the HN
translation did not differ very much from that of the KUV
though it is clear that the Church has not taken a keen
interest in selling the translation to readers. 39 (28.8%)
respondents had heard of the translation through the church;
about 7 (5.1%) respondents had heard of the HN through a
pastor; 19 (14%) respondents had heard of the translation
through friend or a family member; 4 (3%) respondents had

heard of this translation through a church leader; and
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finally 19 respondents (14%) had heard of HN on the very day
of the interview schedule.

The following %; how respondents answered the same
question for the Neno translation. 10 (7.4%) respondents had
heard of fhe version through a friend or family; 2 (1.48%)
through a church leader, 3 (2.2%) through a pastor; 19 (14%)
through the church; and finally 58 (43% ) said that they had
heard the translation on the very day of the interview
schedule.

The comparison between the three versions show us that
KUV is known in the churches. Another observation that was
found in the interview schedules was that church attenders
are not normally told of the version the church leader/pastor
might be using. It is only that after a while the church
attenders realize that there 1is one particular translation
the church uses. They are then prompted to assume that it is
the only version available and eventually buy it. KUV in
comparison to HN is seemingly known by majority of the church
attenders as the results show us. Neno is 1little known among
the Swahili Bible readers in church.(See Appendix D for full
results. In this section, church is inclusive of fellowships
and Bible Studies).

As to whether the respondents owned a translation and
how long respondents said that 29.2% owned KUV; 17% owned HN

and 4.4% owned the Neno. 1In this section respondents were at
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liberty to indicate whether they owned more than one

translation.

3.33% Answer refused

17.04%

HN

45.893%

..\.

29.26%
Kuv
Fig. 5 How long Respondents had each Translation.

The figure above illustrates the responses. The missing
data (about 46%) probably indicates that a majority did not
remember how long they had owned a Swahili translation.

This finding is not strange because KUV has been in the
market longer than the others. Yet as we have seen in the
area of preference KUV might lose this monopoly due to the
difficult language it has. If the respondents had been
reading from the various translations then, the period of

owning a translation can be taken as an adequate indication
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of their knowledge of the translations. Now that they had
experienced the different translations 1in some way, a
decision could be demanded of them as to which translation

A
they considered easy or difficult to understand.

5 2.96% 16+ years
4 | 14.07% 11-15 years
3 23.70%6-10 years
2 37.04% 1-5 years
1 25 009, Missing data
J | | i’
T I I 1
0.00% 10.00% 20.00% 30.00% 40.00%

Fig. 6 Swahili Bibles owned by Respondents.

Swahili Translation Considered Easiest to Understand
KUv 12.5%

HN 34%
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Neno 50.3%

Swahili translation considered difficult
translation difficult

KUV v 67.4%

HN 9.6%

Neno 15.5%
5 0.74% Answer refused
4

50.37% Neno
3
34.07% HN

2

12.59% KUV

2.22% Missing data
l

1 ; ~_+________% } g 4__—{

] I
0.00% 10.00¢ 20.00% 30.00%

40.00_% 50.00% 60.00% 70.00%

Fig. 7. Translation easiest or difficult to understand.
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These two items indicate that the language of KUV is
not considered easy. In fact the mean ranking for KUV was 3.1
which indicate that most respondents were not so committed by
being in the "don't \';mow" or '"neutral" area. The mean
ranking for HN was 1.8 which was in the area of "strongly
agree" which tells us that HN is an easier language. A
similar picture is given of Neno with a mean ranking of 1.6.
This is a strong suggestion that although KUV has enjoyed
some monopoly for vyears the trend can be reversed only

because its language is outside the reach of a common Swahili

.Speaker. It is also possible that this knowledge came about

after the Bible studies were conducted.

+

Whether Respondents had Heard of Translation Prior to

the Interview

As to whether the responaents had heard of the

translations prior to this interview these were the results:

KUV 99 (73.3%)
HN 71 (52.5%)
Neno 15 (11.1%)

As to whether respondents had never heard of a

particular translation the respondents said this of

KUV 16 (6%)
HN 27 (10%)
Neno 93 (34.4%)
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It is possible the respondents had earlier only heard of

the different tramnslafions but at this stage were in a
position to get into a closer contact with each of the
translations, or the names were new to them. Compared to the
previous section on how they had heard of the translations,
these findings still show that HN and Neno‘are little known
to Swahili Bible readers.
2:1 Other factors affecting respondents' awareness of the
translations.

The foregoing data about the fespondents’ awareness of the
three translations is informative. It is equally interesting
to explore what aspects of the respondents' experience may
have contributed to their level of knowledge. As the
research progressed some basic assumptions were made in three
areas: to see if there would be correlations.

a. Position of Respondents vs. Translation often read.

b. Position of respondents vs. Translation never heard of

prior to interview.
C. Frequency of reading vs. Educational level.

Positién of respondents vs. Translations often read:

It was assumed here that position in the church would
have some relationship with how often respondents read a

Swahili Bible. It was found that lay leaders and
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pastors read the Bible many times a week. We can
generalize that since they.read the Scriptures many times a
week they were familigt with the language of the different
translations they read from. Another interesting observation
is that the church-goers seem to rank close to the lay
leaders in freguency of Bible reading. We may conclude that
most of the respondents had some grasp of‘the translations
and made intelligent decisions. The information below

illustrates this point.

Pastor Layleader Church goer
KUV 33 16 23
24 .4% 11.8% 17%
HN 18 3 10
13.3% 2.2% 7.4%
Neno 5 3 2
. 3.7% 2.2% 1.4%
Position of respondents vs. Translation never heard of prior

to interview

It was assumed here that those who held a position
in the churches, as opposed to ordinary church-goers would
know more about the translations because the need to know and
interact with the translations would increase with active
spiritﬁal ministry.

A cross-tabulation was computed to see whether the two
variables had any correlation, and how strong it was.

Among the 58 pastors in the interview, 5 (3.7%) of them
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indicated that they had not heard of KUV. Now, this is
possible considering that' it was mentioned earlier that some
pastors did not knonthe names of the translation(s) they
were using. 7 (5.1%) had not heard of HN, and 40 (29.6%) of
them said that they had never heard of Neno prior to the
interview scheduled.

About 4 (2%) lay leaders indicated that they were not
aware of both KUV and BHN.

A chi-square was computed to see if there was any
relationship between this two variables and indeed a
statistical significance was found (chi-square = 19.22). The
pastors and the lay leaders knew more about the KUV and HN
than they did about Neno. The church-goers seemed to
indicate the same view. It is apparently clear that the
awareness of the translations especially that of Neno, is not
great.

These findings imply that programs geared for creating

awareness among the clergy and the laity could be designed.

Frequency of Bible reading vs. Educational level.

It was also assumed that the more education the
respondents had the 1less often they would read Swahili
Scriptures. Due to the nature of education in KXenya where
English is wused more often, one who has had secondary
education or above would be expected to read in English more
often than in Swahili.

When a cross-tabulation was computed it was found that
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among the adult literacy respondents 7 (5.1%) read a Swahili
translation once or less a week and 5 (3.7%) read it a few
times a week. Among fhe'primary school level respondents 12
(8.8%) indicated that they read Swahili Scriptures daily; 6
(4.4%) read it a few times a week; and 4 (2.9%) read it once
a week. The secondary level of education respondents who
were the majority indicated that 19 (14%; of them read it
twice or less a month; 14 (10.3%) once or less a week; 19
(14%) a few times a week; and 21 (15.5%) read it daily. The
university 1level respondents did not read the Swahili
translations that often. 5 (3.7%) read it twice or 1less a
month (see Appendix B)

There was a statistical significance (chi-square 34.35)
to show that there was a relationship between the educational
level and the frequency of reading Swahili Scriptures. The
university level (although their percentage in the survey was
small) indicated that they rarely read the Swahili
translations. This was the opposite with the secondary
educational level who indicated that they were enthusiastic
about reading the Swahili Scriptures very often. In this
category we see this assumption disproved.

The implications of this cross-tabulation to the
translators and publishers is that the secondary education
level is a target audience for Swahili translation. This was
further confirmed by the fact that 50 (37%) of the

respondents were of secondary education level knew KUV; 43
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(31%) knew HN; and 6 (4.4%) knew Neno. The awareness of
translations among this .group is higher than the other
groups. We must also note that about 55 (40%) were in the
missing data categorf; This group of secondary educational
level should be encouraged into the awareness and frequency
of reading the translations.

Age of Respondents vs. Translations used for devotions.

It was assumed here that the age of respondents would
correlate with how often people read a particular translation
for devotions. Among the 20 - 29 years category 37 (27.4%)
said they read KUV; 11 (8.1%) read HN; while only 4 (2.9%)
read Neno. From 30 - 39 years category, 22 (16.3%) read KUV;
13 (9.6%) read HN; and only 1 (0.7%) read Neno. From 40 - 49
years category 8 (6%) read KUV; 2 (1.4%) read HN; and only
1 (0.7%) read Neno.

The above findings clearly show the position of HN and
Neno: that they are either not well used for devotions or
that these translations are not known to respondents.

In another situation the respondents indicated that
they read KUV more often than the other translations. The
only conclusion we are left with is that people do not know
about the other two translations.

When a cross-tabulation was comuputed it was found that
there was a statistical significance (chi-square = 24.99)
between the age of respondents vs. translation used for

devotions. The implication of this data for the translations
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is that the readers cannot be blamed for their lack of use of
the translation as often as they should because they are also

suffering from a lack of awareness of the translations.
A

v

3 Attitudes And Opinions About the Translations

The research sought to discover the attitudes and
opinions of respondents regarding the three translations in
terms of what they receive, what they think the translations
try to achieve, and where they think the translations can be
best wused. Different scales to get the data were used.
These included the 1) ordinal scale '"which represents another
type of forced-response question,... usually used toéether
with both factual information and respondent opinion. The
ordinal scale indicates a rank order relationship among the
response categories of a question" (Orlich 1978:50-51):2). A
Likert scale was also used to gather information which gave
respondents opportunities to answer by either strongly
agreeing, agreeing, neutral, disagreeing, and strongly
disagreeing; 3) open-ended questions, 4) and Spearman
"Rho" or rank order system. For example, the respondents
were asked to rank order item 30. This was done to determine
if a correlation existed between the rankings and the
variab;es.

Straight tabulations are discussed first, and later on
cross-tabulations are considered, though not for every item.

We shall interact with what respondents expressed as their
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opinions on each item and discussion on the importance of the

translations.

The Kiswahili Trans%gtion Most Respondents Take to Church

Kuv 62.2%
HN 21.4%
Neno 5.2%
Missing data 7.4%

With about 62% taking the KUV to the church suggests
that the pastors and christian leaders ought to be encouraged
to use the other versions when an O.T. passage is not being
preached from. Otherwise the other translations will not be
well used - even in the church services. From a previous
section the respondents suggested that they prefer the HN and
Neno, but if these translations are not used in church then
church-goers will continue to carry the KUV. This interest
can be encouraged through seminars with pastors and
church leaders on how useful these translations are in the

main services of the church.

Why respondents took particular version to church

When asked why they took a particular version to church
most who answered positively for KUV said either that it was
the version used for church services or that it had both OT
and NT. The other versions were taken to church by

respondents because they did not have a translation that was

being used at church or because they liked the language.
Some said they preferred these translations but from the

analysis this percentage is very little. (See Appendix D

" .
column 34 - 36) ¥

Bible Translation Most Used for Family Devotions

KUV 52.5%
HN 20%
Neno 6%

As to why respondents used a particular version for
family devotions half of them responded that they used KUV

either because:

1). It was the only Bible they had.
2). It had religous language, and
3). It had both O0.T. and N.T.

4). It had many cross references.

When Respondents Found A Necessity for A Swahili Bible

Church services 603
Devotions 18.5%
Fellowships 14%
Seminars 3%

With 60% suggesting strongly that a Bible is necessary
for a church service we are not only given the centrality of
the Word of God for worship but also a message that the Word

must be read in a language that is clear and understandable.
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Again, respondents say that they need to have the Word of God
in their hands when they go to churches. This might suggest
that a Bible-stand be put up by churches. In this way
readers will be encouraged to acquire other versions that
they yet do not have in their possession. Preachers are also
encouraged to use various versions to create awareness of

the translations among their congregations.

Areas of Suitability of KUV, HN, Neno Translations

Kuv HN Neno
Church 50.3% 208 20%
Devotions 15.5% 34.8% 28.8%
Fellowships 12.6% 27.4% 24 .4%
Seminars 15.5% 11.1% 143

The figure for KUV is double that for either HN or
Neno in the church service category. Note also that HN and
Neno share a similar percentage. This might be due to the
fact that those translations are still new with users thus
they do not have the confidence for thinking that they should
be used in churches. It is also possible that because KUV has
been used well in the churches, respondents still feel they
are familiar with it more than with the last two.

We also realize that preference for HN and Neno in
other areas 1is greater than that of KUV, for example in
devotions and fellowships. Many people would desire that
the Scriptures speak to them in a common everyday

language. This finding reinforces ther'need for a language
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that will consider both register and educational level.

The Lanquage of the Translations

Kuv HN Neno
Strongly Agree 11.8% 31.8% 40.7%
Agree 14.8% 42.2% 30.3%
Neutral 11.8% 10.3% 14%
Disagree 38.5% 4.4% 2.2%
Strongly Disagree 15.5% 2.2% 2.2%

About one-quarter of the respondents hold that KUV has
easy language for comprehension but note that over 50% did
not think that the language of KUV can be readily understood.
The mean ranking here was 3.1 which is within the range of
"neutral." Pastors using KUV must constantly explain the
words to their hearers before preaching the content of the
passages. This can be seen in churches when sermons are
delivered. About one-quarter of the sermon time is spent in
explaining the reading before the preacher embarks on
expounding the message itself. vAgain, if KUV is to be
used for devotions and fellowships then as a translation it
will not communicate vital meaning to readers unless a
trained expositor is available. It is worth noting that the
language is not easy and that they must address this issue in
appropriate ways.

Over 72% expresed their view that the language of HN is
easy to understand while 73% say so of Neno. The mean

rankings for HN and Neno were 1.8 and 1{% respectively. This
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is good for both HN and Neno because most respondents felt
that the translations could be comprehended.

However, to say that the language 1is easy to understand
is not to say that the respondents desire this particular
language. They are expressing a strong message that the
last two versions address some of their comprehension
problems. This positive opinion should be used to ensure

that people get these versions at every Christian bookstand.

Kuv 40%
HN 23.7%
Neno 30.3%

40 per cent say that KUV gives them the impression of
reading the Word of God. This might mean that although the
other translations are easy to understand there is a need for
a level of language which expresses the Scriptures with some
authority and dignity. People have a great deal of respect
for the Scriptures, and yet the fact that they say that KUV
is difficult means that there is a need for a middle ground
translation. Now, Neno 1is not too far from the KUV and
likewise HN from Neno. HN and Neno are designed to be common
language but may not be formal enough (i.e. they have non-
standard elaborations. See page 6). Generally the problem is
not their lack of communication but register. We might

generalize that these translations aré not communicating
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properly to the Swahili Bible audience, and would urge for
the need of common language translation.

As to the reasons that prompted their decisions when
asked "why?" a particular translation gave them an impression
of reading the Word of God, the respondents' answers were
varied:

KUV .the Word of God needs respect.

