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ABSTRACT

The aim of this study was to investigate the pkaygd by television as
perceived by the people who live within the pretwicNairobi It attempts to find out
the implications that this perceived role of tetgon as a medium of communication
might have on the proclamation of the gospel

It was a descriptive study that was done by usiogetd and open-ended
guestions designed to gather relevant data onigwang of both commercial and
Christian television programs, motivations for vy televisionand viewing
habits. The instrument was administered and soigedvdata for analysihe
gathered data from respondents together with quoresing interpretation provided
answers to the research questions that were aBksdd on the research findings
possible conclusions and recommendations were mastake holders within church
and para-church organizations on the utility oévedion media for the purpose of
preaching the gospel

Findings of this study showed that most Nairobiasch both commercial
and Christian televisiorResearch data showed that people in Nairobi turn to
television for its capacity to inform, educate @amdertain. Most respondents are
motivated to understand and learn how to cope thigir changing society and
lifestyle. Others desire to watch TV to get a lméliperspective on moral and political
issues. The church remains the place most peopl&@wather go, and most people
will not watch Christian TV programs instead of mgito churchStrong, healthy
families are important, and many respondents siragd’VV can function to help
uphold the traditional family and the biblical cept of family valuesin particular,
they are not attracted to the prosperity doctrine

TV plays an insignificant part ithe shaping of attitudes and ideas to many
Nairobians, but they suggest that TV might playaplimentary role to the Church
For this to be achievable, both producers and vieweed to hold the medium up to
standards of spiritual, moral, and artistic intggri
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CHAPTER ONE

INTRODUCTION

Some Churches and Christian organizations baskdinobi, Kenyds capital
city and a fast-growing metropolis, want nothingltowith televison. They associate
this medium of communication with show businessl consequently accuse
televangelism of hiding the religious commitmenttsfministers, and of reducing
viewers into passive spectators of dishonest meligdther Christian leaders and
organizations havéowever, identified themselves positively with tioée of television
as a means to persuade people to accept Chrigtiagdrd and Savior

The question may be askddoes religious broadcasting do any gead
response to this questisome church leaders and religious organizatiodNainobi
clearly think soFollowing their positive dispositigithese leaders invest huge sums of
money in hiring of airtime or in purchasing frequess of their own so as to proclaim
the gospel through televisiohhe discussion about the functjqtace and role of TV
in the context of Nairobi will probably continue teveal sharp divisions and
commotion within the ChurclA deliberate attempt needs to be made to findfoarn
individual viewers living in Nairohithe mediurts specific and characteristic furan,
as they perceive.it

This study intends to investigate the role or p&ayed by TV as a medium of
communication from individual viewers within Nairiol definite statement about

their perception of the function of TV arising frahis study is likely to lead to a






better understanding of TV, and solid generalizedifor stakeholders in both
Christian and secular institutiarihe researcher hopes that a generalized description
of TV's role might suggest certain implications for eaisgn that may ast, for
those groups that wish to harness its potentiahi®isake of proclaiming the gospel
in Nairobi
Background and Setting

Media reports in Nairobi indicate that the registidced with an increasing
selection of TV channeland Christian organizations are getting more inedlin
this form of communication. TV is widely used fbetpurposes of entertaining
informing and selling of products and services @anithe last ten years or so
significant changes have taken place In Nairoli hlaae greatly influenced
communication through this mediuifhe advent of satellite communication and
cable TV has transformed the globe into a neightbmdhwhere ideas and norms are
instantly relayed from one global location to amutht becomes increasingly
necessary to see Nairobi as a part of an ever-wideobal village

Audiovisual media in this global society have bdescribed by some as the
most effective communication tools ever developgtilbman ingenuity, and the most
appropriate in the process of calling others taithfcommitment (Sarno 198¢xi.).
Ronald Sarno represents scholars who visualiagraylbond between modem
communication and religion, sighting that visualdaage expresses the whole range
of human emotions, has exciting appeal and surpadlsether forms of
communication in its ability to touch the heart atmdw concrete experience in life

Malcolm Muggeridge represents scholars who bittellgrge TV as demonic
devoid of the capacity to communicate what is tatind realand a representative of

the Big Lie (Sarno 1987, 89puentin Schultze and John Stsirike the middle



ground Schultze observes that, "Television can be usegbtify God and serve
mankind if there is a clear sense of its role" (#de 1992, 13)John Stott argues that
"Mass media will reflect the values of the gospaind when Christians strive to
drastically reform contemporary programming” (asted in Sarno 198230)

This researcher feels that it amounts to a failugcknowledging truth if
evangelicals hold fast to either side of the onga@ontroversy without lettingtruth
to lead wherever it mayAll truth is God's truth, and our responsibilitytecsallow
the "chips to fall wherever they may". Evidenceiwksa from critical but honest
examination of hard data obtained from interviewandinary Nairobiansot their
leaders, will help address the questienTV a diabolical invention, a social evil, an
organ of show business, or a God-given and pewerful breakthrough in human
history?

Statement of the Problem

This study is intended to gather responses fromol&ins that would be
illustrative of viewers' understanding of televisgrole as a medium of
communication

Purpose of the Study

The purpose of the study is to provide certain iogpions that will be relevant

for the church that wishes to utilize television flee purposes of evangelism
Significance of the Study

It is hoped that a clear, extensive, analytical badnced understanding of
what Nairobi people consider as the role of telenisvill assist church leadership
and viewers alike to be more discerning in the& ofsthe mediaAn in-depth

description of viewer attitudes, perceptions amwmg patterns for both Christian
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and commercial television may greatly assist chigadership be in step with this

medium of communication as they plan strategiegWngelism in Nairobi
Research Questions

This inquiry will attempt to answer the questioissed below

RQ.l. Do Nairobians watch commercial television programs?

RQ.2. Do Nairobians watch Christian television programs?

RQ.3. What are the television viewing habits ofNairobians

RQ.4. What motivates Nairobians to watch television?

RQ.5. What implications for evangelism arise from Nairpboplés perceived role

of television?

Research Hypotheses
In the response to the research questions, sonwheges are generalized
We are likely to find that
1. Nairobians watch television for its instantaneoajgacity to communicate ideas
2. Television plays a significant part in the shapafigpeoplés attitudes and ideas.
3. Television may serve evangelistic purposes whedywers and viewers alike hold
the medium up to standards of spiritual, moral, antidtic integrity
Assumptions Made
The Research supposes that skillfully produced fdgmams attract captive
audiences, and function as communication toolbaps ideas and lives
Furthermorethe study presumes combination of wholesome progjieamd skill-full

programnung appeals to viewers, irrespective ofthdrecontent is secular or

religious



It is the researcher's guess that most people &gtshing television when
they are relged, and that thes@eaK hours are suitable to air material gamg an
evangelistic appearlhis is assumed to be so since peak hadlas time when on-air
broadcast traffic enjoys optimum viewership playharacteristic part at addressing
people's hearts and minds

Limitation and Delimitation

This study is not about technical television prdguctechniques or
procedures, and neither is it about standard besi@mngineering for transmissidn
is not about church planting or factors that infice church growtht is does not
dwell on disciple makingdout it will attempt to discuss the place for diseghip in
the body of Jesus Chridthis study is about the perceived function of tediew and
how the understanding of its role might have certaiplications on evangelism

Definition of Terms

1. Globalization A relatively recent phenomenon having to do witbremmic
developments, changes in world communication anghsieand the ceaquent
imposition of a new monoculture and a new set diesmon most societies
2. Mission The proclamation and sharing of the Good News @fgbspel by word
deed prayer worship and everyday witness of the Christian-ifiee whole church
bringing the whole gospel to the whole world (Bo4€98 10).
3. EvangelismThe proclamation of salvation in Christ to thoseovdo not believe
in him, calling them to repentance and conversimmouncing forgiveness of sin, and
inviting them to become living members of ChHagarthly community and to begin a

life of service to others in the power of the H8Iyirit (Bosch 10).