.commonly wused at church, home, or by many
Christians.
.language lofty, retains life in the Scriptures
and maintains a religious language.
.because it is the only one I know.
HN .it is simple and clear
.because it speaks to me ( I understand it)
.the language is plain and understood by my
family.
.easily understood.
Neno .the language is closer to KUV and its ciear.
.easy to understand.
.it explains (the Scriptures) well
.language is up-to-date and it brings the Word in
a naturél way.
The views above indicate that religious language is desirable
for some. Others want the Scriptures to speak to them in a
language that is clear and yet create an/impact on them. In

comparison to KUV over against HN and Neno, the respondents
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seemed to say that KUV has an archaic but literary language
which is not really natural for use in any other forum than

church service.

When asked which translation they thought was clear and
natural in its expression about 45% claimed that Neno was
their choice. 33.3% chose HN, while only 17% named KUV. The
former two seem to be equivalent for the audience and as
Newmark puts they are "communicative translation(s) being set
at the readers' level of language and knowledge" (1988:49).
This is a significant expression of audience need as well as

of attitude toward the translations.

o s
1.48% Answer refused 2-96% Missing data

17.04%
KUV

45.19%

Neno

33.33%

Fig. 8 Clear and Natural Translation.
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One Translation respondents can choose
Respondents were further asked to choose one
translation that they could say was suitable for them. An

overwhelming majority chose Neno, followed by HN and KUV

respectively.
Kuv 26.6%
HN 30.3%
Neno 41.4%
Missing data 1.4%

Although it was the first instance for most of the
respondents to encounter the Neno translation they seemed to

have liked its language and communicability.

Translation with a Higher Literary Language

KUV 66.6%
HN 10.3%
Neno 20%

The findings here are very varied, with KUV commanding
over 66% on a higher literary language quality. This is a
positive indication for KUV. Much as peog}e would 1like to

r
read and experience the other translations the language



literary quality is low. This, generally, might stall the
spread of the HN and the Neno. It is noteworthy to see that

Neno is held to have a better literary quality than does HN.

Translation with Good Print

Kuv 24.4%
HN 57.7%
Neno 15.5%

Over half of respondents said they preferred the print
and layout of the HN. The other two, KUV and Neno are too
low to compare with HN in this. One can generalize that the
respondents 1like the print of HN more than they would

appreciate KUV and Neno.

Recommended Use for Translations

A. Bible Study

Kuv 46.6%
HN 25.1%
Neno 22.2%

About 46% of respondents said they would like to use
KUV for Bible studies. This finding suggests that the
respondents want a better literary language for the study of

the Scriptures. This is perhaps explained/By the assumption
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that in many Bible studies people concentrate on concepts and
words. This is a traditional view of a Bible study: where a
group first starts with defining terms and ideas before
discussiong the issues at hand and their application. Since
respondents have indicated some indifference toward HN and
Neno in as far as literariness of language is concerned{
these translations may not be very much appreciated in Bible
studies. The advantage they have over KUV is that their
language is clear and natural which should be an

encouragement for Bible study leaders to use them more.

B. Church Service
Kuv 46%
HN 23.7%
Neno 26%

This section can be cross-checked with the respondents'
views on which translation they thought was suitable for

various uses (questionnaire item no. 29 cf. page 129).

C. New Christians

Kuv : 12.5%
HN 41.4%
Neno 40.7%
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HN and Neno are preferred for respondents who are
young and growing Christians. This corresponds with the
respondents' view that the last two translations are easy to
understand and natural in their expression, though they may

not be appreciated right away for church services.

D. Non-Christian

KUV 11.8%
HN 31.8%
Neno 49.6%

About 50% recommended Neno for wuse among non-
christians. HN ranks second, and KUV has only a marginal
percentage. It seems that non-Christians do not benefit much
from KUV. Neno could be marketed as an evangelistic tool.
This should ﬁe noted as a challenge to double efforts in

the production and marketing of Neno.

E. Children

Kuv 8.8%
HN 34.8%
Neno 50.3%

Over half of the respondents would regard Neno as
suitable for children's use. It seems that the children are
not likely to benefif from the other versions. It was an
assumption of the research that many respondents would say
that Neno 1is suitable for children. Again, Neno could be

marketed to reach parents and Sunday schoolnteachers.
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The findings in sections D and E above strongly suggest
to us the areas where Neno is best suited.

F. Young People

KUV 19%
HN 44.4%
Neno 28%

Over 44% of the respondents said that they thought
that HN was good for use among the young people. HN seems to
have language that can be handled and understood by voung
people. It suggests how much neglect has been done to the
youth of the target audience by not advocating to them the
very translation that might fit their category. Although this
representation 1is wunder one-half percent the choice' is
definite. From the above figures Neno is closer to HN than
KUV. This might mean that a common language translation can
be well used among the youth who might be ready to handle

some heavy vocabulary at this stage.

Amount Respondents Can Pay for a Bible

When asked how much respondents were able to pay for a

Swahili Bible these were the results:

Kshs. 1-50 24.4%
" 50-100 62.2%
" 101-150 3.0%
" 150+ 1748
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’8 findings show that majority of the respondents 33.3% (20 - 29
years) and 18.5 (30 - 39 years) would prefer to pay between
1.48% 151 + < Kshs. 50-100 for a Bible. It should be noted that people
101-1502'96% 8.899% Missing data : should be educated not only in the area of using the

translations but also in their contributions toward the total
cost of the Bibles. This is already being done by BSK and

yet the above results still remind us that people do not

\*\ seem to want to pay more for the Bible.
24.449, 3:1 Other Factors Affecting Respondents' Attitudes and
Kshs 1-50 Opinions Toward the Three Translations.
In the process of the research some basic assumptions

to identify what influenced respondents'’ attitudes and
opinions were made. These assumptions were:

1. Position of respondents vs. higher literary language.

2. Marital status vs. translation taken to church.

3. Educational level vs. attitudes on clarity and

naturalness.

Respondents' position vs. higher literary language

It was assumed that a church leader would be in a
position to tell the translation(s) with a higher literary

language than the church-goers since they had interacted with

Fig. 9 Amount Respondents can pay for a Bible. one or some of the tranlations
It seems that an amount between Kshs. 51-100 is Out of 58 pastors 32 (23.7%)said that KUV had a higher
affordable especially to a youthful community such as we have 4

met in the survey. But with a closer observation the
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literary language; 9 (6.6%) said so for HN; while 15 (11.1%)
expressed the same feelings for Neno. Out of 23 lay leaders
15 (11.1%) said that KUV had a higher language, followed by 2
(1.48%) for HN and (3.7%)said so for Neno. The church-goer
category had 34 (25.1%) say that KUV had a higher literary
language, and 1 (0.74%) said so for HN, while 3 (2.2%)
agreed that Neno had a higher literary language. ,

The chi-square (15.47) was computed to see if there was
any relationship and indeed a statistical significance was
found. The respondents in their different capacities
apparently knew about the literariness of the language of the

translations.

Marital status vs. translation taken to church

It was assumed here that marital status would relate to
the reason why people took a particular translation to church
for the services and other functions that required the use of
Scriptures.

A chi-square (23.00) was computed and there was a
statistical significance which meant that respondents took
the KUV. The singles took the KUV for the reasons ranked
below:

1) It was the only translation available (15.6%).
2) It had a complete OT and NT (7.4%).

3) It was the translation used in church (4.4%).

101 “gO¥IYN ‘989F”
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The married took KUV because: Ao
1). It was the only translation available (12.%).
2). It was the translation used in church (4.4%).

3). It had a complete OT and NT (3.7%).

The above categories were of greater significance in
the cross-tabulations than the categories of
separated/divorced or widow/widower.

Respondents took KUV to church just because it is the
only translation available. They are saying that the church
leaders ignore the existence of the other translations.
Also, it might be that the church leaders find that using a
translation that most people do not have in the church
service 1s frustrating and non-productive both to the
congregations and to the church leaders themselves.

HN and Neno have not found enough room to be adequately

employed in the churches.

It was assumed that the more education the respondents
had the more they would chose a translation that met their
kind of situation. They were expected to desire a
translation with the common idioms and words for today's
Swahili speaker. In other words the translation that all
readers should have ought to be free from heavy technical
elaborations; it should comprise a variety of idioms,

styles or registers determined primarily by the current

A
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setting of the Swahili language.

When cross-tabulated, 33 (24.4%) secondary educational
level respondents indicated that they preferred HN; 29
(21.4%) of this same category preferred Neno; while 14
(10.3%) said that KUV was clear and natural. We need to be
reminded that out of 58 pastors 47 of them had secondary
education. Also, out of 78 respondents with secondary
education 47 of them were pastors. The cross-tabulations
showed a statistical significance (chi-square = 47.65).

The implications here are that, 1) most of the Swahili
Scripture readership is comprised of the secondary school
level, and 2) most of secondary school level education in the
interview were pastors. We can conclude that, a) although
the respondents indicated elsewhere that they .preferred KUV
in other areas, they are telling us that those opinions do
not include the clarity and naturalness of expression, and b)
we can also deduce that the majority of the pastors like the
language clarity of Neno. This conclusion is further
strengthened by the fact that those with secondary education
read the Swahili Scriptures more in the week than those of
other educational categories. The former have had
interactions with one or some of the translations for a while

for them to make intelligent decisions at this point.
Conclusion

This Chapter is not conclusivgg in itself. It 1is
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designed to report the analyses of the data. It is noted
that recommendations are not specific in general. Chapter V
will discuss how the data can be applied to the publishers
and translators as concerns the acceptability of their
translation products. Significant issues that have been

raised here will be discussed in Chapter V.



CHAPTER V

SUMMARY, RECOMMENDATIONS AND CONCLUSIONS

Overview of Findings
The data from this survey highlight several key

observations. Bible translators and publishers need to take

these 1into consideration in formulating an appropriate
assessment of Swahili Bible reading audience. One may not
generalize from this sample audience that the whole Swahili
Bible reading audience have the same characteristics. But
some characteristics create an awareness on how the public

receives the translations.
A. [Key Observations: Demographics

1. Gender, Age and Marital Status.
Concerning gender there were 108 (80.6%) male
and 26 female respondents. In the age factor we had 113
(93.7%) respondents in the age bracket of 20 - 39 years.
Within this section we also note that the age category of
30 -39 years indicated by a very big margin (31.8%) that they
had children who could read and understand the Bible. As far
as marital status wés concerned, there were 65(48.1%) single
respondents; 57 (42.2%) were married and 6 (4.4%) were
in separated/divorced and widow/widower categories
respectively. A

r
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2. Education.

This group of respondents was fairly educated. The
highest 1level of education was found in the category of
secondary education followed by Primary education (17.0%);
Adult Literacy (11.8%) and about 6% University 1level
respondents.

3. Language.

About one-quarter of this particular sample claimed to be
comfortable with the Swahili. Close to 26% preferred English,
while 17.7% were comfortable with the vernacular language.
62 (46%) of the respondents read often in English. 53
(39.2%) said that they often read in Swahili, while only
11.1% said so for vernacular language. About 74% of the
sample read Swahili Bibles often, i.e. daily, once or a few

times per week.

Implications and Recommendations

It is encouraging that most respondents read Swahili
Scriptures quite often. This readership included about 43% or
more of those with families. The age of respondents, which is
partly a convenience sample of those found in a church
meeting during the time of survey, strongly suggests that a
fairly young audience is reading the Swahili translations.
The views of this audience must be considered to determine
whether the general attitude toward a translation will be

A
positive or negative. Translators need to plan to use
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vocabulary that is within the competence of this age group.

Those who have family devotions suggested that the
language level in HN and Neno was preferable to that of KUV.
rhere 1is a possibility that, as parents, they may not
~hemselves prefer these translations. However, parents wish
to have a Swahili Bible that can be used for both parents and
“hildren. If that is so, then a Swahili Bible in common
language for use by both groups is necessary. It is not
1elpful for a parent to read during personal devotions a
ranslation which he believes especially addresses the
language level of children. The opposite argument applies
-0 the children.

The respondents were fairly well.educated and vyet
hey seemed to prefer some language level that was not too
1igh nor too low. Most Swahili Scripture readership is
omprised of those with secondary school education, including
10st of the pastors. As such they need a translation with
nelaborated language which is common to both the higher and
he lower socio-educational levels. It is suggested here that
‘eno might just be the right kind of translation for not only
his group but also most of the socio-educational levels.

English languadge ranked high when respondents were
sked which language they read often. This would be normal
nd expected of a Kenyan population. But we notice that over
ne-third also read Swahili often. This trend can be

A
r
ncouraged by promoting translations that are more readily
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comprehensible. The cross-tabulation of level of education
vs. languages commonly used tells us not only that most
readers have reached secondary education, but also that they
equally use both English (25.93%) and Swahili (26.3%).

The inland Kenyan's attitude toward the reading of
Swahili language is not very positive, as was discussed in
Chapter Two. The respondents confirm this in the cross-
tabulations. But their speech behaviour does not follow this
trend. Most Kenyans, we can safely assert, speak Swahili more
often than the figures in this survey might suggest. Because
Swahili is spoken more often than English, the publishers
opportunity to could be seized for producation of

translations that Swahili readers would rzad with ease.

B. Kef Observations: Awareness

1. About one half of the respondents knew of KUV; and less
than one-third had awareness of HN; while only one-eigth of
the respondents had knowledge of Neno. Many respondents did
not know the situations in which these translations could

be used.

25 About one-quarter of respondents had heard of the
KUV and less than one-third had heard of the HN translation
through the churches; about 43% had heard of Neno only
through the interview schedule.

3. Less than one-third of the church leaders read the

A
r
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other translations as often as they read KUV.
4. Over one-half of the respondents preferred the HN and

Neno, as more communicative than KUV.

Implications and Recommendations.

The comparison between the three versions show that»one
version dominates in churches. KUV ranked first, a fact
which can be attributed to its being in the market longer
than the other versions.

Even though KUV is better known than the others, it
seems clear that the more respondents managed to interact
with the other versions the more they appreciated them.
Previously their assumption was that there was only one
Swahili translation. This assumption is shared by many
Swahili Bible readers, even some pastors and lay people.
This is disappointing and should surely be dealt with by the
interesed agencies. One way of correcting this ignorance is
by using the BSK Day platform. The publishers could focus on
where and when the particular translations can be best used.

After respondents were exposed to the translations,
they indicated contexts in which these versions were suitable
for use. Prior to the survey the target population seemed to
be ignorant of specific areas of use for each version, simply
assuming that a single version 1is suitable for every
occasion. The question that may be pq?ed is what socio-

r
educational levels these versions were meant to meet and
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whether they are meeting the needs of those levels. The
readers do not know; and the media through which the
audience receive the versions have not been educated in the
areas in which the translations are useful.The publishers
and distributors need to address the frustration found among
the Swahili Bible readers as far as where and how suitable
the translation may be.