4. Television Languagé&:he range of attitudes, behavior and words comnaitiedt
through the media of television.

5. Television productionfhe deliberate arranging or editing of video, soand
effects in a creative manner so as to packagewrsgquently present them as on-air
broadcast products

6. Television The use of television medium to communicate messagd ideas to a

viewing audience



CHAPTER TWO

REVIEW OF RELATED LITERATURE

I ntroduction

The term*TV' in this study will not be limited to the receivisgts in
people's homes, but will be used to mean the usdefision medium to
communicate ideas and messages to a viewing awdWtecneed to take into
consideration that TV is much an art as well asrsz, and that proper use of TV
will likewise call for talent that is geared to rolatits creative componentBalent,
creativity and imagination are not found insideaanera, microphone or video
recorder, but the user through practice and hamtt sapplies it Therefore, effective
use of TV requires a team operation of skilledststicrafts peopl@roducersand
skillfully coordinated programming

Overview of the Chapter

TV's assessment as the "god of the common manangdis oracleand
the principal source of his neyand entertainmeh{Schultze 199218), must inform
evangelicals that the power of the medium requeregmous responsibilityrhe
responsibility for evangelicals is not to let tegon function as a "mirror for man to
see himself merely as he is and to maintain hinseHlat image, but to exhibit the
image of man as he can and should be" (SchultgeSL8h a responsibility lends
importance to this studyAmerican television, now available in Nairobi a¢ thush of

a button has suffered considerably because of a linkagedsstVChristiari and



"evangelistic" (Schultze, 18Vhen they assumed the primary purpose of TV is to
convert viewers to Christ openly, evangelicals BAUronically createdtheir own
broadcast ghettos that hardly attract non-belié&shultze, 18)Recent remarks by
an American lecturer at Nairobi Evangelical Graduathool of Theology (NEGST)
suggesting that Nairobi is merely receiving the thegs of a dying enterprise
strengthen this argumefdthis is a mistake the evangelical community in Niair
need not repealronically, the same faculty has rightly observidttthere may be
many in Nairobi who are struggling to eke out anlgy but a television set will still be
found in most of their homes

The dismissal by some Nairobi church leaders o&a§\a satanicigpmick is
naive since the industry continues to thrive arildiémce some Nairobians. Similarly,
desire for inclusion into mainstream society, dmeltiew that Christian TV needs to
be reduced taissionarytelevision needs to be taken through a validatioggss. A
"Redeemed" television is likely to reach otherwrssgccessible people, the so-called
shut-in community, and provide them an opportutatiocate salvation in the cross

of Jesus Christ

Nairobi people, irrespective of their religious gsions or secular
backgrounds, are best suited to bring clarity eiflsue of television's legitimate role,
not the mere speculations of commentators, semulasgrooms, eager televangelists
or even parish priests - however sincere and viéuabir views might be. Schultze
view underscores the significance of this study

There is much more commotion than clarity aboutntieelium and its
legitimate role in the society and the churEhe time has come for a
fresh look at the most popular mass medium in tbedditoday As we
take this fresh look at TV, there is need to daiih biblical eyes
(Schultze 18).



The Church and Media: Quality Counts

To illustrate the extent of the absence of quatigndards in our continent
688 films and videotapes concerning Africa werdwatad by the Aican Media
Center at Michigan State University (University Miiims International1986).
Only 6% of the evaluated tapes were given a summeaajuation of excellent when
measured in terms of technical qualggund narration, commentayand
photography. This must tell us something aboukthé of programs that wind up on
most of Africa’s screenscluding those television screens of Nairobidnkewise,
these phenomena must also suggest to us the imipdct material toviewers in
terms of their attitudes and viewing habits towardmegrown TV productian

The Church in a Global Village

The TV menu for those living in the Nairobi area @wever drastically
changed in the last ten yeaadfactor largely due to globalization. It seems$hagigh
the ancient dream of making the world one is finbcoming a realityThe globe
seems to be becoming a very small place where paoplifferent parts of the world
can share technological developments (Matthey 1889@,Nos 348349) The Cable
News Network (CNN)Sky News and Reuters can beam their signals irestaatisly
from their centers in USA and Europe to Nairobieria This study anticipates
Nairobians to have experienced significant chamgdis in their attitudg, viewing
habits and overall perception of the role of televisiortheir community and
individual lives as a result of this development

Global electronic communication tools can be usedfiman progress
Recent scientific and medical discoveries can laeeshglobally and instantaneously.

Human progress is made more visidl¥ has been useful in creating a more
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transparent and open world, for disseminating imétton on abuses of human rights
and the crimes of dictators (Matthey 348/349). ABeems to agree with this idea

when he writes:

Political corruption and industrial crime are nader withheld from
view. TV has undermined our ability to mythologize outies) to hide
the truth. In short, TV has stripped us bare (All®y7,17).

Alley qualifies his observation by arguing that T&s told the truth while
authority figures - parents, the law, the Churtlave veiled the truth. In assuming,
or more correctly usurping the role of an altern@eent, TV "may have aided in the
creation of an environment in which children wigitén, but will not be told" (Alley,
18). The potential of the medium to communicate diresiguld make it abundantly
clear to those who are realistic that families nexgand vision, and open themselves
to new influences (Alley, 19).

TV has clearly played a part in helping people'semoents and churches
throughout the world to network efficiently, yethias likewise played an active role
to assist racist, criminal and propaganda groutbshegr ideas Audiovisual messages
can either be used to serve mankind and bring dhoutin progress, or they can be
hijacked to serve the interests of groups bentvin Matthey underscores the

effectiveness of TV when he notes

Images are preferred to words and have greatercingpepeople in
terms of advertising, promoting or conveying batluths" and
"goods" (Matthey 348/349).



The Church in a Changing Socleb ="x

By its nature TV is constantly changing and its ripple effeate enormasi
(Alley, 1S). In Kenya, TV has graduated from its role as tigvernment's propaganda
mouthpiece to a highly commercial ventuigelling anything from condoms and
liquor to- yes- gospel claimsin the past decade Nairobi has come under the
influence of this changing natym@nd this is a significant feature the church in
Nairobi cannot afford to overlools TV changes and assumes a more secular and
commercial approach, the society seems to reflethaanifest those charge
through gigantic and numerous billboards that etress to the fact

From the researchsiperspective, urban growth, high population growth

inflationary forcesan economy that is hardly growirggovernment that is over-
bloated but inefficientand a church that is still struggling to be relduan
Nairobians are bringing about these changes. Inddezlchurch herskthe mrror of
this economism” (Short&& Onyancha 1997, 560, the important factor is how the
church in Nairobi will adapt to changes taking plat her contextPresentlythe

crucial factor in the Nairobi context seems to lw®@pulsion to help people to cope
more effectively with both personal and social @ernrhe church Wl only help
Nairobians to cope with these changes by deepéhéigunderstanding of how men
could respond to.it
The Church's Inescapable Responsibility

Church leadership needs to understand the ratdiegation of change so as
to come to terms with the potential of TV (as aaragf change]. Simply put, it is
important to know what change TV has brought sgcatd how people are coping

with it before the Church embarks on a full-fledgéctegy offV evangelism

0030356
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Since TV is a medium of communicatigood to turn to some experts in modem
communication theory in order that we glean helpiats to help us find the locu$ o
change.

Gleaning from Modern Communication Theorists

Communication: Definition and Essence

First, let us come to terms with the essence of commuaitakthe Latin root
for the word"communicatiof (communicarejneans;'to sharg, or literally, to
"make commoh(Schultze 21). It has the same root ‘@ammunism (having
property "in commo?) and "communioh(having the sacrifice of ChriSin
common" as we celebrate the sacramé&thultze notes

Christianly speaking, communication is first of #lé process of
creating and sharing a Christian culture on e&¥é do this by using
symbols including words and imagewhich convey meanirig
(Schultze, 22)

Television Communication and the Church

Communication is central to practically everyththgt we do - workplay;,
worshp - and not only to explicitly persuasive activstielowever contemporay
notions of communication are greatly influencedtwy practices of advertising and
public relations, which have made "communicdtiand”persuasion” nearly
synonymousThe church has increasingly imitated the modem comaoation
theories of modem business, and has adoptéohasipulatio mode of
communication because it fits well with the empbasi the Great Commission
(Schultze 22).

The idea of communication seems to be shifting ftbenidea of sharirg" to

the concept ofcontrolling'. It is also lamentable that this has led to the peopuaew
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The idea of communication seems to be shifting ftbenidea of "sharing"” to
the concept ofcontrolling'. It is also lamentable that this has led to the papuew
that communication is mere transmission and regepthe sending and receiving of
messages. Any communication that furthers'&woderests in this world is Christian

in the sense that

Communication and culture are witnesses to theajemideast they
shouldbe "Christian television includes far more that telegelists,
gospel music programs, and conversion dramas.dnmmore than
persuade people to accept Christ as Lord and Sthaoigh it certainly
includes that (Schultze, 22)

McLuhan's Views on Television Communication

Marshal McLuhan, hailed by some as the new spokeshtne electronic
age, has traced the shaping of society by the tioreof print media and the
revolution brought by TV, radio ands fillle poses the questioh/Vhat will be the
new configurations of mechanisms and of literasythese older forms of perception
and judgment are interpenetrated by the new eteagie?" then insists that ttiehe
Medium is the Message" (McLuhan 1964,23-3b)other wordsit is not enough to
look at what a medium wfficially being used to sayts existence communicates
some message and leaves out others. David PodgrdjinMedia and Mssage: A
Resource Book on the Use of Media in Televigiahlished by the International
Christian Media Commission, pushes the point euethér

In any media communication, what seems to be tha statement is
often less significant than what is communicatedther, non-verbal
elements. More is said than what is spokecolors clothes, how you
point the camerasort of questions you ask, and many other factors
have something to say as welDften the media use these hidden
levels of meaning to communicate much more powgrtban they
would with words alone (Esayas 1939).
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Smith's Views on TV Communication
Donald Smith approaches the communication issus fhe point 6 view of
creating understandingle observes that

TV has greater power than radio for many commuiviegiurposes
but it too is limited by inability to utilize tadé and olfactory signals-
two of the most emotionally potent ways of commatiam” (Smith
168)

Smith also questions the possibility of immediaedback, or full feedback, and
suggests that without some idea of how the messdmging understog@ne cannot
send corrective signals, and the total processdehed He submits that it is not
enough to assume that if the signals are beingvesttethe message is being heard
His view is that volume does not ensure understenmith, 168)As if to lend
Smith some supparClive notes

One of the dangers in using this modem means ofraamcation is
that you can even unconsciously think that of ftseVill produce
conviction of sin and the miracle of the new biotha person’s life - it
won't Make sure that you pray much about its use - ity faaybe you
should pray more (Clive 198B).