The fact that a very small group had heard about the
various translations through individual church leaders
suggests three things:

a) the need for publishers to make good use of the
current normal channel, the churches;
b) the possibility to make a serious approach to
the unused channel, the church; and
c) there is a need to use bookstands and
individual readers.
These categories are to be seen as channels of communication
for bringing awareness of the translations to the readers.
Of all those interviewed about 45% said they were hearing of
the Neno for the first time in the interview schedule. The
book-stores visited in Western Kenyvya, Rift Valley, Nairobi,
Central Province and Mombasa did not know of Neno's
existence. The assumption of the publishers is that people
will always look for a Bible when necessary. While one
cannot deny that people buy a Bible whefher it is advertised

or not, we rarely see the publishers hold bookstands/stalls
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in the corners of streets or shopping centres, except on BSK
Day. If the publishers undertook more promotion, sales
figures would increase, readers would become increasingly
aware of the different versions, and eventually the Societies
would find that addressing the value of different versions is
pertinent to their marketing responsibility toward the
Swahili Scripture readership.

It also seems sensible that the publishers should
introduce a new translation through a brochure. The
brochure could include certain Kkey leaders' pictures and
testimonies about the wusefulness of a translation; a
sentence about the areas in which a translation may be
useful; or even a word about the socio-educational level that
might benefit more from the particular version being
advertised. The usefulness of a brochure is that it will
reach many hands. In contrast, advertisement in the church
service or function will soon be forgotten, and magazines
will not be bought by many people. It was interesting to note

that only 26.3% of the respondents knew HN while about 5.1%

(of this category) knew of Neno. It is at least
encouraging to realize also that some pastors and lay
leaders were aware of these translations. But when further

asked about translation preference after exposure to the
versions the respondents preferred Neno possibly because of

its language level which was within’ their competence.
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It is also apparent from the survey that many church
leaders did not know the translations. Some seminars could
be organized for church leaders for the purpose of creating
awareness of the translations, in order to educate and win
the church 1leaders who are the opinion leaders concerning
the wusefulness of the versions. If the opinion leaders are
ignorant of the translations then we cannot expect the
average church-goer to know of them. If the opinion leaders
attitudes are negative toward a translation, perhaps because
they have been disappointed either by its language or
content, then Bible publishers ought to know, correct,
and improve on the bad image. Otherwise the channels through
which the church-goers receive information will be blocked.

The acceptability of HN and Neno will largely depend
on how the current awareness of leaders is directed in the
future.

In the area of preference, the respondents seem to say
that their choice would be a modern language version that
speaks to them now that they know the worth of the versions.
To encourage the use of these translations HN and Neno need
to include the 0ld Testament so that people find in them a
complete Bible. The findings tell us that HN and Neno will
be well received although they currently show a notable lack
of audience penetration. The fact thaE a good number of

r
pastors and lay leaders expressed interest augurs well for
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the reception of the new translations if appropriate follow-

up action is taken.

C. Key Observation: attitudes and opinions about the three
translations
1. Over 52% of the respondents claimed to own a KUV and
29% and 6% owned HN and Neno respectively. This pattern
was reversed when asked which they would choose, if only one
Bible could be owned. 26.6% said that they would choose KUV,
and 30.3% chose HN; with 41.4%, Neno had the largest
percentage.
2. The majority suggested key areas of use for each
version.
3. A majority said that they liked the language of the
Neno and HN.
4. A small percentage (5%) replied that they had not heard
of KUV. This might only mean that the name, KUV, was
unfamiliar to them. It tells us that a majority of people
know it or they are using it. About one-third said that they
never heard of HN. The striking variable was that over
two-thirds expressed ignorance of Neno's existence.
Although they heard of these translations for the first
time, respondents were positive towards the versions.
Implications.
Over half of the respondents said they did not have

enough information about the translatiens to form a firm
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opinion on some of the concerns that were raised; their lack
of knowledge led to lack of opinion. But a few observations
can be made on their attitudes towards the translations.

Lack of awareness has contributed to various negative
feelings toward some Swahili versions. This lack of
knowledge was partially alleviated when the respondents found
that the language of the translations was not at all bad.
The fact that respondents suggested that they would like to
own Neno more than the others is not to be taken as a
negative attitude toward KUV and HN. It is possible that
they were already familiar with either one of those, so that
the language of Neno was not only new but strikingly
appealing.

The translations must be exposed to the public to create
a strong opinion (as the respondents have done in this
thesis) towards the translations' usefulness. The respondents
seem to send a strong message of discontent concerning the
language, that KUV uses an overly high literary level. This
is suggestive of a need for a common language version to
bridge the gap so that all socio-educational levels can use
one common Bible, far say church and fellowships. Neno seem
to come close in providing the needs of such a version. To
draw adequate conclusions on that area one might have to
embark on an extension of this study. If the language of any

~
of the versions was revised to bridge the” gap between the
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higher and lower educational levels then we could perhaps see
more people interested in all of them.

The remaining task is for translation publishers
to help the Swahili Bible audience appreciate how to use each
translation well. For example, readers ought to know that a
strong aspect of the Neno translation is that it can be used
for children's ministry as well as an evangelistic tool.
This will create a positive attitude toward the translation.
The publishers may need to take more active steps in creating
a positive image.

We have noted that a very small percentage needed to be
informed about KUV. But the respondents have said that it
cénnot be wused everywhere and anywhere.

The Swahili audience should be encouraged to use it
especially in the areas that deal with OT passages. There is
also a possible category of readers that could be encouraged
to continue using it: those who cherish a highly literary
language.

Not many people have heard of HN; but even those who have
heard of it have not experienced it enough to form a strong
opinion for it. This is not encouraging, especially taking
into account the fact that respondents did not prefer its
language. Respondents suggested that HN and Neno could be
used among non-christians, fellowship groups and other areas
which were highlighted in the analysis(\The publishers need

to tap these particular audiences and promote the value of HN
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for their use. Because respondents also said that HN had good
print in comparison to the other two, publishers should
encourage good layout and thoughtful use of graphics. It is
possible that the drawings that HN employs help pass on a
message about the text or passages being read.

The fact that over two-thirds reported that they had
never heard of Neno version is to be taken very seriously.
It is wasted money, time and energy to realize that we have
translations that publishers are not promoting into people's
homes and churches. Active campaigns are needed in promoting
the Neno version to churches and church 1leaders.

The bookstores do not know of and do not have copies of
Neno. As noted.earlier, few people (including Swahili Bible
readers) will walk into a bookstore and buy a new
translation rather than buy an established one. The
assumption that people will buy a Bible because they have
seen it being read by another Christian is 'not the best
means of advertising. It is also not the best method of
educating the readership on the use of the versions. An
internal strategy like "The Year for Neno" or whatever it
might be called as a means of Bible promotion is necessary.
In that year of emphasis, the many churches who use Swahili
language can be targeted and reached with the message about

Neno version. If any version is advantageous over others in
A
' &
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certain areas of use, then it is needful that the respondents

are educated about such advantages.

Conclusion

It has been observed that Swahili Bible reading audience
is positively inclined to using the various Swahili.
translations. They now need more information to help them
take a more active role in use and promotion of the
translations. The sample audience interviewed did not seem
to have a firm opinion prior to this survey. This seemed to
change with the awareness of a translation and its advantage
over the others brought through the survey itself. But the
change of opinion and attitudé may remind us that those who
said they did not know or refused to answer can be either
persuaded to be positive or negative more easily than those
who have already made up their minds. It means that the
Swahili Bible-reading audience must be exposed to relevant
information about the translations. Through this it is hoped

that the audience will form stronger positive opinions.
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Implications of this Study or the

The above discussion has centered on the knowledge,

attitudes and opinions of respondents toward the
translations. This has culminated in the discussion on the
implications of this study. There are also broader

implications for translation work.

First, current understanding of translation emphasises
it as a process rather than simply a product. Any translator
who tries to make his translation an end-product does

injustice to the communicative ©process which must be

experienced by the readers. Hatim and Mason say that
"...If we treat text merely as a self-contained
and self-generating entity, instead of as a
decision-making procedure and an instance of
communication between language users, our
understanding of the nature of translating
will be impaired... Translation as a process

involv(es] the negotiation of meaning between
producers and receivers of texts'" (1990:3).

KUV seems to evidence the above trend where the reader is
given an impression that this is a final product. A number
of respondents felt that having several translations will
only cause confusion to the readers, and that is why some
readers have decided to stick to one translation. The answer
partly lies in the fact that language changes with
generations. But a weightier reason is the fact that no
translation can be an end-product in itself. This means that
r

the Bible readers especially the Swahili audience have not
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been educated to the fact that a translator is constantly in
the decision making process and the receivers are required to
enter into this negotiation of meaning as well. The
translator's burden is to see that his material is reader-
centered.

If the above study is useful then Bible publishers will
have to struggle to inform the Swahili audience about the
translations' wusefulness.

Second, this research has been instrumental in
revealing why the Swahili Bible audience preferred one or
the other of the translations. It 1is unfortunate to
realize that some church leaders did not know which
translation they have been using and how the translation was
best suited for ministry. The research then was a platform
to help replace misleading impressions and unsubstantiated
opinions. It helped the readers to experience the
translations and to ask them to judge fairly where these
could be used.

Third, this research contributes to a model for
biblical translations research especially in the marketing
setting. It is hoped that the research will serve as a
springboard to any other research that needs to be undertaken
for the sake of enhancing a positive picture in the area of
translation and especially toward common language versions.

A
The questions and approach used in this ! research may be
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applicable to other Bible translation needs and studies.
Fourth, the study shows the need for improving the
distribution of translations through the opinion leaders.
The once-a-year advertisement program or launch of a new
product is not enough. For the purposes of disseminating the
translation to those who hear of it possibly for the first
time in the church service, the Bible publishers ought to
advertise periodically--possibly quarterly. Once the opinion
leaders have been influenced then one can be sure of this
influence affecting those others who may inquire about the

translations.

Areas of Further Study

While doing this study there were several areas of
interest that were observed as needing further attention.
One such area would be to study respondents from the Roman
Catholic <church to give a broader view of their reaction
toward the translations.

Since church leaders are influential in disseminating
the right views about the translations (although the lacked
information about the translations), more research could be
undertaken on how well they use the translations. The
leaders will help in discovering problem areas which need
to be dealt with. This group could also be studied to
identify specifically their views on common language

translations and to educate them as to rehe advantages of
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these.

The study leaned heavily on descriptive field research.
It did not go deeply into questions "why" respondents felt
as they did. Research on a specific case study could be
undertaken, using the present work as an information base.
This may also be done by expanding the data gathered for this
study. It was not fully exhausted and could still be used to
a greater extent to study this particular audience that was
interviewed. Cross-tabs were not carried out on all
variables except those that were considered useful.

It is also hoped that the Bible publishers and
translators will benefit from the suggestions laid before
them, and maintain an up-to-date awareness of the audience

and its language needs.
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, QUESTIONAIRE
" Code. 01 Demographics ’ 7. How many children do you have? (please tick one)
1. Are you a pastor, lay, church goer, none (please circle one. 1 ) 0O
2. Bex {(please tick one 2 D
Male D D
! O
Female
. D S+ D

Answer refused

(|

3. Which denomination do vou belong to?

4. What is vou ionality? (please tick one) R
=% 18 your natisnality prease tie K =P How many of your children read, and understand the Word of God?
Tanzanian D
kKenyan D .
Ugandan 0 ‘ 7. What is the highest level of faormal educaticn that you have
Other: specify attained/received? (please tick one’.
3. To which of the following age groups do you belong? MNaone 0

(Flease tick orne).
Adult literacy

1?7 vears under

D Primary D
20-29
0
)T Se dary
I0-39 D Secondary D
O - University
47 —49 D D 8

Answer refused D

S0 + D

6. What i= your marital status {(please tick one) 10% Which languages do you most often feel comfortable to use in

any situation?

Single .
D English

Married
Vernacular

Separated/Divorced . Lo
Kiswahili

Wi .
idow/widower Answer refused

O 0O o

Answer refused

OO0 o

A Other specify
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CODE

13.
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Which language do you most often read (tick one) 14,
Kiswahili D
Vernacular D
English D
Other: specify
02 Kiswahili Translations Awareness
Which Kiswahili translations of the Word of God do you knaw?
15,
F.U.V. (Kiswahili Union Version) D
H.MN. (Habari Mjema - Kiswahili cha Kisasa) D
Neno r
U
Don™t krnow D
Answer refused D
Other specify
How often do you read any Swahili Rihle?
14.
Twice or less a month D °
Once a week or less n
L
A few times a week E
Daily D 17«
Answer refused D
A
r 18.

128

Which Swahili translation do you often read?

KoU. Y O
H. M. D
Meno

]
None

g
Answer refused

U

translation do vyou

After
prefer?

this ERible Study which Swahili

Kiswahili Union Version (KUV)

Habari Njiema (HM)

Meno

MNone

refused

cl = I e e {

Answer

Why deo vou prefer this particular ane?

Which Swahili Bibhles do vyou own?

Ka.U.V D
N

O
Neno

]
Answer refused D

A
y
How long have you had each of the translations you own?
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Which Swahili Rible do you consider easiest to understand?
K.u.v
H.N.

Meno

Answer refused

Other specify

OO ogo

Which Swahili Rible immediately comes to vyour mind when
vou think of theose that are difficult to understand:

k.Y

H. M.

Cl /)

Nero

[}

Other: specify

Frior to this interwview which Swahili translations had
heard of before?

Frior to this interview which Swahili translaticons had you
heard of before?

Hew did vou first hear about:

KeU.¥.

Meno

130
CODE 3 Attitudes and Opinions on the Three Swahili Translations
24. Which Kiswahili EBible do you take to Church?

tJ
]

26.

28.

K.U.¥
0

H. M. D

Meno
a

Other: speciFy

Why do you take this particular one to church?

Which Swahili Bible do you use for family devotions?
K.U.V 0

H. M.
U

Neno
W

Other: specify

bihy do you prefer this particular one?

When do you find that havfng your own Swahili Bible is

necessary? (please rank them in the order of 1,2,3, or 4).

Church services D

Fellowships

Seminars

O
Devotions D
O

Cther: specify
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Flease react to the following statements about the translations
A. After this Rible Study I think that KUV is primarily 30, (Flease tick one for each translation)
suitable for
V Stongly Agree |Neutral Disagree| Strongly
Church services Agree Dont Know dizagree

a). KUY has an easy
language to
understand

Devotions
Fellowships

EESERSES b) . HN has an easy .

language to

0O 0O oo

Other: Specify understand
c). Neno has an easy
E. After this Rible Study I think that H.N. is primarily - language to
suitable for understand

In your opinion which translation gives vou an impression that vo

Church services 3.
are reading the Word of God?

Deveotions
K.U.Y D

H.N. D

Fellowships

Seminars

Y [ [ O |

Neno
Other: Specify E
Why ?
C. ~After this Bible Study I think that Meno is primarily
suitable for 32. In your opinicn, Which translation is clear and natural in its

expression?

Other: Specify

Answer refused

Church cservices D
Dewvotions d Koo D
Fellowships D
H.M.
Seminars D D
Nero
i U
g
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=
n
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If you could have only one Swahili Bible, which could

you choose?

K.U. v

H.M.

Neno

3 =3 (]

In your opinion which translaticon has a higher literary

language quality than otherzs?

Ea.U.V D
H. M.
U

MNero
U

Which Rible translations appear to you to have good print?

k.U

0
H.N.

U
Neno D

Which translation can vou recommend for

Uy HN NEMO
a). Hible study | |
bB). Church service | | |
c). New christians | | |
d). Non-christians | | |
2)  Children q | . [

f). Young people ! | |

8.

41.
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Financially, how much are you able to pay for a Swahili Rible?