Muggeridgés Views on TV Communication
Schultze quotes Muggeridge as saying:

TV has greatly interfered with communication betweeen. It has
distorted it deflected it - making it on the one hafr@m the Devil' s
point of view advantageous in that it facilitates deceptaomd on the
other, making it the more difficult to communic#ét@se things that
are true and real (Schultz).

This view is supported by Owensho asserts that TV cannot "catch redlayd is
understood as capable of communicating only diyéegbprehended, unmediated

experience (Schultze 25)
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Television Communication: A Balanced Approach
It is not all despair for Smittand this researcher tends to go along wish h
view. Smith suggests that the purpose of broadcastssisengthen and supporieth
church that is doing the work of Jesus Christ whitesbould be done-among people

where they live and where they work (Smitfi0). Smith further observes

God is certainly using the electronic media for pheclamation of his
grace and glory as you see it in the face of JEsuist The electronic
media can never be a substitute, however, forata congregation
(Smith, 170)

Smith concludes that the gathering together oklelis in fellowshipas
encouraged by Apostle Paul in the Epistles, isakieswhen churches utilize media
such as TVA Sunday bulletin of one of Nairobi's churches cags his point whert i
carries an admonition that no television tube ca@m Bubstitute for gatheringith
fellow believers in corporate worship

A pattern seems to emerge that forewarns s "unrealistic to believe that
TV will be either all good or all bad" (SchultZgh). Thus it brings us to thelpce
guided by modem communication theorists such asudah Quentin Schultze
Bobby AlexanderRonald Sarno, Donald Smith among othérat we entertain the
thought that redemptive TV is part of our vocataaimage-bearers of God/hat is
clear is that TV is a combination of technology aondial institutionIn order to
redeem ittherefore we must keep both ends at creative tension
Bobby Alexander's Findings

Bobby Alexander carried out a survey in the USAnsstn May 27th and June
3rd, 1990, whose research topic Wwadevangelism Reconsidered: Ritual in the

Search for Human Communitywas a survey for view&r general attitudes towards
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televangelism, their motivations for watching, th@ewing habits and the extent to
which viewers patrticipated in the prograrfie used a self-administered eight-minute
guestionnaire, where the questions were put tersaéind their responses recorded by
standby telephone operators

This research builds on Alexander's in the seresebibth researchers aim at
arriving at a definite statement on what peoplesaier as the role of television
However, Alexander's target population was the eoradive Christian audience in
the USA, whereas this research will include thgi@lis and secular in present-day
Nairobi-Kenya-Africa Every one for whom Jesus Christ diadd who is currently
living in Nairobi will be a potential respondent

The aim of Alexander's study was to find from Viesverhether they
considered televangelism biblical, in God's plad aoceptable as an approach to
gospel proclamatiarspecifically he identified for his survey Robertsof®0 Club,
Falwell'sThe Old-Time Gospel Hougwaggart'simmy Swaggarthe Bakker's PTL
Club,andThe Jim and Tammy Show.

From his findings, Alexander drew some generaloretj whichl am
cautiously willing to consider as grounded thedfg.found out that Christian
community is Televangelism's new theme for the mioamel that human community
is its unstated emphagilexander 1994, 161He also found out that Televangelism
could not satisfy either interest completely, givea indirectness forced upon the
communication and interaction among viewers byntieglium

Alexander also found out that Televangelism dogésatow conservative
Christians to embody community with one anotheerethough it helps to create a

sense of community among them (Alexander, 18&)states that the prominence of



17

television ministers together with the authoritargructures of the TV ministries
placed limits on Televangelism to create commuartong its followersAlexander
concluded, howevethat Televangelism remained attractive for the esisd
conservative Christian viewers scattered acrossdhatry that find in it the support
of sister and fellow Christians in the extended oamity of conservative Christians
Alexander's study is significant to this invest@agince it articulates the unfolding of
the ongoing social drama of tension and confli¢tvieen Televangelism's Christian
viewers and promoters on one side, and secularstneam society on the other side

The trend towards globalization makes his findigigmificant to Nairobians
since this tension and conflict is in my opiniontpa their daily lives - thanks to
satellite technology. Alexander's findings probedn answer to the question: What
is the church's specific privilege, and how doethme content, and communication
come into play? Let us attempt some discussiohamext section.
The Church's Specific Privilege

The church has the specific privilege and mandatigness to Jesus Christ
crucified and raised, call people to follow him ganh the disciple’'s movemernithe
church is called to express Ge@dwn dynamic of unity in diversity in her communit
life. The church also needs to express '&tme dynamics through her service to the
world in the struggle for peace, justice and thedrnity of creationWitness and
service are primary responsibilities of the lodalich, and in the specific context of
the church in Nairobi, no other organization isatap to contextualize the gospel
than the churches in the area.

As noted earlier, the church in Nairobi exists witthe context of change

and she must maintain herself in forms that are fnée solution suggested by many
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Isto use contemporary strategies without compromisotg her message and
purpose. The privilege of the church in Nairokiagranslate Good News to new
generations. She must embark on her mission wétieity and originality m a
postmodern world whose societies are heavily imibeel by TV

In order to serve the Nairobi community effectiveéhe church needs to
understand the role of television, not from théisteowners or franchise bearers in
the case of the foreign signals, but from viewbesrtselves. Only then can she clearly
discern the implications to television evangeligm.the managing director of a
newly launched radio station in Nairobi said retyeint a televised intervieyonly
research-based media stations have the hope aigéneir audience's felt needs and
interests. This investigator is convinced thatdherch of Jesus Christ is called to do
nothing short of that
Evangelistic Methods under Scrutiny

David Gustafson has written an important articléedd'Creating and
Critiquing Evangelistic Methods", and his premisaimply that changing times
demand new methods (Gustafson 1997). It is thisstigator's intention to adopt
some of Gustafson's criteria for this stu@ystafson beckons the church to replace
outmoded methods of evangelism with methods tleatarrentrelevant and
practical He also calls for innovation, which he explainpagybacking on the ideas
of others sharpening and refining methods to particular cdasteHe also suggests
that the church should strive for excellent methaas not settle for sub-standard or
average ones - to avoid imprecision and ineffeotgs

This researcher finds Gustafson's criteria foryag evangelistic methods

[television being one] useful for this study whee time came for making
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suggestions and recommendations, and drawing afusions He insists that
evangelistic methods must pass a biblical test

First, a method must serve the biblical mandateadke disciples and be
consistent with biblical teaching; holding varialsctrines in creative tension
(satisfying each without compromising any). Secdhd,theoretical test has to do
with drawing upon related disciplines (communicaticultural anthropology,
sociology, education ejcthat integrate knowledge that supports bibliealching
without contradicting itThird, the practical test mainly has to do with ethods
workability in a real world, while the ethical tagtderscores that effectiveness is not
the decisive test, but rather biblical teaching is.

Gustafson suggests that the questilmes it workMust be accompanied by,
Is it right? The scholar considers the principle that endsfjusteans to be unsound,
irresponsible and unsuccessflihis study was intended to gather data on péople
perceptions on the role of TV, so that these w@si¢d be examined and conclusions
drawn on television's role, and implications in thiéization of this media for
evangelism
Communication: Some Concluding Remarks.

Let us attempt to be realisti/e need not blast TV because of what we do not
like about it It is equally unwise to use the medium thoughtiesss is the habit of
some in Nairobilnstead, we need to find what beneficial role TVi ptay in society
and in our personal lives - especially since nasabout to disappear from our lives
as a society. Television cannot be all things tpedple it has its own limits as well

as its own potential good (Schultze, 36).
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It remains our responsibility to note the cultuaat spiritual dangers in the
use of TV be wary of the unreflective triumphalism of muchGifristian TV, ad
move on past the despair of TV critics such as Mudge and likewise past
televangeliss inflated optimismThis will by no means be an easy tasid
Christians will have to make some difficult judgrtefrom the findings ofhis
research, similar perhaps to those that televastgeti the USA made following

Alexandels conclusions.