I= there anything about KUV that you think is especially bad?

What is it?

Is there anything about  Habari Mjema that vou think is
especially bad?

What is it7

Is there anything about Neno that you think is
especially bad?

What is it?
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BIBLE STUDY QUESTIONS
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1. Jesus had sought seclusion and an opportunity to teach his disciples.

of your talents

5-10; MK 7:31-37

35

Isa.
was Christ passing across to his disciples?

Why did he then allow the crowd to interfere with his programme (vv29-31)
cf.

b) If the people who were fed happened to be Gentiles, what lesson

How does Christ deal with what we have to offer to him?

3. a) What does it mean that they glorified the God of Israel? (v. 31).
for his service.

8. Is there any instance where Christ has ministered not only to your
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4. What role must his disciples play? Why are they at a loss?

7. Share with us how the Lord has recently used any

5. Why did the crowd stay on for 3 days?

6.
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soul but also body?

11.

1. Are there word differences in these versions? Which words are they?

2. Lets discuss those words and how they are used. Which version is clear

and natural in its language?

?
bring to your

26 fairly well

7. What connotations do words like "makombo" and "masazo"

;s Neno?
15:

HB

3. Is the sentence of v. 36 clear/awakward?
5
mind.

4. Is v. 38 better explained in KUV

5. Which among these translations communicates in natural ordinary language?
6. Which translation communicates Matt.

8. Any explict/Implicit information left out in any translation?
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v
v

LIST OF CHURCHES FROM WHICH RESPONDENTS WERE SAMPLED

DENOMINATION OF

MAINLINE PROTESTANT CHURCHES

A.I.C
PENTECOSTAL D. CHURCH
DELIVERENCE
CHRISCO
ANGLICAN
METHODIST
FRIENDS

P.A.G

P.A.0.C

K.A.G

FULL GOSPEL
BAPTIST
SALVATION ARMY
P.C.E.A

RESPONDENTS

INDEPENDENT CHURCHES

E.A.P.C

PENTECOSTAL FREELINE

FAITH CHRISTIAN FELLOWSHIP CHURCH
A.F.C

POWER OF HOLY TRINITY P
NOMIYA CHURCH

L.C.M CALVARY LIGHTHOUSE CHURCH
DIVINE CHURCH

VOICE OF HEALING CHURCH

I.F.C

TRUTH OF GOD CHURCH

ZION HARVEST MISSION

U.E.C

LIFE CHURCH

PROTESTANT - NON — DENOMINATION
A.I.P.C.E.A

VISION OF EVANGELICAL MINISTRIES
E.S.A

APPENDIX D
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Table 5
LIST OF TABLES
Age of Respondents
Table 1 J w v
v ‘ Code Count Percent
Position of Respondents in Church 1 3 2.22 19 years and under
| 2 70 51.85 20-29
Code Count Percent 3 43 31.85 30-39
14 10.37 Missing data 4 13 9.63 40-49
1 58 42 .96 Pastor S 6 4.44 50+
2 .23 17.04 Lay _
3 38 28.15 Church Goer ! Sum 135 100.00
4 2 1.48 None
sum 135 100.00 Table 6
: Marital Status of Respondents
Table 2 : Code Count Percent
' ! 1 65 48.15 Single
Gender of Respondernts ‘ 2 57 42.22 Married
3 3 2.22 Separated/Divorced
4 3 2.22 Widow/Widower
Code Count Percent 5 & 4.44 Answer Refused
1 108 80.00 Male
2 26 19.26 Female Sum 134 99.26
Sum 134 99 .26 .
Table 7
No. of children Respondents had
Table 3
Code Count Peycent
Denomination of Respondents 0 38 28.15 Missing data
; 1 9 6.67 One
Code Count Percent 2 18 13.33 Two
o] 1 0.74 Missing data 3 10 7.41 Three
2 1 0.74 Catholic 4 10 7 .41 Four
3 84 62.22 Protestant | S 13 9.63 Five
4 25 18.52 Anglican 6 37 27 .41 Answer Relused
5 . 24 17.78 Indigenous
Sum 135 100.00
Sum 135 100.00
Table 4

Nationality of Respondents

Code Count Percent
1 1 0.74 Tanzanian
2 132 97 .78 Kenyan
3 2 1.48 Ugandan

Sum 135 100.00



Table 8

Respondents with CQ}ldren

Code Count

@) 85

1 15

2 12

3 10

4 2

5 6

6 5

Sum 135
Table 9

Perce
62
11.

8

7

1

4.

3

100

nt

.96

11

.89
.41
.48

44

.70

.00

140

who can read and understand the Bible

Missing data
One

Two

Three

Four

Five

Six

Highest Level of education of Respondents

Code Count
5
3

16

23

78
8

-~
“

abONROO

o]

sum 135

Table 10 & 11

Percent

3 -
2
11.
17.
57.
5
1

100

70

W

85
04
78

.93
.48

.00

Languages used commornly

Collapsed columns 10-11

Code Count
(e] 78
1 70
2 48
3 71
4 3

sum. 270

Percent
28.89
25.93
17.78
26 .30

1.12

100.00

Missing data
None

Adult Literacy
Py imary
Secondary
University .
Answer Refused

Missing data
English
Vernacular
Kishwahili
Answer Refused

Table 12
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A
Language used in reading

Code Count Percent
0 3 2.22 Missing data
} 53 39.26 Kiswahili
2 15 11.11 Vernacular
3 (74 45.93 English
4 2 1.48 Other

Sum 138 100.00

Table 13 & 14

Swahili translation of Bible known

Collapsed columns 13-14

Code Count

0 293

1 88

2 71

3 14

4 3

& 1

Sum 270
Table 15

Percent
34 .44
32.59
26 .30

5.19
.11
0.37

100.00

Missing data
KUV

HN

Neno

Don’t Krow
Other

Frequency of reading Swahili Bible Rible

Code Count
0 2
1 27
2 30
3 33
4 37
5 é
Sum 135

Percent

1

.48

20.00

22
24
27

4

100

.22
.44
.41
.44

.00

Missing data

Twice or less a mont.h
Once a week or less

A few times a week
Daily

Answer Refused
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! Table 16

Swahili translqpion often

! Code Count Percent
: o 2 1.48
: 1 79 58.52
, 2 37 27.41
! 3 12 8.89
: 4 4 2.96
' 5 3 0.74

Sum 135 100.00

Table 17

read

Missing data
Kuv

HN

Neno

None .
Answer Refused

Swahili translation preferred

Code Count Percent

0 9 6.67

1 24 17.78

2 40 29.63

3 58 42 .96

4 3 z.20

S 1 0.74

Sum 135 100.00
Table 18

Missing data
Kuv

Habari Njema
Nemo

None

Answer Refused

Why prefer this Kuv Lranslation

Code Count Peycent
0 110 81 .48
1 1 0.74
2 10 7.41
3 id, 8.15
4 3 2.22

‘sum 135 100.00

Missing data

Used in Church

Contains OT & NT & Preserves
Standavdized languages
Easily available

Table 19
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Why prefer this HN 4ranslation

Table 20

Count
96

Why prefer
Code Count
[0} 82
1 7
2 20
3 20
4 6
Sum 135
Table 21 & 22

Swahili translation owned

Percent
71.11
3.70

14 .07
8.89
2.22

100.00

Percent
60.74
5.19

14 .81
14.81

4 .44

100.00

Collapsed columns 21-22

Count
124
79

46

12

9

270

Percent
45 .93
29.26
17 .04

4 .44
3.33

100.00

Missing data

Not too hard

Clear in meaning

Well explained, grammar
My children/family

Neno translation

Missing data

There is a flow
Clear and natural
Easy to understand
Readable, vocabulary

by respondents

Missing data
KUV

HN

Neno

Answer Refused



Table 23

Period of having %yahili

Code Count Percent
(¢] 30 22 .22
1 50 37.04
2 32 23.70
3 19 .14 .07
4 4 2.96
Sum 135 100.00
Table 24
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translation

Missing data
1-5 years
6-10

11-15-

16+

Swahili translation easiest to understand

Code Count Percent
o) 3 2.22
1 17 12.59
2 46 34 .07
3 68 50 .37
4 1 0.74
Sum 135 100.00
Table 25

Missing data
KUV

HN

Neno

Answer Refused

Swahili translation difficult to understand

Code Count Percent
e} & 4.44
1 91 67 .41
2 13 9.63
3 21 15.56
4 4 2.96
Sum 135 100.00

Table 26 & 27

* Swahili translation heard

Collapsed columns 26-27

Code Count Percent
(o) 84 31.11
1 99 36,67
2 71 26 .30
3 15 5.56
4 1 0.37

Sum 270 100.00

Missing data
Kuv

HN

Neno

Other

prior to interview

Missing data
Kuv

HN

Neno

None

Table 28 & 29
Swahili Translatiol never

Collapsed columns 28-29

Code Count Percent

(0] 134 49 .63

1 16 .93

2 a7 10.00

3 93 34 .44

Sum 270 100.00
Table 30
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heard prior to interview

Missing data
KUv

HN

Neno

How respondets first heard of KUV

Code Count Percent
0] 44 32.59
1 14 10.37
2 5 3.70
e [ 4 .44
4 56 41 .48
5 7 5.19
[S) 3 2.2
sSum 135 100.00
Table 31

Missing data

Friend or family member
Church leader/Missionary
Pastor

Church

Interview schedule

None

How respondets first heard of HN

Code Count Percent
(¢] 46 34.07
1 19 14 .07
2 4 ' 2.96
3 7 5.19
4 39 28.89
5 19 14.07
[S) 1 0.74
sum. 135 100.00

Missing data

Friend or family member
Church leader /Missionary
Pastor

Church

Interview schedule

None



Table 32
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How respondents first heard of Neno

A
Count Pgrcent

Code
o] 43 31.8%
1 10 7 .41
2 2 1.48
3 3 2:22
4 19 . 14.07
5 58 42 .96
Sum 135 100.00
Table 33

Swahili translation taken

Code Count Percent

0 10 7 .41

1 84 62.22

2 29 21 .48

3 7 5.19

4 5 3.70

Sum 135 100.00
Table 34

Why respondents took KUV

Code Count Percent

62 45 .93

1 18 11.11

2 15 i1 .12

i 5 Py o

4 38 28.15

Sum 135 100.00

Missing data

Friend or family member
Church leader/Missionary
Pastor

Church

Interview schedule

to Church

Missing data
KUV

HN

Neno

Other

church

Missing data
Translation used in church
Complete OT & NT

Religious language, easy
Only version available

Table 35
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Why respondents towvk HN to church

Code Count Percent
o} 110 81 .48
1 7 5.19
2 2 1.48
3 6 4.44
4 10 7 .41
Sum 1358 100.00
Table 3¢
Why respondents took Neno
Code Count Percent
[0} 129 95 .56
1 2 1 .48
2 2 1.48
3 1 0.74
4 1 0.74
Sum 1385 100.00
Table 37

Swahili translation used

Code Count Percent
@) 25 18.52
1 71 52.59
2 27 20.00
3 8 5.93
4 4 2.96
sum 135  100.00
Table 38

Missing data

Can understand it

Like the language

Clear to family members
The’on]y one I have

to church

Missing data

Easy to understand
Grammar easy
Vocabulary
Language

for family devotions

Missing data
KUV

HN

Neno

Other

Why prefer this particular translation

Code Count Percent
e} 50 37 .04
1 ai 5.93
2 14 10.37
3 19 14 .07
4 44 32.59

Sum 135 100.00

Missing data
Translation used in church
Complete OT & NT

Religious language, easy
Only version available



~

Table 39
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When respondents fqynd a Swahili Bible Necessary

Percent

-
<

60

14.

18
>,

<

1.

100.

.96
.00

07

[
PRy

+96

48

00

Missing data
Church services
Fellowships
Devotions
Seminars

Other

Area of suitability for KuV
Percent

Code Count

(o] 4

1 81

2 19

2 25

4 4

5 2

Sum 135
Table 40

Code Count

] 4

1 68

2 21

3 17

4 21

5 4

Sum 135
Table 41

2
50
15
12
15

>

P

100

.96
.37
.56
59
.56
.96

.00

Missing data
Church services
DEvotions
Fellowships
Seminars

Other

Area of suitability for HN

Code Count
0 6

1 27

2 47

3 37

4 15

7] 3
Sum 1.356

Percent

Missing data
Church services
Devotions
Fellowships
Seminars

Other

Table 42
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Area of suitabilitw’for Neno

Code Count

0O 14

1 27

2 39

3 33

4 19

5 3

Sum 135
Table 43

‘Easy language:

Code Count

0 10

B! 16

2 20

3 16

4 b

5 21

Sum 135

av.=3.1

Table 44

Easy language:

Code Count

0 12

L 43

2 57

3 14

4 3

& 3

Sum 135

Percent
10.37
20.00
28.89
24 .44
14 .07

2.22

100.00

KUV

Percent

7
13
14
11

38.

15

100

HN

.41
.85
.81

.85

[l
D

.56

.00

Percent

8

10
4

-

Pag

100.

.89
31.
42,
.37
.44

85

-
22

22

00

Missing data
Church sevices
Devotions
Fellowships
Seminars

Other

Missing data
Strongly Agree

AT ce
Neutyal/Don’t Know
Disagree

Strongly Disagree

Missing data
Strongly Agree
Agree
Neutral/Don’t Know
Disagree

Strongly Disagree
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Table 45 Table 49

Fasy language: Neno Translation witQ/higher literary language

4
Code Count Pércent o Code Count Percent
o) 14 10.37 Missing data o) 4 2.96 Missing data
1 55 40.74 Strongly Agree 1 90 66 .67 KUV
2 41 30.37 Agree bl 14 10.37 HN
3 19 14.07 Neutral/Don’t Know 3 27 20.00 Neno
4 3 2.22 Disagree
5 3 2.22 Strongly Disagree sum 135 100.00
Sum 135 100.00
av.=1.6
Table 50
Table 4¢

Translation that gives an

Table 47

Translation that is clear

Table 48

Count
8

54

32

41

135

Count
4

23

45

61

2

135

Percent
5.93
40.00
23.70
30.37

100.00

Percent
2.96

17 .04
33.33
45.19
1.48

100.00

impression of the word of God

.

Missing data
KUV

HN

Neno

and natural

Miszsirg data
KUV

HN

Neno

Answer refused

Obe Swahili translation respondents can choose

Code’
(o}

5
2
3

Sum

Count
2

36
41
56

135

Percent
1.48

26 .67
30.37
41 .48

100.00

Missing data
Kuv

HN

Neno

Translation with good print

Code Count

o
(O]

WMN RO
NN
Q

[
=
3
N
W
[

Table 51

Percent
2.22
24 .44
£57.78

15.56

100.00

Missing data
Kuv

HN

Neno

Translation suitable for Bible study

Code Count
o) 8
Y 63
2 34
3 30
Sum 135
Table 52

Translation suitable for church

Code. Count
0 6
1 2
2 32
3 3

Sum 135

Percent
5.93
46 .67
25.19
22.22

100.00

Percent
4.44
45 .92
23.70
25.93

100.00

Missing data
KUV

HN

Neno

service

Missing data
Kuv

HN

Neno



Table &3

Translation suitable for

Code Count Percent

0] 7 5.19

4 H 17 12.59

2 56 41 .48

3 55 40 .74

Sum 135 ©100.00
Table 54

Translation suitable for

Code Count Percent
o) 9 667
1 16 11.85%
2 43 31.85
3 67 49 .63
sSum 138 100.00
Table 55

Translation suitable for

Code Count Percent
¢] 8 5.93

1 12 8.89

2 47 34 .81

3 68 50 .37
sum 13§ 100.00

Table 56

Translation suitable for

Code Count Perycent
o) 11 8.15
1 26 192.26
2 650 44 .44
3’ 38 28.15

Sum 135 100.00
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new Christians

Missing data
KUV

HN

Neno

non-Christians

Missing data
Kuv

HN

Neno

Children

Missing data
KUV

HN

Neno

Young people

Missing data
Kuv

HN

Neno

Table
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Amount respondents can pay for a Bible

Table

Percent

8.
.44
62 .
.96
.48

24

2
L

100

Bad thing about KUV

0
o]
[aN

AR ONR OO0

[
o
3

Table 59

Count
23
14
41
35
15

7

135

89

-~
22

.00

Percent

17
10
20
25
11

=

.

100.

Bad thing about HN

Code

A2 WON~O

e

C
c
=

Count
23
28
16
52
12

4

13%

.04
.37
- 37
s 93
.11

19

00

Percent

17.
20.
11.

38.5
.39
.96

04
74

88
Ao
) el

.00

Missing data
1~50

51-100
101-150

151+

Missing data

None

Hard to understand
Grammar

Language

Small prints

Missing data

None

Not complete Bible
Not quite clear at
Grammanr

Not good prints

tim

0]

=)



Table £0

Bad thing about Neno

O
o}
Qo
&)

Count. Percent
0 32 23.88
1 45 33.58
2 11 8.0
3 20 14.93
4 18 13.42
® 8 5.97
Sum 134 100.00
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Missing data

Nothing/none

Not complete Rible

Cheap swahili expressions
Freely translated .
Prints abit smaller and too clos

PRI

ARG

]

SRV T SR

e i e L e v v s = e e e g

e

v mn e e T

ceme e v

R

B e s e

3 ——

Column 2
Gender

0

1

2

Column 6
Marital Status
0

1

2

155

Colymp 1 |
Position in Church

Sorted by all cases
0 1 2

Missing Pastor  Lay

Missing data 0 0 0
0.00 0.0 0.00

Hale 13 250 T

9.70 3731 16.42
Female 1 7 1

Chi-square: 17.77
Degrees of Freedom: 3
C-coefficient: 0.359
(Excluding missing data cells)
Column 1
Position in Church
Sorted by all cases

0 1 2
Missing Pastor Lay

Missing data 0 0 0
0.00 0.00 0.00

Single 5 19 6

3.73 0 29.10 4,48

Married 5 Akt «

373 1343 1119
Separated/Divorced 0 0 i
0.00 0.00 0.75

Widow/Widower 2 0 0
1.49 0.00 0.00

Answer Refused 2 0 1

N 14 57 23
% 10.45 42.54 17.16

Chi-square: 24.53
Degrees of Freedom: 12
C-coefficient: 0.412
(Excluding missing data cells)

. 3
Church

3
Church

0.00

4
None

1.49,

134
100.00
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Column 1
Position in Church
Sorted by all cases

4
None

0 1 . 3
Missing Pastor  Lay Church
Column 9
Highest Level of education
0 Missing data 0 1 1 2
0.00 0.74 0.74 1.48
1, None 0 1 0 2
. 0.00 0.74 - 0.00 1.48
2 Adult Literacy 0 0 4 12
0.00 0.00 2.96 8.89
3 Primary [ 5 4 8
446 370 2.9 5.93
4. Secondary 3 47 13 11
4.44 34,81 9.63 8.15
5 University 2 2 1 3
1.48 1.48 0.74 2.22
6 Answer Refused 0 2 0 0
0.00 1.48 0.00 0.00
_________________________________________ +
N 14 58 23 38
% 10,37 42.96 17.04 28.15
Chi-square: 36.31
Degrees of Freedom: 15
C-coefficient: 0.488
(Excluding missing data cells)
Column 1
Position in Church
Sorted by all cases
0 1 2 3
Missing Pastor  Lay Church
Column 10
Collapsed with column/s 11-11
Languages used commonly
0 Missing data 9 44 12 11
; 3.33  16.30 4,44 4.07
1 English 8 7 11 12
2.96 13?75 4,07 4.44
2 Vernacular 3 13 9 23
1.11 4.81 3.33 8.52
3 Kishahili 8 @ 14 <)
2.96 7??T 5.19  10.74
[ Answer Refused 0 2 0 1
0.00 0.74 0.00 0.3&
5 Other 0 0 0 0
0.00 0.00 0.00 0.00
___________________________ B,
N 28 116 46 76
%Y 10.37 42,96 17.04 28.15

Chi-square: 21.92
Degrees of Freedom: 12
C-coefficient: 0.335
(Excluding nissing data cells)

R Column 1
Position in Church
Sorted by all cases

0 1 2
Missing Pastor Lay
Column 12
Language used in reading
0 Missing data 0 1 0
0.00 0.74 0.00
1 Kiswahili 5 15 10
. 370 1111 7.41
2 Vernacular 0 8 3
0.00 5.93 2.22
3 English 9 *13 10
6.67 24.44 7.41
4, Other 0 1 0
0.00 0.74 0.00
N 14 58 23
% 10.37 42,96 17.04
Chi-square: 17.22
Degrees of Freedom: 9
C-coefficient: 0.357
(Excluding nissing data cells)
Column 1
Position in Church
Sorted by all cases
0 1 2
Missing Pastor  Lay
Column 16
Swahili Bible often read
0 Missing data 0 2 0
0.00 1.48  0.00
1 Kuv 7 338 16
5.19 24.44 11.85
2 HN b 18 3
4,44 13.33 2.22
3 Neno { 5 3
’ 0.74 3.70 2.22
4 None 0 0 1
. 0.00 0.00 0.74
5 Answer Refused 0 0 0

0.00 0.00 0.00

3
Church

Church

N 14 58 23
%1037 42,96 17.04

Chi-square: 26.40
Degrees of Freedom: 12
C-coefficient: 0.426
(Excluding missing data cells)



158

Column 1
Position in Church
Sorted by all cases

o o=

270
100.00

0 1 2 3
Missing Pastor  Lay Church
Column 20
Why prefer this Neno Swahili Trans.
0 Missing data 9 37 15 20
6.67 27.41 11.11 14.81
1 There is a flow 0 3 4 0
0.00 2.22 2.96 0.00
2 Clear and Ratural 3 7 0 10
2.22 5.19 0.00 7.41
3 Easy to understand 2 7 4 6
1.48 5.19 2.96 4.44
4 Readable, vocabulary 0 4 0 2
0.00 2.96 0.00 1.48
_________________________________________ pommmmne
N 14 58 23 38
Y 10,37 42,96 17.04 28.15
Chi-square: 18.36
Degrees of Freedom: 9
C-coefficient: 0.526
(Excluding nissing data cells)
Column |
Position in Church
Sorted by all cases
0 it 2 3
Missing Pastor  Lay Church
Column 21
Collapsed with column/s 22-22
Swahili Bibles owned .
0 Missing data 13 51 2 35
4.81  18.89 8.52 12.96
1 Kuv [ 37 17 19
2,22 13.70 6.30 7.04
2 HN 6 22 4 14
2.2 8.15 1.48 5.19
3 Neno 2 4 2 3
' . 0.74 1.48 0.74 1.1
4 Answer Refused 1 2 0 5
0.37 0.74 0.00 1.85
......................................... +
N 28 116 46 76
%t 10.37 42.96 17.04 28.15
Chi-square: 21.57
Degrees of Freedom: $ r

C-coefficient: 0.376

(Excluding nissing data cells)

R el e

159

- Column {
Position in Church

Sorted by all cases

0 1 2 3 4 N
Missing Pastor  Lay Church None %
Column 25
Swahili Bible comes to mind
0 Missing data 0 3 3 0 0 [
0.00 2.22 2.22 0.00 0.00] 4.44
i KUV 7 32 16 35 ! 91
’ . 519 23.70- 11.85 25.93  0.74] 67.41
2 HN 3 7 2 1 0 13
2.22 519 1.48  0.74 0.00, 9.63
3 Neno 4 15 1 0 i 21
2.96 1111 0.74 0.00 0.74)  15.56
4 Other 0 { 1 2 0 4
0.00 0.74 0.74 1.48  0.00, 2.96
----------------------------------------- *---._-_.
N 14 58 23 38 2 135
% 1037 42,96 17.04 28,15 1.48) 100.00
Chi-square: 22.06
Degrees of Freedom: 9
C-coefficient: 0.401
(Excluding nissing data cells)
Column 1
Position in Church
Sorted by all cases
0 1 2 3 4 N
Missing Pastor  Lay Church None %
Column 28
Collapsed with column/s 29-29
Swahili Trans. never heard before
0 Missing data 15 64 24 29 ! 134
5.5 23.70°  8.89 10.74 0.74]  49.63
1 Kuv 1 5 4 4 J 16
0.37 1.85 1.48 1.48 0.74; 5.93
2 HN 3 7 4 13 0 27
110 2,59 1.48  4.81 0.00]  10.00
3 . Neno 9 40 14 30 0| 93
. 3.33  14.81 5.19 11.11 0.00) 34.44
4 None 0 0 0 0 0 0
0.00 0.00 0.00 0.00 0.00, 0.00
N 28 116 46 76 4, 270
Y 10,37 42,96 17.04 28.15 1.48; 100.00
Chi-square: 19.22 A

Degrees of Freedom: 9
C-coefficient: 0.368
(Excluding missing data cells)
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E Column 1
Position in Church

Sorted by all cases

135
100.00

0 1 2 3 ]
Missing Pastor  Lay Church None
Colunn 33
Swahili Bible taken to Church
0 Missing data 1 2 2 5 .
0.74 1.48 1.48 3.70 0.00;
1 Kuv 7 38 16 23 0
5.19 28.15 11.85 17.04 0.00]
2 : HN 5 13 4 7 0,
3.70 9.63 2.96 5.19 0.00,
3 Neno 1 4 0 1 1
0.74 2.96 0.00 0.74 0.74}
4 Other 0 1 { 2 i
) 0.00 0.74 0.74 1.48 0.74;
_____________________ oo
N 14 58 23 38 2
% 10.37 42,96 17.04  28.15 1.48}
Chi-square: 21.74
Degrees of Freedom: 9
C-coefficient: 0.403
(Excluding missing data cells)
Column 1
Position in Church
Sorted by all cases
0 1 2 3 4
Missing Pastor  Lay Church None
Column 40
KUV is primarily suitable for
0 Missing data 0 3 { 0 0
0.00 2,22 0.74 0.00 0.00;
1 Church services 6 2, 12 28 i
4,44 16.30 8.89 20.74 0.00,
2 DEvotions 3 13 3 2 0,
2.22 9.63 2.422 1.48 0.00]
3 Fellowships 2 10 1 4 0
1.48 7.41 0.74 2.96 0.00]
4 Seminars 3 8 6 3 1}
2.22 5.93 4.44 2.22 0.74}
3 Other 0 2 0 1 1|
g 0.00 1.48 0.00 0.74 0.74}
—4e
N 14 58 23 38 3
Y 10,37 42,96 17.04 28.15 1.48)
A

Chi-square: 32.54
Degrees of Freedom: 12
C-coefficient: 0.466
(Excluding missing data cells)

161

o Column 1
Position in Church

Sorted by all cases

4
None

0 1 2 3
Missing Pastor  Lay Church
Column 49
Trans. with higher literary language
0 Missing data 1 2 1 0
0.74 1.48 0.74 0.00
1 Kuv 8 32 15 34
” 5.93  23.70 - 11.11  25.19
2 HN 1 9 2 i
0.74 6.67 1.48 0.74
3 Neno 4 15 5 3
2.96  11.11 3.7 2.22
_________________________________________ '
N 14 58 23 38
Y 10,37 42,96 17.04 28.15
Chi-square: 14.74
Degrees of Freedom: 6
C-coefficient: 0.233
(Excluding nissing data cells)
Column 1
Position in Church
Sorted by all cases
0 1 2 8
Missing Pastor  Lay Church
Column 50
Trans. with good print
0 Missing data 1 2 0 0
0.74 1.48 0.00 0.00
1 Kuv 5 18 6 4
3.70 13.33 4.44 2.96
2 HN 5 28 ° 11 32
3.70  20.74 8.15 23.70
3 Neno 3 10 6 2
2.22 7.41 4.44 1.48
_________________________________________ S
N 14 58 23 38
% 10.37 42,96 17.04 28.15
Chi-square: 15.47
Degrees of Freedom: 6
C-coefficient: 0.339
(Excluding missing data cells)
"\
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Column 1
Position in Church
Sorted by all cases

4
None

0 1 2 3
Missing Pastor Lay Church
Column 57
Amount willing to pay for Swahili Bible
0 Missing data 4 5 3 0
2.96 3.70 2.22 0.00
1 ©1-50 1 20 5 5
0.74 15.56 3.70 3.70
2 51-100 8 30 12 33
5.93  22.2 8.89 24.44
3 101-150 0 1 3 0
0.00 0.74 2.22 0.00
4 1514 1 1 0 0
0.74 0.74 0.00 0.00
......................................... P
N 14 58 23 38
10,37 4296 17.04  28.15
Chi-square: 19.57
Degrees of Freedom: 9
C-coefficient: 0.384
(Excluding nissing data cells)
Column 1
Position in Church
Sorted by all cases
0 1 2 3
Missing Pastor  Lay Church
Column 60
Bad thing about Neno
0 Missing data 6 16 3 b
.44 11.85 2.22 4.44
1 Nothing/none 6 21 7 1
4,44 15.56 5.19 8.15
2 Not complete Bible 1 0 4 6
0.74 0.00 2.96 4.44
3 Cheap swahili expressions 0 9 4 7
0.00 6.67 2.96 5.19
4 Freely translated 1 4 5 8
0.7¢4 2.96 3.70 593
5 Prints abit smaller and too clos 0 8 0 0

N 14 5 23 38
T 10.37 42.9%  17.04  28.1%

Chi-square: 24.02
Degrees of Freedom: 12
C-coefficient: 0.449
(Excluding missing data cells)

1.48,

Column 3
Denomination

Sorted by all cases

0 1 2 3 4 5
Missing Not a C Catholi Protest Anglica Indigen
Column §
Age
0 Hissing data 0 0 0 0 0 .
0.00 0.00 0.00 0.00 0.00 0.00]
1 19 years and under 0 0 1 1 0 1
0.00 0.00 0.74 0.74 0.00 0.74;
2 20-29 0 0 0 46 14 10
0.00 0.00 0.00 34,07 10.37 7.41,
3 30-39 1 0 0 26 8 8
0.74 0.00 0.00 19.26 5.93 5.93,
4 40-49 0 0 0 7 2 4
i 0.00  0.00 0.00 5.19 1.48  2.96]
5 50+ 0 0 0 4 1 1)
0.00 0.00 0.00 2.96 0.74 0.74}
S R RS EEEE TR LTt -
; N ! 0 U TR T
% 0.74 0.00 0.74 62.22 18.52 17.78,
Chi-square: 47.23
Degrees of Freedom: 16
C-coefficient: 0.510
(Excluding missing data cells)
Column 3
Denomination
Sorted by all cases
0 1 2 3 4 5
Missing Not a C Catholi Protest Anglica Indigen
Colunn 13

Collapsed with column/s 14-14
Kiswahili trans. of Bible known

0 Missing data 1 0 .- 1 56 19 16,

0.37 0.00 0.37  20.74 7.04 5.93,

1 Kuv 0 0 0 59 15 14)

0.00 0.00 0.00 21.85 5.56 5.19,

2 HN 1 0 0 44 11 15,

0.37 0.00 0.00 16.30 4.07 5.56)

; 3 Neno 0 0 0 7 4 3
! . ' 0.00 0.00 0.00 2.59 1.48 1.11)
' 4 Don't Know 0 0 1 1 1 0
0.00 0.00 0.37 0.37 0.37 0.00;

d 5 Answer Refused 0 0 0 0 0 0
A 0.00 0.00 0.00 0.00 0.00 0.00]
b . Other 0 0 0 1 0 01

0.00 0.00 0.00 0.37 0.00 0.00]

N 2 0 2 s s0 g
Y074 0.00 074 62.22 18.52 17.78!