CHAPTER THREE

METHODOL OGY

This is a survey research aimed at understandmgolke d television &
perceived by Nairobians, and what implicationsrtagitudes motivations and
viewing patterns may have on evangelism. In theptér, the researcher will explain
the procedure for data collection and analysis

Basic Research Design

Anderson states that survey research collects wétsamns on the
characteristics of categorical entities - kindpebple, performances, content and the
like, and its intent is to explain those charastess, their nature, and, often, the
relationships between them (Anderson 1987, Ag¢ording to Best, this kind of
inquiry is concerned with conditions or relationshthat existopinions that are held
processes that are going on, effects that are mtyidetrends that are developing
(Best and others, 93)he purpose is talescribe systematically the facts and
characteristics of a given population or area tdrst, factually and accurately

Anderson further clarifies that:

Survey research examines things as they stand wtithient to effect
some outcome. It can be seen as a passive (narptig)
examination made by an outsider looking in. It ¢cdess a whole
population of a class or a representative samplleatfpopulationand
applies some system of measurement to determieetsdl
characteristics of that class (Anderson,. 98)

21
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This study begins with the covering premises ofsbock of knowledgeand
motivations for inquiry are raised at those poimteere this knowledge is shown to be
inadequate (Anderson 198I714). In order to reduce that inadeqyaa proposed
addition or refinement to that knowledge is posethe form of hypotheses (Anderson
1987 114) From here, the researcher develops an instrumeyather sufitient and
accurate data that will guide to some trends arsdipte generalizationhe area of
interest is to generate what might be called ampted theory

Population

The total population of this study consisted ofpabple living in NairobiThis
Isan area covering the entire business district,eattehding outwards to Ruiru
EmbakasiLimuru and Ngong. For locating the Nairobi areak@mya's mapand the
position of Kenya on the African continent, lookAgipendk "B". Definitely, the
researcher would have no guarantee to select el@ment of this population for
interview. The logistics of going to over four nolh people inhabiting Nairobi being
simply unmanageahl&his meant working with a subset of the total popatativhich
was an estimate having characteristics of thegoymilation, not the true population

Sampling
The norm in behavioral sciences is heterogenaiy,this informed my attempt
in drawing a sample that contained essentiallysdmee variables as the population
Upon consideration of the target population totoeied there could not be enough
time and funds at the investigdtodisposal to launch a full-scale census studthat
case suitable parts of the population that have almbsha characteristics of
Nairobians were chosen, and this helped to lereba-accurate basis to the

summariescorclusions suggestions and recommendations of thisystud
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The target population feU on the broad categompnefunspecified population
meaning that all members of the population wouldnezessarily be recorded in any
register (peter 1994, 70)he sample selected from an unspecified populasion
normally achieved by the method commonly knowrhas mon-probability" sampling
(Ibid. 71). The type of non-probability sample adopted thas'quota samplirig
which can simply be geographical ungg. municipalities or housing estates (lbid
75). The investigator therefore sent questionnairedyfand equitably distributed, to
the main districts of Nairobi - Eastlands, Westlgrslouthlands, and the Karen-
Langata area

According to Moser and Kaltgithis method has three advantages -,fits$
less costly; seconthe non-responsive rate is low since it becomestieeviewels
responsibility to choose the sample elements atalromterviews while it further
saves the main researcher the headache of elakarafding and third it is the most
time saving (quoted in Peter 199%5).

As concerns sample size, the researcher was ghidgee cognition that in
heterogeneous human populations, too small a samiglg leave out some significant
variables while too large a sample might be diffito manage. The investigatdully
aware that the sample size gets proportionatelyisnees the population gets larger
chose a small sample size of one hundred inform@htspurpose and merit of this
choice was that small samples are more approgaate depth studies where eliciting
or evaluating behavior is involved (Isaac and Malhk979, 147) such as television

viewing habits
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Instrument Design

Information was gathered from the population by afse quetionnaire
(Appendix A), focusing on what people perceive éale role 6TV, their reasons or
motivations for watching and their viewing habifsie questionnaire consists of both
closed-ended items (for the purpose of quantificgtias well as open-ended items so
that motivesperceptions and opinions can be obtained freely.

The nature of the problem necessitated straightfoiviactual information to
be soughtHence a structured or standardized approach was anesgifichoice
However, since some complex and elusive questi@ne @also raised, the unstructured
approach proved to be fiuitfuThe fixed alternative (closed) items such, as (Do?)
etc have an advantaggreater uniformity and reliabilitfyeasy to code responses and
manipulate datéPossible disadvantage is superficialaytificiality and its forced
choice nature may irritate and threaten respondents

The open-ended items gave respondents a framésoenee with which to
react without placing any constraint on their reactSimilarly, they allowed
flexibility, depth, clarification and probing, adir that enabled the interviewer to
assess respondent's degree of sophistication amwddage. They also encouraged
cooperation and establishment of rapport; a fabtatrallowed unexpected reasons,
which may reveal significant information not anpiaied by the research design
However they were more time consuming and subject to bigisituencesSome
scaled items were raised for adding degree or ditmemot reflected in thexed-
alternative itemsThis was intended to provide a possible measurelegénerating
data whichwhen analyzedvould reveal empirical factén turn, these facts were to

be useful as eidence to verify or falsify the hypothesis
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Jury Procedure

While building the instrument, a jury of competant knowledgeable persons
went through every item of the questionnaire teeam relevance and clarityhis
was intended to help in the area of validity adhbdity . The framework for most of
the items in the questionnaire has been borrowed Bobby Alexander's survey
guestions and such acknowledgment is cited in Agigei\" . Clarity and relevance of
the open-ended items needed to be ensured sin@reajor alterations have been
made owing to a shift in terms of historic time aadtext

Pilot Testing

The questionnaire was scrutinized to ensure teatstwere clear and
understandablé he investigator exposed the instrument to fiveviddials who were
randomly selected’hey checked the flow of the questionnaire and nsadgestions
on how certain items could be stated with gredseitg. Corrections were made to
avoid ambiguity and repetitiveness wherever thesevidentified The process of pilot
testing ensured readiness of the instrument talberastered to the sample drawn

Administration of the Instrument

For the most part, the researcher personally adtensid the questionnaire to
informants. This provided the opportunity to expltie purpose of this studye
meanings of various items and also enter into rappith respondents

Method of Data Analysis

Quantitative (for closed-ended items) and qualigatfor open-ended items)

methods were used for data analysis. Items thatrdéte reasons for watching

television and viewing habits (closed ended) were qtetitely analyzegwhile items



26
that are meant to examine opinion, perceptionvaeding habits (open-ended) were

discussed from the free comments obtained



CHAPTER FOUR

FINDINGS AND DATA ANAL YSYS

The aim of this study was to inquire into the roleelevision as perceed by
those living in Nairobi, and to extract from res#afindings some trends and
subsequent implications on the medium'’s role iretrangelistic enterpris@he study
was peculiarly based on the Nairobi af@ata was gathered through a fqart
guestionnaireOne hundred informants received the questionnla@&eed on a non-
probability quota sampling method whose represemeta¢ss rested on the fabat
suitable parts of the population having almosthadl characteristics ofNairobians were
selectedEighty-six were able to give back their responddss chapter analyzes
questionnaires (collected data) to achieve thequarpf the studylhe five research
guestions formulated by the researcher also asdisé research purpase

Questionnaire Returns

Fifty-five of the 100 questionnaires were admimstkto informants by the
researcher's direct contact with respondétésmdpicked persons to whom the
investigator had explained the nature of this stadiyinistered forty-five other
guestionnairesThrough great effort and follow-upighty-six percent (86%) of
completed questionnaires were returitgims 1-5 of the questionnaire (Appexdi)
were designed to gather personal digens 6-11 were designed to gather data related
to commercial televisiaritems 12-2(P7 were designed to gather data related to

Christian televisionltems 21-26 were designed to gather data relatestong
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habits Items 28-30 were designed to gather data relatetbtivations for watching
television, and item 30-31 was designed to gatbergptions of the role of television
by Nairobians. Below is a table of returned andretirned questionnaires, and

tables that reflect responses, views, and opirebtise respondents
TABLE 1

RETURNED AND NOT RETURNED QUESTIONNAIRES

Category Frequency %
Returned 86 86%
Not returned 14 14%

Total 86 100
N=86
Analysis
Research Question I: Do NairobiansWatch Commercial Television?

This question is answered in items 6-11 on theteguresire It's aim was to
determine whether Nairobians turn to commerci&uision programs at allThe
researcher's intention was not to presume thabhiains watch television, but to find
out the kind of programming, if any, that they ttonKey areas were soap operas,
current affairs, comedies, and news bulletilso addressed was the duration
viewers spent on watching TV, and the main reagsamdoing so Table 2-5

demonstrates the responses ofNairobians on theanas question.

TABLE 2

NAIROBIANS WATCH COMMERCIAL TELEVISION

Respondents watch Frequency Percentage %
Commercial TV
Yes 77 8%3 %
No 9 1047 %
Total 86 100%

N=86
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Table 2 indicates the trend that 89.53% of Nainabaatch commercial

television, and only 187% responded "No" to the question whether theghvat
commercial TV.
TABLE 3

NAIROBIANS WATCH COMMERCIAL TELEVISION (A COMPARATNE ANALYSIS)

Respondents Watch Frequency %
Commercial TV
Soaps 53 3 %
Current Affairs 51 530 %
Comedies 74 865 %
News Bulletins 75 821 %
N=86

Table 3 indicates that out of the 86 informants28% watch news bulletins
86.05 % watch comedies,.6B% watch soaps and .89% watch current affairs.
Clearly, news bulletins are the most popular feegwf commercial television, and the

data reveals above average interest in soapsntaffairs and comedy programming

TABLE 4

COMMERCIAL TELEVISION: VIEWING PATTERNS

Commercial TV Every Time Most Time SometimesRarely
Patterns Aired Aired
Soaps 6 16 19 6
Current Affairs 5 16 24 4
Comedies 9 33 26 7
News Bulletins 15 41 18 3
N=86

Table 4 indicates that news bulletins are more |[@opa commercial televisign
with only 3 informants returning a response thaytharely watch news. It shows that
Comedies are more preferred to soaps and currantsatind that 41 out of 86
(47.68%) of Nairobians watch the news segment of coroiaeelevision "most time
aired" and 2®3% watch "sometimésFor all categoriesnore than 20% of

Nairobians watch commercial T\6ometime’s.
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Table 2 indicates the trend thatB%% of Nairobians watch commercial

television, and only 187% responded "No" to the question whether theghvat

commercial TV

TABLE 3

NAIROBIANS WATCH COMMERCIAL TELEVISION (A COMPARATNE ANALYSIS)

Respondents Watch Frequency %
Commercial TV
Soaps 53 663 %
Current Affairs 51 530 %
Comedies 74 865 %
News Bulletins 75 87.21%
N=86

Table 3 indicates that out of the 86 informants28% watch news bulletins,

86.05 % watch comedies, .6B8% watch soaps and 59.30% watch current affairs

Clearly, news bulletins are the most popular fesgwf commercial television, and the

data reveals above average interest in soapsntaffairs and comedy programming

COMMERCIAL TELEVISION: VIEWING PATTERNS

TABLE 4

Commercial TV: Every Time Most Time Sometime®Rarely
Pattern: Aired Aired
Soaps 6 16 19 6
Current Affairs 5 16 24 4
Comedies 9 33 26 7
News Bulletins 15 41 18 3
N=86

Table 4 indicates that news bulletins are more [aopn commercial television,

with only 3 informants returning a response thayttarely watch newdt shows that

Comedies are more preferred to soaps and currantsatind that 41 out of 86

(47.68%) of Nairobians watch the news segment ofroercial television "most time

aired" and 20.93% watch "sometimes". For all categomore than 20% of

Nairobians watch commercial TV "sometimes"
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TABLE 5

COMMERCIAL TELEVISION: VIEWING DURATION (PER DAY)

Response 1Hr 1-3 Hrs. 3-5 Hrs. 5-7hrs Over 7 Hrs
Commercial 28 41 9 3 3
Television

N=86

Table 5 clearly shows a trend in that 41 out o#668%) Nairobians spent 1-

3 hours per day watching commercial television58%6 spent 1 hour, while the least

number of people spent more than 5 hours on comah@rogramming.

Research Question 2:

Do NairobiansWatch Christian = Television?

This question is answered in items 12-20 and 2themuestionnaire that were

designed to respond to fthe aim of the question was to determine whether

Nairobians turn to Christian television prograifise investigator's intention was not

to presume that Nairobians watch Christian telewmisbut to find out the kind of

programming, if any, that they turn to.

TABLE 6

NAIROBIANS WATCH CHRISTIAN TELEVISION

Respondents Watch Frequency %
Christian TV
Yes 78 9070%
No 8 930%
Total 86 10M0%
N=86

Table 6 shows the trend that 78 out of 86 (90.6gof®&lairobians watch

Christian television program®nly 8 (230%) of the informants indicated that they did

not turn to Christian programming
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TABLE 7

CHRISTIAN TELEVISION: VIEWER DESCRIPTION OF PROGRAM HOSTS

Response

Caring

Understanding

Don

Program Host

32

57

26

N=86

Table 7 indicates that 66.28% of Nairobians whacWwa&hristian programs

consider the program host understand8¥20% regard the host as carimgile

30.23% do not know where to place the host faced thiése two categorieBrom

the returns, some informants find the hosts botimgand understanding.

TABLE 8

CHRISTIAN TV: VIEWER DESCRIPTION OF TIffi ROLE OF PROGRAM HOSTS

Program Host

%

Worship Leader

10 [163%]

Educator 21 [24.42%1
Pastor 16 [180%)]
Entertainer 9 [10.47%)]

Counselor 26 [3@23%)]
Friend 9 [10.47% ]

Teacher 14 [ 1@8%)]
Other 8 [ a 20041

Table 8 indicates that regarding the categorieplgaby the researcher, most

N=86

Nairobians consider the program hosts in Chrigitgévision as counselors or

educatorsFew consider the part played by the host as ofrgeoid or entertainer

(scoring 1047% each)Five respondents (1%) had no opinion of their oywwhile

eight respondents (80%) considered the role of hosts as professional

presenters/interviewers, or eloquent moneymakers




32
TABLE 9

CHRISTIAN TELEVISION AND ITS ROLE IN RELANnON TO

COMMUNITY
Response | am Part of a Community of | Think thieo Christians When
Believers | Watch TV
Yes 41 49
No 29 30
Don't know 14 12
N=86

Table 9 shows that 467% of Nairobians consider themselves a part of a
community of believers, and 56.98% think of othéri€tians while they watch
television

TABLE 10

CHRISTIAN TELEVISION: RELATION BEIWEEN VIEWERS ANDLHE
STUDIO
(PRODUCERS AND PRESENTERS)

RESPONSE BEEN TO TV PLANTOGOTOT WANT TO VTS
HEADQUARTERS? HEADQUATERS? TV
HEADQUARTERS?
Yes 12 36 39
No 70 34 20
Don't Know 3 18 13
N=86

Table 10 clearly shows that more than 80% of Naamad have not been to the
television studios. More than 20% do not plan ontta visit TV headquarters

TABLE 11

CHRISTIAN TELEVISION: DOES IT PRODUCE RELIGIOUS
EXPERIENCE®

Response Frequency %
Yes 59 68.61 %
No 22 2558%
No Response 5 81 %
TOTAL 86 10000%
N=86

Table 11 clearly indicates that television has éeélproduce some religious
experiences for 59 Nairobians out of 86 respond@@tseturned dNo' answer while

only 2 indicate that they 'Don't know
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TABLE 12

CHRISTIAN TELEVISION: DESCRIPTION OF RELIGIOUS EXRHENCES OF
TELEVISION VIEWERS

Response Frequency %
Salvation 5 5.81 %
Rededication 14 188 %
Physical Healing 1 16 %
Word of Knowledge 35 40.70 %
Gift of Tongues 1 1.16%
Gift of Prophecy 0 0.00%
Baptism of Holy Spirit 1 1.16%
Others 20 23.25 %
N=86

Clearly, Table 12 shows rededication and word a@iiedge as the main
religious experiences, and minimal experiencebérareas of gift of prophecy,
physical healing and baptism in the Holy Spirit.€hnty respondents (representing over
20%) brought up other categories such as encouegemsight to truth, challenge to

change and to pray for family, nation etc, edifimatworship and reflection.

TABLE I3

CHRISTIAN TV: IS THE FAMILY INCLUDED DURING THE VIEWING OF SHOWS?

Response Frequently Occasionally Sometimes MNeve
Viewer 12 24 39 7
includes family

N=86

Table 13 shows that 39 (45.35%) viewers includelfasometimes, 24
(27.91%) occasionally, 12 (15%%) frequently, and only 7 (B4%) indicate that they

never include family
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TABLE 14

CHRISTIAN TELEVISION: DO PEOPLE DISCUSS THE SHOW WITH O'BRS?

Response Frequency %
Yes 70 8140%
No 10 1163 %
No Response 6 6.97%
TOTAL 86 10000 %
N=86

Table 14 shows that over 80% of television viewers in Nairobi include

others while they watch Christian programmiNgarly 700% did not give their

response

TABLE 15

CHRISTIAN TELEVISION: DESCRIPTION OF GROUPS INVOLVED IN DISCUSSION
OF THE StIOWS.

Response Family Friends Others
| discuss the show 34 59 8
with
N=86

Table 15 shows 59 out of 86 (nearly.0@») of Nairobians discuss Christian
shows with their friends and 34 (nearly 40.00%¥dss it with family members
Some included other categories such as the unsangone present during viewing

times, and in church fellowships. One informant i find this categozation

applicable.
TABLE 16

CHRISTIAN TELEVISION: VIEWER DESCRIPTION OF CHURCIELEVISION
RELATIONSHIP IN MINISTRY.

Response Watch show instead of going Watch shaadlition to
to church going to churct
Yes 1 80
No 80 6
No response 5 0

N=86
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Table 16 clearly shows that 82% ofNairobians watch the shows in addition

to going to churchTo reinforce the phenomena,.03% indicate that they do not

watch the shows instead of going to church.

TABLE 17

CHRISTIAN TELEVISION: VIEWING DURATION PER WEEK

Response 1 hr 1-3 hrs 3-5 hrs. 5-7 hrs. Over 7 hrs
Christian 25 38 6 2 4
Television

N=86

Table 17 above indicates similar results with Tdlflethe main difference
being that Table 16 are based on a daily tally)Jevhable 17 is based on a weekly
tally.

Researf£h Question 3: What are the Television Viewing Habits of
Nairobians?

This question is answered in items 21-26 on thetiuenaire that were
designed to respond to Tthe aim of the question was to determine pecubdith
common to Nairobians as they watalith special interest, to Christian TVhe
investigator's intention was to generalize comnmaits among Nairobians that could
be said to be habitualhe researcher's interest in such data was tolisstdie habits
that might inform the Christian TV enterprise inifdai with special regard to
programming (an aspect known as "traffic” in the inglustry)

TABLE 18

VIEWING HABITS: PRAYER

Response Pray before the Pray during the Ptaytake
program program program
Yes 2 22 22
No 76 45 46
Sometimes 3 12 16

N=86
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Table 18 shows that over 88% of the informants do not pray before the

programs over 52.00% do not pray during the progrand over 580% do not pray

after the program@ figure of 2 (232% for "yes") and 3 (88% for "sometiméy

indicates that prayer hardly takes place while wgmChristian showsOne informant

indicated that organized prayer might take pla@etdpe is played instead of an on-a

broadcast program

TABLE 19

VIEWING HABITS: BIBLE READING.