Chi-square: 62.06

-

Degrees of Freedom: 20

' C-coefficient: 0.511

(Excluding missing data cells)
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Column 3
Denomination

Sorted by all cases

0 1 2 3 4 5 N
Missing Not a C Catholi Protest Anglica Indigen %
Column 33
Swahili Bible taken to Church
0 Missing data 0 0 0 4 1 5 10
0.00 0.00 0.00 2.96 0.74 3.70} 7.41
1 Kuv 0 0 0 52 18 14] 84
0.00 0.00 0.00 38.52 13.33 10.37] 62.22
2 HN 1 0 - 0 20 4 4] 29
0.74 0.00 0.00 14.81 2.96 2.96) 21.48
3 Neno 0 0 0 5 { H 7
0.00 0.00 0.00 3.70 0.74 0.74 59
4 Other 0 0 1 3 1 01 5
0.00 0.00 0.74 2.22 0.74 0.00] 3.70
_________________________________________________ fommmmnn
N 1 0 it 84 25 24, 135
% 0.74 0.00 0.74 62.22 18,52 17.78, 100.00
Chi-square: 25.71
Degrees of Freedom: 12
C-coefficient: 0.414
(Excluding missing data cells)
Column 3
Denomination
Sorted by all cases
0 1 2 3 4 5 N
Missing Not a C Catholi Protest Anglica Indigen %
Column 39
When finds having Swahili Bible Nec.
0 Missing data 0 0 0 2 { 1] 4
0.00 0.00 0.00 1.48 0.74 0.74; 2.96
1 Church services 1 00 56 10 14} 81
0.74 0.00 ° 0.00 41.48 7.41 10.37)  60.00
2 Fellowships 0 0 0 7 8 4 19
0.00 0.00 0.00 5.19 593 2.96  14.07
3 Devotions 0 0 0 16 5 4, 25
0.00 0.00 0.00 11.85 3.70 2.96) 18.52
4 Seminars 0 0 1 2 1 1 4
0.00 0.00 0.74 1.48 0.74 0.00, 2.96
5 Other 0 0 0 1 0 1) 2
0.00 0.00 0.00 0.74 0.00 0.74, 1.48
N 1 0 1 84 25 24! 135
% 0.74 0.00 0.74 62.22 18.52 17.78; 100.00
A
r

Chi-square: 44.19
Degrees of Freedom: 16
C-coefficient: 0.504
(Excluding missing data cells)
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Column 3
Denomination
Sorted by all cases

0 1 2 3 4
Missing Not a C Catholi Protest Anglica Indigen
Colunn 54
Trans. for non-Christians
0 Missing data 0 0 0 6 1
0.00 0.00 0.00 4.44 0.74
1 Kuv 0 0 0 6 4
: 0.00 0.00 0.00 4.44 2.96
2 HN 0 0 1 24 15
0.00 0.00 0.74 17.78 11.11
3 Neno 1 0 0 48 5
0.74 0.00 0.00 35.56 3.70
N 1 0 1 84 25
% 0.74 0.00 0.74  62.22 18.52
Chi-square: 21.88
Degrees of Freedon: 8
C-coefficient: 0.386
(Excluding nissing data cells)
Column 3
Denomination
Sorted by all cases
0 1 2 3 4
Missing Not a C Catholi Protest Anglica
Column 57
Anount willing to pay for Swahili Bible
0 Missing data 0 0 0 8 2
0.00 0.00 0.00 5.93 1.48
1 1-50 "0 0 0 15 12
0.00 0.00 : 0.00 11.1t 8.89
2 51-100 1 0 0 57 11
0.74 0.00 0.00 42.22 8.15
3 101-150 0 0 0 3 0
0.00 0.00 0.00 2.22 0.00
4 151+ 0 0 1 1 0

0.00  0.00 074 0.74  0.00

N 1 0 1 84 25
0740 000 0.74 62.22 18.52

Chi-square: 70.54
Degrees of Freedom: 12
C-coefficient: 0.605
(Excluding missing data cells) r

5

5
Indigen

24,
17.78}

135
100.00
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. Column 2
Gender

Sorted by all cases

0 1 2 N
Missing  Male Female %
Column 1
Position in Church
0 Missing data 0 13 T 14
0.00 920 0.75)  10.45
1 Pastor 0 50 7 57
0.00 37.31 5.22) 42.54
2 - Lay 0 2 - 1 23
0.00 16.42 0.75, 17.16
3 Church Goer 0 22 16} 38
0.00 16.42 "11.94] 28.3
4 None 0 1 H 2
0.00 0.75 0.75} 1.49
_________________________ R
N 0 108 26, 134
% 0.00 80.60 19.40, 100.00
Chi-square: 17.77
Degrees of Freedom: 3
C-coefficient: 0.359
(Excluding missing data cells)
Column 2
Gender
Sorted by all cases
0 1 2 N
Missing  Male Female %
Column 33
swahili Bible taken to Church
0 Hissing data 0 8 2, 10
0.00 5.97 1.49] 7.46
1 Kuv R S VSR
0.00 53.73 7 8.96'  62.69
2 HN 0 21 81 29
0.00 15.67 5.97)  21.64
3 Neno 0 6 1 7
0.00 4.48 0.75} 5.22
4 " Other 0 1 ; 4
' 0.00 0.75 2.24) 2.99
N 0 108 261 134
% 0.00 80.60 19.40, 100.00
Chi-square: 10.69
Degrees of Freedom: 3
C-coefficiont: 0.282 A

(Excluding nissing data cells)

Column 2
Gender

Sorted by all cases

0 1 2
Missing  Male Fenale
Coluan 35
Why take HN Swahili Bible to ch.
0 Missing data 0 91 18}
0.00 67.91 13.43}
1 Can understand it 0 7 \
' 0.00 822 0.00]
2 Like the language 0 1 ;
0.00 0.75 0.75,
3 Clear to family members 0 5 1
0.00 3.73 0.75)
4 The only one I have 0 4 'y
0.00 2.99 4.48)
_________________________ '
N 0 108 261
% 0.00 80.60 19.40,
Chi-square: 7.84
Degrees of Freedom: 3
C-coefficient: 0.489
(Excluding missing data cells)
Column 2
Gender
Sorted by all cases
0 1 2
Missing  Male Fenmale
Column 55
Trans. for Children
0 Missing data 0 8 !
: 0.00 5.97 5 0.00]
! Kuv 0 12 0}
0.00 8.96 0.00;
2 HN 0 40 7
0.00 29.85 5.22)
3 Neno 0 48 19,

0.00 35.82 14.18)

......................... O

N 0 108 26}
% 0.00 80.60 19.40]

Chi-square: 6.51 -
Degrees of Freedom: 2
C-coefficient: 0.222
(Excluding missing data cells)

134
100.00

A
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- - Column 2
Gender
Sorted by all cases

0 { 2 N
Missing  Male Female %
Column 57

Anount willing to pay for Swahili Bible
0 Missing data 0 10 2, 12
0.00 7.46 1.49) 8.96
1 1-50 0 33 0) 33
0.00 24.63 0.00} 24.63
2 51-100 0 60 ° 24} 84
0.00 44.78 17.91, 62.69
3 101-150 0 4 ! 4
0.00 2.99 0.00] 2.99
4 151+ 0 1 01 1

N 0 108 264 134
% 0.00 80.60 19.40) 100.00

Chi-square: 13.52
Degrees of Freedom: 3
C-coefficient: 0.316
(Excluding missing data cells)

169

Colymn 4,
Nationality
o Sorted by all cases
0 1 2 3
Missing Tanzani Kenyan Ugandan
Column 9
Highest Level of education
0 Missing data 0 0 5 0
0.00 0.00 3.70 0.00
1 None 0 0 2 1
0.00 0.00 1.48 0.74
2 Adult Literacy - 0 1 15 0
0.00 0.74 11.11 0.00
! 3 Primary 0 0 23 0
0.00 0.00 17.04 0.00
) 4 Secondary 0 0 77 1
N 0.00 0.00 57.04 0.74
5 University 0 0 8 0
0.00 0.00 5.93 0.00
6 Answer Refused 0 0 2 0
0.00 0.00 1.48 0.00
......................................... fommmm—
N 0 1 132 2
% 0.00 0.74 97.78 1.48
. Chi-square: 27.97
Degrees of Freedom: 15
C-coefficient: 0,421
(Excluding missing data cells)
Column 4
Nationality
Sorted by all cases
0 1 2 3
Missing Tanzani Kenyan Ugandan
Column 11
Languages used commonly
0 Missing data 0 0 78 1
0.00 0.00 28.89 0.37
1 English 0 1 54 0
. 0.00 0.37 20.00 0.00
2 Vernacular 0 0 31 0
. 0.00 0.00 11.48 0.00
3 Kishwahili 0 1 99 2
0.00 0.37 36.67 0.74
4 Answer Refused 0 0 2 1
0.00 0.00 0.74 0.37
5 Other 0 0 0 0
. ' 0.00 0.00 0.00 0.00
___________________________________ S
N 0 2 264 4"

% 0.00 0.74 97.78  1.48

Chi-square: 21.71
Degrees of Freedom: 12
C-coefficient: 0.319
(Excluding missing data cells)

0.00;
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’ Column 4
Nationality
. Sorted by all cases
0 1 2 3 4 N
Hissing Tanzani Kenyan Ugandan  Other %
Column 12
Language used in reading
0 Missing data 0 0 3 0 ! 3
0.00 0.00 2.22 0.00 0.00} 2.22
1 Kiswahili 0 1 52 0 0 53
0.00 0.74 38.52 . 0.00 0.00] 39.26
2 Vernacular 0 0 15 0 H 15
0.00 0.00 11.11 0.00 0.007 11.11
3 English 0 0 61 1 ' 62
s 0.00 0.00 45.19 0.74 0.00; 45.93
4 ) Other 0 0 1 { ! 2
0.00 0.00 0.74 0.74 0.00, 1.48
N 0 1 132 2 1 135
4 0.00 0.74 97.78 1.48 0.00] 100.00
Chi-square: 34.03
Degrees of Freedom: 9
C-coefficient: 0.453
(Excluding missing data cells)
Column 4
Nationality
Sorted by all cases
0 1 2 3 4 N
Missing Tanzani Kenyan Ugandan  Other %
Column 25
Swahili Bible comes to mind
0 Missing data 0 0 6 0 0} 6
0.00 " 0.00 4.44 0.00 0.00; 4.44
{ Kuv 0 0 89 = 2 ! 91
0.00 0.00 65.93 1.48 0.00] 67.41
2 HN 0 0 13 0 i 13
0.00 0.00 9.63 0.00 0.00, 9.63
3 Neno 0 0 21 0 0} 21
0.00 0.00 15.56 0.00 0.00; 15.56
4 Other 0 1 3 0 i 4
0.00 0.74 2.22 0.00 0.00; 2.96
N 0 1 132 2 01 135
% 0.00 0.74 97.78 1.48 0.007 100.00

Chi-square: 32.31
Degrees of Freedom: 9
C-coefficient: 0.448
(Excluding missing data cells)

171
. Coluan 4
Nationality
= Sorted by all cases
0 1 2 3 4 N
Missing Tanzani Kenyan Ugandan Other $
Column 32
How first heard Neno
0 Missing data 0 0 43 0 . 43
0.00 0.00 31.85 0.00 0.00! 31.85
1 Friend or family member . 0 0 10 0 : 10
0.00 0.00 7.41 0.00 0.00] 7.41
2 Church leader/Missionary 0 0 2 0 H 2
0.00 0.00 1.48 0.00 0.00; 1.48
3 Pastor 0 1 2 0 1 3
. 0.00 0.74 1.48 0.00 0.00, 2.22
4 Church 0 0 19 0 0} 19
0.00 0.00 14.07 0.00 0.00; 14.07
5 Interview schedule 0 0 56 2 0 58
- 0.00 0.00 41.48 1.48 0.00; 42.9
6 None 0 0 0 0 i
) 0.00 0.00 0.00 0.00 0.00; 0.00
---t
N 0 1 132 2 ] 135
% 0.00 0.74 97.78 1.48  0.00! 100.00
Chi-square: 31.15
Degrees of Freedom: 15
C-coefficient: 0,503
(Excluding missing data cells)
e
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: Column §
Age
Sorted by all cases
0 1 2 3 4 5 N
Missing 19 year 20-29 30-39  40-49 50+ %
Column 3
Denomination
0 Missing data 0 0 0 1 0 H 1
0.00 0.00 0.00 0.74 0.00  0.00] 0.74
1 Not a Christian/None 0 0 0 0 0 01 0
i 0.00 0.00 _0.00 0.00 0.00  0.00, 0.00
2 Catholic 0 1 0 0 0 0 1
0.00 0.74 0.00 0.00 0.00 0.00} 0.74
3 Protestant 0 1 46 26 7 4] 84
0.00 0.74 34,07 19.26 5.19 2961 62.22
4 Anglican 0 0 14 8 2 i 25
0.00 0.00 10.37 5.93 1.48 0.74) 18.52
5 Indigenous 0 1 10 8 4 1 24
0.00 0.74 7.41 5.93 2,96 0.74) 17.78
------------------ ‘-—--_---
N 0 3 70 43 13 ! 138
3 0.00 2.22 51.85 31.85 9.63 4,44 100.00
Chi-square: 47.23
Degrees of Freedom: 16
C-coefficient: 0.510
(Excluding missing data cells)
Column 5
Age
Sorted by all cases
0 1 2 3 4 5 N
Missing 19 year 20-29 30-39  40-49 50+ %
Column 6
Marital Status
0 Missing data 0 0. 0 0 0 01 0
0.00 0.00 0.00 0.00 0.00 0.00} 0.00
1 Single 0 1 58 6 0 0 65
0.00 0.75 43.28 4.48 0.00 0.00; 48.51
2 Married 0 1 10 32 10 4 57
0.00 0.75 7.46 23.88 7.46 2,997 42.54
3 Separated/Divorced 0 0 0 2 0 1 3
0.00 0.00 0.00 1.49 0.00 0.75, 2.24
4 Uidow/Widower 0 0 1 1 1 0 3
0.00 0.00 0.75 0.75 0.75 0.00) 2.24
5 Answer Refused 0 0 1 2 2 i 6
0.00 0.00 0.75 1.49 1.49 0.75] 4.48
N 0 2 70 43 13 . 134
% 0.00 1.49 52.24 32.9@ 9.70 4.48)  100.00