=

Response Read the bible before Read the bibiegdur Read the bible afte
the progran the progran the progran
Yes 7 17 22
No 75 58 61
Sometimes 1 1 7

N=86

Table 19 shows that over 67.00% ofNairobians dead their Bibles before

during or even after shows that might even cai@hestian message

TABLE 20

VIEWING HABITS: PARTICIPATING IN WORSIIP

Response Frequency %
Yes 61 7®3 %
No 21 2442 %
No Response 4 .85%
TOTAL 86 10000%
N=86

Table 20 that a great number of Nairobi people (@@200%) participate in

the worship format of Christian telecasts
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TABLE 21

VIEWING HABITS: RATE OF PARTICIPATION IN WORSIIP

Response Frequently Occasionally NoO responseg
| participate in the 16 51 10
worship format of
telecastt
N=86

Table 21 shows that nearly 60.00% of those whadgpaate in the worship

format of telecasts do so occasionall§.60% do so frequently, while 182% chose

"no response”

TABLE 22

VIEWING HABITS: DO VIEWERS DO OTIIER TIINGS DURINGTELECASTS?

Response Frequency %
Yes 62 720 %
No 22 25.58 %
No Response 2 2%
Total 86 10M0%
N=86

Table 22 indicates that 62 out of 86 (represertvey 72.00%) ofNairobians

do other things during telecastssiallnumber (232%) chose "no response" to this

guestion.

TABLE 23

VIEWING HABITS: SOME TIINGS PEOPLE DO DURING TELESSTS

Response

Household chores

Business task

S Others

Do other things
during telecast

49

3

18

N=86

From table 23, more than half the informants9866) do household chores

during telecast®©ver 2000%, others do such things as eating, homewolintato
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friends, baby-sitting, reading and sporting adeat Only 348% of Nairobians engage

in business tasks while viewing television programs

TABLE 24

MAIN REASONS FOR WATCHING CHRISTIAN TELEVISION PRORBAMS

Response Frequency %
To get the Biblical position on moral or politidaabues 19 229 %
To have a religious experience and not just to khipfs15 1744 %
To worship or get a spiritual bogst 24 27.90 ¢
To get answers to personal problems or ctises 10 1.62 %
For companionship or company 13 1B5%
For all the above reason24 2790%
N=86

Table 24 indicates various reasons for watchingsthn TV programsOver
27.00% watch for all the reasons supplied by tseaecher, a similar number watch
for worship or to get a spiritual boosour respondents (representin§3%6) gave no
response even though such a category is not iquéstionnaire. One said it is for
none of these reasons; one said it is for compahiprand to know what is happening

to other believers; and one said it was simply toibi

Research Question 4: What Motivates Nairobians to Watch Television?

This question is answered in items 28-30 on thetiuenaire that were
designed to respond to fthe aim of the question was to inquire into thequgi
motivational aspects among Nairobians with reganddtching Christian TVThe
investigator's intention was to generalize thosévatons that exist among
Nairobians, providing them with encouragement dficgent incentives to turn to
Christian TV. The researcher's interest in such dats to establish the stimulus
behind Christian TV. The impetus consistent amoagadbians to turn to Christian
programming might furnish stakeholders in the induaith a relevant stock of

knowledge germane to their needs. Lack of this kadge is likely to contribute to
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impressive programs that may be interesting to hvhtt are not relevant to the

viewer's context and needs

TABLE 25

MOTIV A nONS FOR WATCHING CHRISTIAN PROGRAMS.

Response Frequency Percentage %
To understand todasysociety and 49 387 %

lifestyle.

To fit in today's changing society and 15 AU7%

lifestyle.

To increase political awareness of 7 138%
Bible-believing Christiar.

N=86

Table 25 shows that more than@®/0 of Nairobians are motivated to watch
Christian TV to understand todayhanging society and lifestyldairobians rarely
turn to TV to increase their political awarenessme watch for a better understanding
of the Bible (another category), and 1 informauti¢ated that his/her motivation is

caused by none of the categories supplied by seareher

TABLE 26

MOTIVATION TO SEEK ANSWERS IN CHRISTIAN PROGRAMS

Response Frequency %
Yes 20 226 %
No 44 5116%
No Response 22 I8 %
TOTAL 86 100.00 %
N=86

Table 26 shows that more than®@00 of the informants do not turn to

television to seek answers for personal probldm&nty-two informants (representing

over 2500%) chose the "no respofistot.
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TABLE 27

MOTrv ATION: ANSWERS SOUGHf FOR IN CHRISTIAN PROGRAMS

Response Frequency %
Family counseling/advice 23 28 %
Marriage counseling/advice 3 43 %
Financial counseling/advice 2 .33 %
Job counseling/advice 5 5.81%
Other 30 344%
N=86

Table 27 indicates the trend that 23 people o86dNairobians turn to TV
programs to seek answers in family counseling avita Very few people seek
answers to marital, financial and job affaifirty people (344%) indicated some
areas for which answers are sought for, such asae$hipsyouth ministry advice,

moral responsibilityhealth tipseducation and personal advice

Research Question 5: What Implications for Evangelism Arise from Nairobi
peoples Perceived Role of Television?

This question is answered in items 30-31 on thetipmnaire that were
designed to respond to fthe aim of the question was to inquire into the @ITV
(with special interest to Christian TV) as perceivy Nairobiansand implications for
evangelism that would emerge from this percepfi¢re investigator's aim and
intention was to gather those perceived roles foodnary Nairobians, not the roles
supplied by church leaders or stakeholdikesns 30-31a are semi-structured for the
purpose of obtaining opinions on TV s role pertagnio topical and relevant issues in
Nairobi. Item 3lb is open-ended and is intendegddther the opinions aiewers as to

the part played by TV in pertinent issues withiaitttontext
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TABLE 28

ROLE OF TV IN MAKING OF PERSONAL DECISIONS ON TOPAL ISSUES

TV helps me decide on Yes No
Abortion 8 4
Homosexuality 6 4
Divorce 9 4
Womeris rights 16 4
Sexual freedom 7 4
Women clergy 6 4
Other 23 --
N=86

Table 28 shows that very few Nairobians turn toi€lian television programs
to seek help on these topical issukesevision plays an insignificant role to most
Nairobians when deciding on such issues. Womegtssritop the list, with 16 out of
86 people (representing just over. 08%) stating that TV plays a role in their
decision-makingSome mentioned other issues such as mV/AIDS, emviemtal
issues and acquisition of knowledgareer choices and a basis for a good and God-

fearing life

TABLE 29

ROLE OF TV IN RELATION TO CURRENT TRENDS IN THE CONEXT OF NAIROBI

RESPONDENTS SUPPORT YES NO
Prayer in public schools 58 1
The traditional family 30 0
Separation of church and state 15 1
Church-oriented government 29 I
Financial success 24 0
Prosperity doctrine 10 0
Return to African forms of worship 9 2
Other 7 0
N=86

Table 29 indicates that most Nairobians.4@%6) support prayer in public
schools, but they do not support a return to Afriterms of worship (only 83%

chose "yesfor this category)Others expressed support for a Churdlemed
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government (33.72%pome Nairobians expressed support for health amincmity

education, Christians being involved in politicsgda contextualized church

TABLE 30

WHAT ROLE DOES TV PLAY IN RELATION TO VIEWER SUPPOROF CURRENT
TRENDS IN TIHE CONTEXT OF NAIROBI?

The role of TV in relation to viewer support of emt trends
1. None, insignificantvery little, hardly any, not mugiminimal, I do not think spnot
a clear/specific rolenot much of a role, especially in the African cote
It is biased - towards secularism.
3. Informs - by communicating through news, a largeber of people can be
informed at a particular timé contributes to awareness
4. Educates - teaches through discussions and imgassiof knowledgestimulates
thinking, and helps in the expression of attitudedtunts creativity.
Entertains- it contributes to amusement
TV highlights moral degradation, helps reduce baloits through national prayer
can playa role in portraying the good, respectdhhaily as the better option
7. Helps fight corruption by focusing on issues whasguption is involved
8. TV is a new method in the process of problem resglv
9. TV helps to express the church's official stanctontroversial issues
10.Christian TV in Nairobi is too Westertocal leaders should take a frontline
11.TV spearheads commercialisthere is too much on prosperity
12.TV enhances and reinforces negative attitudes
13.TV can help people experience God's power
14.TV peddles lies, yet people still adhere to its-ssues
N=86

N

2

Table 30 above is the researcher's attempt taopether a vast array of
opinions from informantsAs much as possible, the informargpecific words have
been retained. A majority of Nairobians expresseddea that TV plays an
insignificant role in current issues/matters thataf particular interest to them in their
context Such responses as "none", "little", "not much"agipear to express a

common opinion on the role of television - espégiaith regard to Christian TV



CHAPTER FIVE

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS

This chapter includes a summary aktdescriptive studymportant
recommendations for the role of television in e\aisgn, and for further study in this
area of knowledge.

The Statement of the Problem

The research was conducted to understand the Ilpgeicdoby television as
perceived by Nairobians, trends and potential iogpions this perceived understanding
of television might have on the proclamation of gospel

The Purpose of the Study

The study would assist church leadership and vieteebe more discerning in
their use of the television media, and assist ¢hl@adership to be in step with this
medium of communication as they plan strategiegWngelism within Nairobi

The Significance of the Study

There is much more commotion than clarity aboutntieelium and its
legitimate role in the society and the churthe time has come for a fresh look at
the most popular mass medium in the world todag,tardo it with biblical eyes

Research Questions.
To accomplish the above purpose the researcheufated the following questions:
RQ.l. Do Nairobians watch commercial television programs?
R.Q.2. Do Nairobians watch Christian television progs&@m

R.Q.3. What are the television viewing habits ofNairts?

43
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RQ.4. What motivates Nairobians to watch television?

RQ.5. What implications for evangelism arise fromirdbi people's perceived role
of television?
Research Hypotheses.

We are likely to find that

1. Nairobians watch television for its instantanecagacity to communicate ideas
2. Television plays a significant part in the shapifiggeople’s attitudes and ideas
3. Television may serve evangelistic purposes wheduymers and viewers alike hold
the medium up to standards of spiritual, moral, arigtic integrity
Summary of the Findings, Conclusions and Suggesstion

There is a trend among Nairobians to watch commkefdi, and most of them
watch news bulletingThis trend suggests a great interest to be inforomecurrent
events, a factor that churches should not igride¢a shows above-average interest in
comedies, current affairs and soap operas suggests that most Nairobians [who
spent 1-3 hrs] watching commercial TV desire tebtecated and entertained as well
The crucial factor for the church is the contemheaf the programs carr§ome
programs &. Days of our LiveandThe Bold and the Beautiftdmong others) are
laden with content that does not uphold the tradél family. To balance off this
reality, wholesome programs expressive of the Bablconcept of family need to be a
priority to the Church

There is a trend among Nairobians watch Christidrb&cause they find the
hosts understanding. A smaller percentage consikdensosts as both understanding
and caring. This must inform church leadership Vhritedia of the crucial need for
understanding the worldview and universe of vieveersvell as being caring

To many Nairobians, TV hosts play the role of calomisand/or teacher, but

not the role of a friendmportant aspects in evangelism such as one-oraode
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lifestyle evangelism, which are only possible basedelationship, are therefore
rendered ineffective or impossible.

The idea that some Nairobians regard TV hosts@egsional presenters at
best, and moneymakers at wordéarly weakens and even contradicts the mission of
the Church embodied in the Great Commission of [4&tTo make disciplesand not
empiresis the essence of the mission of the Church

The fact that most viewers have never been to thetlidios or show interest
In planning or desiring to visit, puts the viewadahost at the far ends of a
continuum It makes it especially difficult to determine thetlzenticity of the claims
and lifestyle of TV ministersThis contributes to the awkward tendency of TV
audiences losing complete trust in televangelistewthey find their lives to be
inconsistent with the messages they send acrosa\as

TV has helped produce some religious experienaeNdgobians, especiall
word of knowledge and rededication in their Chaistivalk However, experienced o
salvation gifts of baptism in the Holy Spirit, gift of tongsi@nd prophecy ha
happened to only less than 6% of respondénthurch that commits huge sums of
finances merely to win souls needs to re-work iission to meet other needs too -
perhaps in wholesome programs that are relevahetoontext.

The trend exists in the sense that 80% of Nairabiaclude family members
[sometimes] while watching TNAIso, since 40% discuss program content with
family and 80% with mends, it appears that TV sigable medium to communicate
family-oriented material

Church is still the place to go, a trend clearlgwh in 90% who watch
Christian TV in addition to going to churchhe role of TV has not usurped that of
the church, for 90% do not opt to watch TV insteaddoing to churchThis sends a

clear signalchurch and TV ministries must be complimentaigt contradictory
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Nairobians rarely pray or read the Bible - befahajng or after programsiowever,
over 70% patrticipate in the worship format of telets by humming or singing or
praying along70% do other thingsnainly household chores the procesdt
seems, therefore, that 100% focus is not maint&rabthe part of the viewen
factor that presenters and producers need to keeynid as they edit and broadcast
their shows to be more effective

The trend exists among Nairobians to watch TV nyaioit worship, to get a
spiritual boost and the biblical position on maat political issue®thers watch for
religious experiencesut only 10% turn to TV in search of answers tespaal
problemsIn short answers to problems are not the strengths of T\/stnyn
Over half of Nairobians watch to understand todelyanging society and lifestyles.
Only 7% watch to increase their political awaren8&ssemphasis needs to be on
societal changes and lifestyles, and least onigallissues

Of the [few] answers sought in TV, family counsgledvice ranked highest
while marriage, financial and job counseling ranl@gest A strong healthy family
is important to Nairobians - TV should be stronglos family. Very few Nairobians
seek help in TV to make decisions on importantratelant issues in society
[womeris rights the only inconsistencyhis suggests that emphasis on abortion
divorce homosexuality, sexual freedom and women clergy trbghmisplaced

The trend exists in many Nairobians to support@ray public schools (58%)
as opposed to the traditional family (30%) and arch-oriented government (29%)
The prosperity doctrine (10% support) and a retartnaditional African forms of
worship(900 support) are clearly not popular in Christian T¥ntrary to popular
street-talk

Many Nairobians are of the opinion that TV playsmsignificantfunction in

the support of issues relevant to them as a sodiegy expressed their view in such
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terms asTV plays a minimal role, insignificant rgland very little role, virtually
none hardly any role, not much of a role, not a speciie. This finding [that
Nairobians perceive TV s role as minimal in crucsalies] must sober TV enthusiasts
and keen televangelists. Others expressed theoogiinat TV stunts creativity, is
strong on commercialism, reinforces negative viemsl disseminates lies owing to
its secular leanings

On the positive side, some [fewer] informants hidgnesopinion that TV plays
a role, not necessarily as an evangelistic todlfdoustimulation of thoughtThus, it
may help people experience the works of God. firkas a role to play in the
mission of the church, especially in upholding figwalues Second, it highlights the
level of moral deterioration and exposes corrupiotie societySome sense that TV
can be utilized to encourage sound mor&ltsrd, the media plays a part in rallying
support for national prayefourth, it informs a large number of people at givgn
time. Six, it functions as a new method to resolving societablems Seventh TV

has the capacity to entertaamuse and educate

Research Hypotheses: Acceptance or Defeat.

1. Nairobians watch television/or its instantanegapacity to communicate ideas.
This hypothesis is accepted because of statigtiedénce pointing to the fact that
majorities of Nairobians watch TV because of itgamaty to inform educate and
entertain.
2. Television plays a significant part in the shapofgeoplés attitudes and iebs.

This hypothesis is defeatdaased on the numerous counts of respondents whose
opinion suggests that TV shows play an insignificate in their attitudes and ideas

pertaining to crucial and topical issues in theristy.
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3. Television may serve evangelistic purposes \whattucers and viewers alike hold
the medium up to standards oj spiritual, moral, amtistic integrity.

This hypothesis is accepted strictly based ondghag "may" and "wheénFrom
the responses in open-ended and semi-structurad designed to answer questions
on religious experiences is clear that low percentages have experienabagon
However, some Nairobians have experienced wor#s@ivledge rededicationand
encouragemenRespondents’ sense TVs wider role [not just cafliegple to
salvation] in building strong families, and thisyranly become a reality when
producers, presenters and viewers instill som@iityein the medium

Some Recommendations
The church or organization that wishes to utilize thnedium of TV for

proclaiming the gospel in Nairobi will need to wake from the deep slumber of
stereotypes in this industrl is apparent that a more comprehenstveative and
wholesome approach tissio Del not just direct pounding of the word of God to
win souls, might be approach that is more fruitillen it comes to TV media
Clearly, the building and maintaining of family uak came out strongly from the
respondents. Since commercial TV has highly counteith to a degradation of family
values, the challenge for the Christian TV is thaid these values and sustain them

Gustafson's criterion for critiquing evangelistietimods is a criterion that this
investigator finds suitable for a critical appreicia of the findings of this studyhe
criteria states that methods [TV] must serve tldidal mandate to make disciples
and be consistent with biblical teachinigat biblical teaching is the key aspect, not
effectiveness; and that the principle that endsfyjusieans is unsound, irresponsible
and unsuccessfurhis study has shown that disciple making is notsla&trength in
Nairobi, and neither is the sense of community among bekewbo watch Christians

programsHence, TV ministry must be complimentary to thaadbcal church to
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fulfill the biblical mandatelt will make no sense at all if TV ministry contiet$ the
purpose and mandate of the church to make disapbléssus Christ

A narrowed focus and greater depthere is perhaps the need to pick ohe o
the districts of Nairobi (such as Karen-Langata) attempt an inquiry targeting a
population sample of at least 1,000 informaw{gh more time on the part of the
researcher, and a narrowed focus [and therefortd dephe study], generalizations
might be realized that are more reflective of Nlaissocio-economic backgrounds
This recommendation must take cognition of the flaat broadcast TV signals are
limited to a geographical "reach” and not socidlestate” organization¥he same
signal goes to a diverse population with a varadtgerceptions on the role of TV.
However the researcher feels that such focus in the studydwield useful daté

all districts of Nairobi were to be considered

This study did not attempt to analyze a TV owsieampleThough data
shows that Nairobians watch television, a buildwlyg might inquire into the
relationshipif any, between population size and TV ownershiigs inquiry might
reveal factors that contribute to the role of T\pasceived by those who own TV sets

and those who may not
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APPENDIX A

SURVEY QUESTIONS

The framework used to draw these questions ismddarom Alexandés
study (Alexander 1994.66-183) However, in a bid to get meaningfesponses
from Nairobians, major alterations have been rezdiar view of the shift bib in the
historical and cultural contexts

| Personal Data

la. What part of Nairobi do you live in?