Chi-square: 82.40
Degrees of Freedom: 16
C-coefficient: 0.617
(Excluding missing data cells)

173
Column 5
Age
Sorted by all cases
0 1 2 3 4 5 N
Missing 19 year 20-29  30-39  40-49 50+ %
Column 7
No. of children having
0 Missing data 0 2 30 4 2 0 38
0.00 1.48 22,22 2.9 1.48  0.00] 28.15
1 One 0 1 5 3 0 ; 9
- 0.00 0.74 - 3.70 2.22 0.00 0.00, 6.67
2 Two 0 0 3 15 0 0 18
0.00 0.00 .22 11 0.00 0.00; 13.33
3 Three 0 0 0 8 2 0} 10
0.00 0.00 0.00 5.9 1.48 0.00} 7.41
4 Four 0 0 2 5 2 1) 10
0.00 0.00 1.48 3.70 1.48 0.74) 7.4
5 Five 0 0 1 2 6 4 13
0.00 0.00 0.74 1.48 4.44 2.96, 9.63
6 Answer Refused 0 0 29 6 1 1) 37
0.00 0.00 21.48 4.44 0.74 0.74) 27.41
N 0 3 70 43 13 1 135
% 0.00 2.22 51.85 31.85 9.63 4,447 100.00
Chi-square: 90.56
Degrees of Freedom: 20
C-coefficient: 0.695
(Excluding missing data cells)
Column 5
Age
Sorted by all cases
0 1 2 3 4 5 N
Missing 19 year .20-29 30-39  40-49 50+ %
Column 8 s
Children and read and understand Bible
0 Missing data 0 2 64 13 5 : 85
0.00 1.48  47.41 9.63 3.70 0.74;  62.9
1 One 0 0 2 13 0 ! 15
: 0.00 0.00 1.48 9.63 0.00 0.00 11.11
2 « Two 0 0 2 10 0 01 12
0.00 0.00 1.48 7.41 0.00 0.00} 8.89
3 Three 0 0 0 5 3 2 10
0.00 0.00 0.00 3.70 2.22 1.48) 7.41
4 Four 0 1 0 0 1 0} 2
0.00 0.74 0.00 0.00 0.74 0.00} 1.48
& Five 0 0 2 2 1 1 [
0.00 0.00 1.48 148 0.74 0.74} 4,44
6 Six 0 0 0 ’Q 3 2 5
0.00 0.00 0.00 0.00 2.22 1.48) 3.70
N 0 3 70 43 13 ! 135
% 0.00 2.22 51.85 31.85 9.63 4.44] 100.00

Chi-square: 58.21
Degrees of Freedom: 20
C-coefficient: 0.733
(Excluding missing data cells)
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Column §
Age
Sorted by all cases
0 1 2
Missing 19 year  20-29
Column 9
Highest Level of education
0 Missing data 0 1 3
0.00 0.74 2..22
1 None 0 0 2
0.00 0.00 1.48
2 Adult Literacy 0 0 4
0.00 0.00 2.96
3 Primary 0 1 8
0.00 0.74 5.93
4 Secondary 0 0 49
0.00 0.00 36.30
5 University 0 1 4
0.00 0.74 2.96
6 Answer Refused 0 0 0
0.00 0.00 0.00
N 0 3 70
% 0.00 2.22 51.85
Chi-square: 38.55
Degrees of Freedom: 20
C-coefficient: 0.478
(Excluding missing data cells)
Column §
Age
Sorted by all cases
0 1 2
Missing 19 year 20-29
Column 13 i

Collapsed with column/s 14-14
Kiswahili trans. of Bible known

0 Missing data 0 2 44
0.00 0.74  16.30

1 Kuv 0 1 46
. 0.00 0.37 17.04

2 HN 0 2 43
0.00 0.74 15.93

3 Neno 0 0 6
0.00 0.00 2.22

4 Don’t Know 0 1 0
) 0.00 0.37 0.00

5 Answer Refused 0 0 0
0.00 0.00 0.00

6 Other 0 0 1

Chi-square: 31.52
Degrees of Freedon: 20
C-coefficient: 0.389
(Excluding missing data cells)

3
30-39

4
40-49

12}
4,44

34.44

32.59

26.30

270
100.00
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. ' Column §
Age
Sorted by all cases
0 1 2 3 4 5 N
Missing 19 year 20-29  30-39  40-49 50+ b4
Column 16
Swahili Bible often read
0 Missing data 0 0 1 1 0 0 2
0.00 0.00 0.74 0.74 0.00 0.00, 1.48
1 Kuv 0 1 39 2 9 5! 79
. 0.00 0.74 -28.89 18.52 6.67 3.70}  58.52
2 HN 0 0 2 14 1 1 37
0.00 0.00 15.56 10.37 0.74 0.74)  27.41
3 Neno 0 2 7 2 1 ' 12
0.00 1.48 5.19 1.48 0.74 0.00; 8.89
4 None 0 0 2 1 1 : 4
0.00 0.00 1.48 0.74 0.74 0.00, 2.96
5 Answer Refused 0 0 0 0 1 0} 1
0.00 0.00 0.00 0.00 0.74 0.00, 0.74
B -~ ————tee
N 0 3 70 43 13 b1 135
% 0.00 2,22 51,85 31.85 9.63 4.44] 100,00
Chi-square: 27.92
Degrees of Freedom: 16
C-coefficient: 0.417
(Excluding missing data cells)
Column §
Age
Sorted by all cases
0 1 2 3 4 5 N
Missing 19 year 20-29 30-39  40-49 50+ %
! Column 25 ’
Swahili Bible comes to mind
0 Missing data 0 0 3 2 0 1) 6
0.00 0.00 2.22 1.48 0.00 0.74, 4.44
1 Kuv 0 3 45 29 11 3 91
0.00 2,22 33.33  21.48 8.15 2,22, 67.41
2 HN 0 0 9 3 1 [H 13
0.00 0.00 6.67 2.22 0.74 0.00} 9.63
3 “Neno 0 0 13 7 1 { 21
0.00 0.00 9.63 5.19 0.7¢ 0.00, 15.56
4 Other 0 0 0 2 0 21 4
0.00 0.00 0.00 1.48 0.00 1.48} 2.96
------------------------------------------------- +-—--——--
N 0 3 70 43 13 6, 135
% 0.00 2,22 51.85 31.85/\ 9.63 4,44} 100.00
r

Chi-square: 30.11
Degrees of Freedom: 12
C-coefficient: 0.435
(Excluding missing data cells)
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. Column §
Age
Sorted by all cases
0 1 2 3 4 5 N
Missing 19 year 20-29 30-39  40-49 50+ %
Coluan 37
Swahili Bible used for family devo.
0 Missing data 0 0 17 6 1 14 25
0.00 0.00 12.59 4.44 0.74 0.747 18.52
1 Kuv 0 1 37 22 8 3 n
. 0.00 0.74 ~27.41 16.30 5.93 2,227 52.59
2 HN 0 0 11 13 2 1) 27
0.00 0.00 8.15 9.63 1.48 0.747  20.00
3 Neno 0 2 4 1 1 0, 8
0.00 1.48 2.96 0.74 0.74 0.00} 5.93
4 Other 0 0 1 1 1 iy 4
0.00 0.00 0.74 0.74 0.74 0.74) 2.96
_________________________________________________ fmmmmmmee
N 0 3 70 43 13 6! 135
k 0.00 2.22 51.85 31.8% 9.63  ,4.44) 100.00
Chi-square: 24.99
Degrees of Freedom: 12
C-coefficient: 0.430
(Excluding missing data cells)
Column §
Age
Sorted by all cases
0 { 2 3 4 5 N
Missing 19 year 20-29  30-39  40-49 50+ %
Column 57
Amount willing to pay for Swahili Bible
0 ¢ Missing data 0 0 7 3 2 0, 12
0.00 0.00 ,5.19 2.22 1.48 0.00, 8.89
1 1-50 0 1 16 12 3 1 Kk}
0.00 0.74 11.85 8.89 2.22 0.74)  24.44
2 51-100 0 it 45 25 8 5 84
0.00 0.74 33.33 18.52 5.93 3,700 62.22
3 101-150 0 0 1 3 0 0, 4
0.00 0.00 0.74 2.22 0.00 0.00} 2.96
4 “151+ 0 1 1 0 0 1 2
0.00 0.74 0.74 0.00 0.00 0.00, 1.48
N 0 3 70 43 13 6, 135
% 0.00 2.22 51.85 31.85 9.63 4.44) 100.00
Chi-square: 24.41
Degrees of Freedom: 12 A

C-coefficient: 0.407
(Excluding nissing data cells)

Column 58

177

Column §
Age
Sorted by all cases

0 1 2 3
Missing 19 year 20-29  30-39

Bad thing about KUV

0
1

2

Missing data 0 0 14 7
0.00 0.00 10.37 519

None 0 0 5 3

0.00 0.00 3.70 2.22

Hard to understand 0 2 23 9
0.00 1.48  17.04 6.67

Grammar 0 0 21 12

0.00 0.00 15.56 8.89

Language 0 { 5 7
0.00 0.74 3.70 5:19

Small prints 0 0 2 5

N 0 3 70 43
0,00 2.22 51.85 31.85

Chi-square: 33.01
Degrees of Freedom: 16
C-coefficient: 0.477
(Excluding missing data cells)

4
40-49

5
50+

135
100.00
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Column 6
Marital Status
Sorted by all cases

0 1 2 3 4 5 N
Missing Single Married Separat Widow/W Answer %
Column 1
position in Church
0 Missing data 0 5 5 0 2 2! 14
0.00 3.73 3.73 0.00 1.49 1.49}  10.45
1 Pastor 0 39 18 0 0 0 57
’ 0.00 29.10 13.43 0.00 0.00 0.00] 42.54
2 Lay 0 6 15 1 0 1! 23
0.00 4.48  11.19 0.75 0.00 0.75, 17.16
3 Church Goer 0 13 19 2 1 3 38
0.00 9.70 14.18 1.49 0.75 2.24]  28.36
4 None 0 2 0 0 0 0 2
0.00 1.49 0.00 0.00 0.00 0.00; 1.49
_________________________ F—
N 0 65 57 3 3 61 134
% 0.00 48.51 42.54 2.24 2,24 A.48) 100.00
Chi-square: 24.53
Degrees of Freedom: 12
C-coefficient: 0.412
(Excluding missing data cells)
Column 6
Marital Status
Sorted by all cases
0 1 2 3 4 5 N
Missing Single Married Separat Widow/W Answer %
Column 5
Age
0 ‘Missing data 0 0 0 0 0 0] 0
0.00 0.00 .0.00 0.00 0.00 0.00, 0.00
1 19 years and under 0 1 1 0 0 0 2
0.00 0.75 0.75 0.00 0.00 0.00; 1.49
2 20-29 0 58 10 0 1 1) 70
0.00 43.28 7.46 0.00 0.75 0.75) 52.24
3 30-39 0 6 32 2 1 i 43
0.00 4.48  23.88 1.49 0.75 1.49)  32.09
4 40-49 0 0 10 0 1 2| 13
0.00 0.00 7.46 0.00 0.75 1.49, 9.70
5 50+ 0 0 4 1 0 1) [
0.00 0.00 2.99 0.75 0.00 0.75} 4.48
N 0 65 57 3 b1 134
% 0,00 48.51 42.54 2.24 “ 2.24 4,48, 100.00

Chi-square: 82.40
Degrees of Freedom: 16
C-coefficient: 0.617
(Excluding missing data cells)

179

Column 6
Marital Status

Sorted by all cases

3

4

Missing Single Married Separat Widow/W Answer

0 1 2
Column 7
No. of children having
0 Missing data 0 32 5
0.00 23.88 3.73
1 One 0 2 5
0.00 1.49 3.73
2 Two 0 0 16
0.00 0.00 11.94
3 Three 0 0 9
0.00 0.00 6.72
4 . Four 0 1 9
0.00 0.75 6.72
S Five 0 0 11
0.00 0.00 8.21
6 Answer Refused 0 30 2
0.00 22.39 1.49
N 0 65 57
% 0.00 48.51 42.54
Chi-square: 79.96
Degrees of Freedom: 20
C-coefficient: 0.674
(Excluding missing data cells)
Column 6
Marital Status
Sorted by all cases
0 { 2
Missing Single Married
Column 9 *
Highest Level of education
0 Hissing data 0 2 2
0.00 1.49 1.49
1 None 0 2 1
, 0.00 1.49 0.75
2 Adult Literacy 0 2 8
0.00 1.49 5.97
3 Primary 0 3 17
0.00 2.26  12.69
4 Secondary 0 50 25
0.00 37.31 18.66
5 : University 0 6 2
0.00 4.48 1.49
6 Answer Refused 0 0 2
0.00 0.00 1.49
N 0 65 57
X 0.00 48.51 42.54

Chi-square: 59.92

Degrees of Freedom: 20

C-coefficient: 0.563

(Excluding missing data cells)

0 0
0.00 0.00
0 1
0.00 0.75
1 0
0.75 0.00
1 0
0.75 0.00
0 0
0.00  0.00
1 1
0.75 0.75
0 1
0.00 0.75
3 3
2.24 2.24
3 4
Separat Widow/W
0 0
0.00 0.00
0 0
0.00 0.00
3 0
2.24 0.00
0 1
0.00 0.75
0 2
0.00 1.49
0 0
0.00 0.00
oo
0.00 0.00
3 3
2.24 2.24

Answer

28.36

13.43

~
-
o~

134
100.00
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Column 6
Marital Status

Sorted by all cases

Chi-square: 31.16

Degrees of Freedom: 16

C-coefficient: 0.468

(Excluding missing data cells)
Column 6
Marital Status
Sorted by all cases

0 1 2 X/ 4 5 N
Missing Single Married Separat Widow/W Answer %
Colunn 16
. Swahili Bible often read
. 0 Missing data 0 1 1 0 0 0} 2
f 0.00 0.75 0.75 0.00 0.00 0.00} 1.49
1 Kuv 0 36 37 3 2 1) 79
0.00 26.87 "~ 27.61 2.24 1.49 0.75) 58.96
2 HN 0 20 13 0 1 : 37
0.00 14.93 9.70 0.00 0.75 2.24)  27.61
3 Neno 0 7 4 0 0 i 11
0.00 5.22 2.99 0.00 0.00 0.00] 8.21
4 None 0 1 2 0 0 1) 4
! 0.00 0.75 1.49 0.00 0.00 0.75, 2.99
5 Answer Refused 0 0 0 0 0 1) 1
0.00 0.00 0.00 0.00 0.00 0.75, 0.75
+
N 0 65 57 3 3 6 134
% 0.00 48.51 42.54 2.24 2.24 4.487 100,00
Chi-square: 32.79
Degrees of Freedom: 16
C-coefficient: 0.446
(Excluding missing data cells)
' Column 6
Marital Status
' Sorted by all cases
0 1 2 3 4 5 N
Missing Single Married Separat Widow/W Answer %
Column 58
Bad thing about Kuv .
0 Missing data 0 10 11 1 1 0 23
0.00 7.46 8.21 0.75 0.75 0.00 17.16
1 None 0 3 11 0 0 0 14
0.00 2.24 8.21 0.00 0.00 0.00] 10.45
2 Hard to understand 0 24 11 1 2 3} 41
0.00 17.91 8.21 0.75 1.49 2.247 30,60
3 Grammar 0 22 13 0 0 0} 3
0.00 16.42 9.70 0.00 0.00 0.00) 26.12
4 Language 0 4 6 1 0 ) 14
0.00 2.99 4.48 0.75 0.00 2.24) 1045
5 Small prints 0 2 5 0 0 0 7
0.00 1.49 373 0.00 0.00 0.00/ 5.2
N 0 65 57 3 3 H 134
% 0.00 48.51 42.54 2.2#« 2.24 4,487 100.00

1

Column 34
Why take
0
1
2

)

Colunn 6
Marital Status

Sorted by all cases

0 1 2 3 4 5 N
Missing Single Married Separat Widow/W Answer %
KUV Swahili Bible to ch.

Missing data 0 2 28 0 2 51 61
0.00 19.40 20.90 0.00 1.49 3.73]  45.52
Translation used in church 0 6 [ 2 0 H 15
0.00 4.48 4.48 1.49 0.00 0.75) 11.19
Complete OT & NT 0 10 5 0 0 0 15
0.00 7.46 3.73 0.00 0.00 0.00) 11.19
Religious language, easy 0 2 2 0 1 0} 5
0.00 1.49 1.49 0.00 0.75 0.00, 3.3
Only version available 0 21 16 { 0 0! 38
0.00 15.67 11.94 0.75 0.00 0.00] 28.3
N 0 65 57 3 3 6 134
% 0.00 48.51 42,54 2.24 2.24 4.48)  100.00

Chi-square: 23.00

Degrees of Freedom: 12
C-coefficient: 0.489
(Excluding nissing data cells)
A
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Column 1

Position in Church
0
1

2

Column 4
Nationality
0

1

2

182

Column 9 .
Highest Level of education

Sorted by all cases

Missing data
Pastor

Lay

Church Goer

None

0 1

2 3

4

5

6

Missing  None Adult L Primary Seconda Univers Answer

0 0
0.00  0.00
1 1
0.74  0.74
1 0
0.74  0.00
2 2
1.48  1.48
! 0
0.74  0.00

Chi-square: 36.31

Degrees of Freedom: 15
C-coefficient: 0.488
(Excluding missing data cells)
Column 9
Highest Level of education
Sorted by all cases

0 1

0 6
0.00 4.44
0 5
0.00 3.70
4 4
2.96 2.9
12 8
8.89  5.93
0 0
0.00  0.00

2 3

Missing  None Adult L Primary

Missing data 0 0 0 0
0.00 0.00 -=0.00 0.00

Tanzanian 0 0 1 0
0.00 0.00 0.74 0.00

Kenyan 5 2 15 23
3.70 1.48 1111 17.04

Ugandan 0 1 0 0

* 0.00 0.74 0.00 0.00
Other 0 0 0 0
0.00 0.00 0.00 0.00

N 5 3 16 23

% 3.70 2.22 11.85 17.04
Chi-square: 27.97 A

Degrees of Freedom: 15
C-coefficient: 0.421
(Excluding nissing data cells)

4
Seconda

5
Univers

1

Column §
Age
0

1

Column 6 )
Marital Status

0

1

2

183

Column 9
Highest Level of education

Sorted by all cases

0 1 2 3 4 5 6 N

Missing  None Adult L Primary Seconda Univers Answer %

Missing data 0 0 0 0 0 0 0} 0
0.00 0.00 0.00 0.00 0.00 0.00 0.00} 0.00

19 years and under 1 0 0 1 0 1 0 3
. 0.74 0.00 - 0.00 0.74 0.00 0.74 0.00 2.2

20-29 3 2 4 8 49 4 0} 70

2.22 1.48 2.96 5.93  36.30 2.96 0.00] 51.85

30-39 0 0 7 10 22 3 1 43

0.00 0.00 5.19 7.41  16.30 2.22 0.74} 31.85

40-49 1 0 2 3 6 0 1 13

0.74 0.00 1.48 2.2 4.4 0.00 0.74} 9.63

50+ 0 1 3 1 1 0 0 6

Chi-square: 38.55
Degrees of Freedom: 20
. C-coefficient: 0.478
(Excluding missing data cells)
Column 9
Highest Level of education
Sorted by all cases

0 1 2 3 4 5 6 N

Missing  None Adult L Primary Seconda Univers Answer %

Missing data 0 0 0 0 0 0 0} 0
0.00 0.00 0.00 0.00 0.00 0.00 0.00] 0.00

Single 2 2 2 3 50 6 0 65

1.49 1.49 1.49 2,24 37.31 4.48 0.00; 48.51

Married 2 1 8 17 25 2 2! 57

. 1.49 0.75 5.97 12.69 18.66 1.49 1.497  42.54
Separated/Divarced 0 0 3 0 0 0 0} 3
0.00 0.00 2.24 0.00 0.00 0.00 0.00; 2.24

Widow/Widower 0 0 0 1 2 0 0, 3
0.00 0.00 0.00 0.75 1.49 0.00 0.00} 2.4

Answer Refused 1 0- 3 1 1 0 ! [

N 5 3 16 224 78 8 2 134
3.3 2,24 11.94  16.47 58.21 5.97 1.49; 100.00

Chi-square: 59.92
Degrees of Freedom: 20
C-coefficient: 0.563
(Excluding missing data cells)
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Colunn 9
Highest Level of education
Sorted by all cases

0 1 2 3 4 5 6 N
Missing  None Adult L Pri i
eoboan 40 rimary Seconda Univers Answer 4
Collapsed with column/s 11-11
Languages used commonly
0 Hissing data 4 1 3 14 51 4 . 78
i . 1.48 0.37 ° .11 5.19 18.89 1.48 0.37, 28.89
1 English 4 0 1 7 50 6 2 70
1.48 0.00 0.37 2.59 18.52 2.22 0.74) 25.93
2 Vernacular 1 2 13 9 20 2 1) 48
) ) . 0.37 0.74 4.81 3.33 7.41 0.74 0.37) 17.78
3 Kishwahili 0 3 15 16 33 4 i 7
0.00 1.11 5.56 593 12.2 1.48 0.00] 26.30
4 Answer Refused 1 0 0 0 2 0 0 3
!
0.37 0.00 0.00 0.00 0.74 0.00 0.00} 1.1
5 Other 0 0 0 0 0 . 0 0 0
0.00 0.00 0.00 0.00 0.00 0.00 0.00, 0.00
_________________________________________________________ PO,
N 10 6 32 46 156 16 4, 270
% 3.70 2,22 11.85 17.04 57.78 5.93 1.48] 100.00
Chi-square: 31.89
Degrees of Freedom: 20
) C-coefficient: 0.383
(Excluding nissing data cells)
Column 9
Highest Level of education
Sorted by all cases
0 1 2 3 4 5 6" N
Missin None Adfult L Pri i
A 9 A Primary Seconda Univers Answer %
Language used in reading
0 Missing data 2 1 0 0 0 0 0 3
) . 1.48 0.74 0.00 0.00 0.00 0.00 0.00] 2.22
1 Klswahlll 0 1 14 17 18 3 0, 53
. 0.00 0.74 10.37 12.59 13.33 2.22 0.00] 39.26
2 Vernacular 1 0 2 2 10 0 ! 15
) 0.74 0.00 1.48 1.48 7.41 0.00 0.00; 11.11
3 English 2 0 0 4 49 5 2! 62
: 1.48 0.00 0.00 2.96  36.30 3.70 1.48)  45.93
Other 0 1 0 0 1 0 0} 2
0.00 0.74 0.00 0.00 0.74 0.00 0.00; 1.48
......................................................... pamssan
N 5 3 16 kg 78 8 . 135
% 3.70 2.22 11.85 17.04 57.78 5.93 1.48} 100.00

Chi-square: 72.96
Degrees of Freedom: 15
C-coefficient: 0.601
(Excluding nissing data cells)
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Column 9
Highest Level of education
Sorted by all cases

0 1 2 3 4 5 6 N
Missing  None Adult L Primary Seconda Univers Answer %
Column 13
Collapsed with column/s 14-14
Kiswahili trans. of Bible known
0 Missing data 3 2 8 19 55 4 N &
1.11 0.74 2.96 7.04 20.37 1.48 0.74)  34.44
{ Kuv 2 3 14 10 50 8 1 88
0.74 1.1 5.19 3.70  18.52 2.96 0.37)  32.59
2 HN 3 1 10 10 43 4 ! "
1.11 0.37 3.70 3.70 15.93 1.48 0.00] 26.30
3 Neno 2 0 0 b 6 0 ! 14
0.74 0.00 0.00 2.22 2.22 0.00 0.00, 519
4 Don’t Know 0 0 0 1 1 0 1) 3
0.00 0.00 0.00 0.37 0.37 0.00 0.37 1.11
5 answer Refused 0 0 0 0 0 0 04 0
0.00 0.00 0.00 0.00 0.00 0.00 0.00] 0.00
b Other 0 0 0 0 1 0 ‘ 1
0.00 0.00 0.00 0.00 0.37 0.00 0.00} 0.37
_________________________________________________________ o s
N 10 6 32 46 156 16 4 270
% 3.70 2,22 11.85 17.04 57.78 5,93 1.48) 100.00
Chi-square: 44.39
Degrees of Freedom: 25
C-coefficient: 0.455
(excluding missing data cells)
Column 9
Highest Level of education
Sorted by all cases
0 1 2 3 4 5 6 N
Missing  None Adult L Primary Seconda Univers Answer %
Column 15
No. of times reads Swahili Bible
0 Missing data 1 0 1 0 0 0 0, 2
. 0.74 0.00 0.74 0.00 0.00 0.00 0.00) 1.48
1 Tuice or less a month 0 0 1 1 19 5 4 27
0.00 0.00 0.74 0.74 14.07 3.70 0.74) 20.00
2 Once a week or less 2 2 7 4 14 1 0} 3
1.48 1.48 5.19 2.96  10.37 0.74 0.00; 2,22
3 A few tinmes a week 0 1 5 6 19 1 15 33
' 0.00 0.74 3.70 4.44 14,07 0.74 0.74, 24.44
4 Daily 1 0 2 12 21 1 0, 37
0.74 0.00 1.48 8.88" 15.5 0.74 0.00, 27.41
5 Answer Refused 1 0 0 0 5 0 0 6
. 0.74 0.00 0.00 0.00 3.70 0.00 0.00; 4.44
_________________________ e e e e S SR S SR m A
N 5 3 16 23 78 8 ; 135
% 3.70 2,22 11.85 17.04 57.78 5.93 1.48] 100.00

Chi-square: 34.3%
Degrees of Freedom: 20
C-coefficient: 0.459
(Excluding nissing data cells)
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Column 9 .
Highest Level of education

Sorted by all cases

0 1 2 3
Missing
Coluan 47
Trans. clear and natuarl
0 Missing data 1 0 0 2
0.74 0.00 0.00 1.48
1 Tk 2 0 2 4
1.48 0.00 1.48 2.96
2 HN 0 1 [ 5
0.00 0.74 §.44 3.70
3 Neno 2 2 8 12
1.48 1.48 5.93 8.89
4 Answer refused 0 0 0 0
0.00 0.00 0.00 0.00
N 5 3 16 23
% 3.70 2,22 11.85 17.04
Chi-square: 47.65
Degrees of Freedom: 15
C-coefficient: 0.522
(Excluding missing data cells)
Column 9
Highest Level of education
Sorted by all cases
0 1 2 3
Missing  None Adult L Primary
Colunn 49
Trans. with higher literary language
0 Missing data 0 0. 0 1
0.00  0.00 0.00 0.74
1 Kuv 4 3 16 17
2.96 2.22 11.85 12.59
2 HN 1 0 0 0
0.74 0.00 0.00 0.00
3 Neno 0 0 0 5

%370 2,22 11.85 17.04

Chi-square: 18.72
Degrees of Freedom: 10

C-coefficient: 0.360 A

(Excluding missing data cells)

4 § 6

None Adult L Primary Seconda Univers Answer

1 0 ]
0.74  0.00  0.00;
14 0 .
10.37  0.00  0.74;
33 0 04

4 5 6
Seconda Univers Answer

2 0 i
1.48  0.00  0.74)
44 5 11
32.59 370 0.74)
13 0 0!
9.63  0.00  0.00!
19 3 01

78 8 2
57.78  5.93  1.48

187

Column 9
Highest Level of education
Sorted by all cases

ie =

0 1 2 3 4 5 [
Missing  None Adult L Primary Seconda Univers Answer
Colunn 50
Trans. with good print
0 Missing data 0 0 0 1 1 0 1
0.00 0.00 0.00 0.74 0.74 0.00 0.74]
1 Kuv 2 0 0 7 21 2 1,
1.48 0.00 0.00 5.19  15.56 1.48 0.74}
2 HN 3 3 15 10 44 3 0}
2.2 2.2 111 7.41 32.5%9 2.22 0.00,
3 Neno 0 0 it 5 12 3 0
0.00 0.00 0.74 3.70 8.89 2.22 0.00;
......................................................... fommmmmee
N 5 3 16 23 78 8 21
% 3.70 2,22 11.85 17.04 57.78 5.93 1.48,
Chi-square: 18.17 ‘
Degrees of Freedom: 10
C-coefficient: 0.354
(Excluding missing data cells)
Column 9
Highest Level of education
Sorted by all cases
0 1 2 3 4 5 [
Missing  None Adult L Primary Seconda Univers Answer
Column 53
Trans. for new Christians
0 Missing data 0 0 0 3 4 0 0
0.00 0.00 0.00 2.22 2.96 0.00 0.00,
1 Kuv 1 0 7 7 0 1)
0.74 0.00 0.74 5.19 5.19 0.00 0.74;
2 HN 2 2 5 8 37 1 1
1.48 1.48 3.70 5.93  27.41 0.74 0.74;
3 Neno 2 1 10 5 30 7 0,
1.48 0.74 7.41 3.70 22,22 5.19 0.00;
_________________________________________________________ [
N 5 3 16 2 78 8 2
% 3.70 2.22 11.85 17.04 57.78 5.93 1.48)

Chi-square: 23.32
Degrees of Freedom: 10
C-coefficient: 0.399
(Excluding missing data cells)



Column 58
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Coluan 9 .
Highest Level of education

Sorted by all cases

0 1 2

3

4

5

6

Missing  None Adult L Primary Seconda Univers Answer

Bad thing about KUV

0

1

2

Missing data 1 0 2
0.74 0.00 1.48

None 0 0 1

- 0.00 0.00 ~ 0.74

Hard to understand 2 2 9
1.48 1.48  6.67

Grammar 1 1 1

0.74  0.74 0.74

Language 1 0 2
0.74 0.00 1.48

Small prints 0 0 {

Chi-square: 35.35
Degrees of Freedom: 20
C-coefficient: 0.497
(Excluding nissing data cells)

7
5.19
5
3.70
2
1.48

13
9.63
6
4.44
22
16.30
24
17.78
8
5.93

2
1.48

135
100.00