[ 1
Ib. How long have you lived there

[ 11yr [ 11-3yrs [ 13-7 yrs [ 15-7 yrs [ [Over 7 yrs
2. What age group are you in?

[ ]Below 20 [ 120-30 [ 130-40 [ 140-50

[ 150-60 [160-70 [ 170-80 [ 1Over 80
3. What was your last year in school?

[ ] Primary [ ] Secondary [ ] High School

[ ] Diploma [ ] Undergraduate [ ] Graduate
4, How would you best describe your salary range?

[ JUnder Ksh 5,000 a month

[ [Under Ksh 10,000 a month

[ JUnder Ksh. 20000 a month

[ JUnder Ksh. 40,000 a month
[ JUnder Ksh 80,000 a month
[ JUnder Ksh 160,000 a month
[ [Over Ksh 200000 a month

5. How would you describe your ethnic background?
[ ] African [JAsian (JEuropean [ ] American [ ]O#n (Specify)

Il. Data Related to Commercial Television.

6a Do you watch soap operas?

[]Yes [ ] No.
6h. If yes, which soap opera do you primarily watch?

[ ]
6C. How often do you watch this program?

[ 1 Every ime aired [ ] Most time aired [ ]Sometes [ |Rarey

54
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7a Do you watch current affairs programs?

[]Yes. [ ] No.
7b. If yes which current affairs programs do you primarily al&t
[

7c. How often do you watch this program?
[ ]JEvery time aired [ ][Most time aired [JSometimefRarely

8a. Do you watch comedies?
[]Yes [ ] No.
8b. If yes which comedy does you primarily watch?
[ ]

8c. How often do you watch this program?
[ JEvery time airedl ]Most time aired [|[Sometimes [ ]Rarely

9a Do you watch television news bulletins?

[]Yes [ ] No.
9b. If yes which news segments do you primarily watch?

[ ] Current Events [|Business [] Sports [] Wearth
9c. How often do you watch this news bulletins?

[ ]JEvery time aired [ ][Most time aired [JSometimefRarely

10. How many hours a day do you watch commercial telemf?
[ Dhr[ ]1-3hrs [13-7hrs [15-7hrs [l[Over7hrs

11.  Choose from the following statements the one tkat describes your main
reason for watching commercial TV programs
[]To be informed on latest political issues
[]To be entertained
[ ]To be educated on lieissues
[ ]JF or all the above reasons

M. Data Related to Christian Television.

12a Do you watch Christian television?
[]VYes. [1No.
12b. If yes, which Christian program do you primarily tefa®?

12c. How often do you watch this program?

[ ]JEvery time aired [ ][Most time aired [JSometimefRarely
12dHow much of the pragms do you watch?

[ JAllofit [] Most of it [ ]Some of it

13a How would you personally describe the program host?
[] Caring [] Understanding [] Ddinknow [ ] Other- specify
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13b. Choose the category that best describes the prdgoathfrom the following
[ 1 Worship Leader
[ ] Entertainer
[ ] Counselor
[] Friend
[ ] Educator
[ ]Teacher
[ ] Pastor
[ ] Other - Specify

14. Do you consider yourself as belonging to a comnyuriitoelievers of the TV
ministry and TV program?

[]Yes [1No [1Don't know
15. Do you think of the other viewers of the TV minjswhen you watch?
[]Yes [1 No[ ] Don't know
16a Have you ever been to the TV headquarters or s@dio
[]Yes [INo
16b. Ifno, do you plan to go?
[TYes [ INo
16¢c Do you want to go?
[TYes [ INo
17a Have you had a religious experience while viewimg program?
[TYes [ INo
ITh. If yes, which of the following have you experienged
[ 1Salvation

[ ] Rededication

[ ] Physical healing

[ ] Word of knowledge

[] Gift of tongues

[] Gift of prophecy

[ ] Baptism in the Holy Spirit
[ ] Other-specify

18.  Whenever possible, do you include your family iawing the show?
[ ] Frequently [ ] Occasionally [] Sometimes Never

19a Do you discuss the show with other people?
[TYes [ INo
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19b  If yes, with whom do you discuss the show?
[ ] Family.
[ ] Friends
[ ] Others - Specify

20a Do you watch this program instead of going to ch@rc

[]Yes [1No
20b. Do you watch the program in addition to going tarcin?
[lYes [ INo

V. Data Related to Television Viewing Habits.

21e. Do you pray before you turn on the progra

[ ]Yes [ ] Sometimes [ 1 No Response
21b. If so, do you pray during the program?

[ ]Yes [ ] Sometimes [ INo
21c Do you pray after the program?

[ 1Yes [ ] Sometimes [ INo
22a. Do you read the Bible before you turn on tlog@mam?

[]Yes [1No
22b If so, do you read during the program?

[]Yes [1No
22c Do you read after you turn off the program?

[]Yes [1No

23a Do you participate in the worship format of theetasts @. praying, singing
humming alongreading the Biblgetc

[]Yes [1No
23b If so, how often do you participate?
[ 1 Frequently [ ] Occasnally)

24a  Have you ever purchased TV material; tapes, natesyentos from the TV
ministry that you watch?

[]Yes [JNo
24Db If so, how often do you purchase TV materials?
[ ] Frequently [ ] Occasionally

25a Do you do any other things while you watch telenn$i
[]Yes [1No
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25b. If so, what kinds of things do you do?
[ ] Household chores [ ] Business tasks [] Otkmgrscify

26a. Do you watch any other Christian TV programs?

[]Yes [1No
26b How often do you watch this program?

{ ]JEvery time aired [ ]Most time aired [JSometimp{Rarely
26¢. How much of the program do you watch?

[ JAllofit [ ] Most of it [ 1Some of it

27. Choose from the following statements the one tkat describes your main

reason for watching Christian TV programs:

[ ]To get the biblical position on moral or polgicissues.
[ ]To have a religious experience and not just twship

[ ]To worship or get a spiritual boost

[ ]To get answers to personal problems or crises

[ JFor companionship or company
[ JFor all the above reasons.

V. Data Related to Motivations for Watching Television

28. Do you watch the program because:
[ 11t helps you understand today's changing sy@ed lifestyle?
[ 11t helps you fit into today's changing societyd lifestyle?
[ 11t helps increase the political awareness dfi®ibelieving Christians?

29a Do you watch TV to get answers to personal probfems
[]Yes [] No [ ] No Response
29b  If you watch TV to seek answers, in which of thikd@ing do you seek
answers for?
[ ] Family counseling/advice
[ ] Marriage counseling/advise
[ ] Financial counseling/advice
[ ] Job counseling/advice
[ ] Other - Specify
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Does TV help you make personal decisions concerning
[ 1 Abortion?

[ ] Homosexuality?

[ ] Divorce?

[ ] Women's rights?

[ ] Sexual freedom?

[ ] Women clergy?

[ ] Other - Specify

3la Do you support:

[ ] Prayer in public schools?

[ ] The traditional family?

[ ] Separation of Church and State?

[ 1A Church oriented Government?

[ ] Financial success?

[ ] Prosperity doctrine?

[ 1A return to African forms of worship?
[ ] Other - Specify

3lb. What part does TV play in it?

32.

33.

How many hours a week do you watch Christian tslew?

[11hr : []1-3hrs

[13-7 hrs [15-7hrs  [] Over7 hrs

What is your denomination?

[ ] Protestant [ ] Pentecostal [] Lutheran

[ ] Presbyterian [] Baptist [ ] Methodist

[ ] Anglican [ ] Roman Catholic [ ] Episcopal

[ ] African Independent Church [] Non-Denominatbn
Other

[1SDA [] Mormon [ ] Judaism [ ] Islam
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APPENDIXC

CURRICULUM VITAE

PETER B MWEU
P.O. Box 53322,
Nairobi, KENYA.

Telephone : 882104/ 5, 882038
E-mail . petemweu@hotmadom peter.mwe@negst.edu

PERSONAL INFORMATION

Marital status Married
Nationality Kenyan
Age 37

Place of Birth Machakos.

PROFESSIONAL EXPERIENCE

KENYA TELEVISION NETWORK
Nairobi, Kenya
Assistant Production Manager (1996-1998)

KENYA TELEVISION NETWORK
Nairobi, Kenya
Senior Computer Graphics Designer (1991-1996)

KENYA BROADCASTING CORPORATION
Nairobi, Kenya
Production Designer (1988-1991)

EDUCATION

NAIROBI EVANGELICAL GRADUATE SCHOOL OF THEOLOGY
Nairobi, Kenya
Master of Arts Degree in Missions (Expecting todyrate in July 2001)

UNIVERSITY OF NAIROBI
Nairobi, Kenya
Bachelor of Arts Degree (Design) 1987

More Professional Studies

DEUTSCHE WELLE TELEVISION TRAINING CENTER (Jan - Meir 1998)

Berlin, Germany
Certificate COMPUTER SYSTEMS: SOFIW ARE FOR TELEVISION ST A nONS
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